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are done at other clubs. Often, this 
is just what you are looking for and 
these informal sessions provide you 
with the basis for a decision at your 
c lub." 

Personal contact pays off in other 
areas, too. " I never go to the same 
place twice for my vacation," says 
Bob. " O n e year, I went to Doral, in 
Miami, and out of that developed a 
five-day trip for my members. An-

other time, I went down to King's 
Inn, in Freeport, Grand Bahama. In 
both cases, I could tell my members 
first-hand about the resort. 

"Another thing, Ilike to know my 
suppliers personally, I find it is far 
easier to get action if I know the 
boss on a first-name basis. Even 
when dealing with a large company, 
I make it my business to reach, cul-
tivate and make a friend of someone 
there who can cut the red tape for 
me when necessary ." 

There is a lot of red tape around 

a country club, too. Sometimes, 
there can be friction, or personality 
clashes. Bob's golden rule here is to 
stress the common interest between 
everybody concerned with the run-
ning of the club—namely to please 
and give good service to the mem-
ber. " I 've found," says Stanley, 
"that bringing up this common bond 
will solve most club problems— 
whether the dispute is among club 
employees or at the policy-making 
level of the club. 

"However , no matter what way 
you look, people are both your 
biggest problem and your biggest 
asset. I knew the "how t o " of be-
ing a good club manager after five 
years in the business. But I've spent 
the last 25 years learning how to 
deal with people." • 

Data for club managers 
The National Club Association is 

offering reprints on various topics 
that would be of interest to club 
managers—Greenbelt Laws and the 
Private Club; Private Club and Pri-
vacy; Leasing Club Property Jeapor-
dizes Tax Exemption; Clarification 
of Capital Improvement Exemption 
From Excise Tax and a booklet en-
titled, Wage and Hour Law in Pri-
vate Clubs. 

The information contained in the 
reprints is also very helpful to com-
mittees and officers who have the 
responsibility of operating the club. 

For example, according to the Na-
tional Club Association, the ability 
of privately owned golf courses to 
remain independent is being severly 
taxed, in the most literal sense of 
the word. 

Already challenged for living 
space by urban development and a 
growing suburbia, private golf now 
faces yet another peril—an effort by 
some misguided and short-sighted 
states and local governments to sad-
dle their few remaining acres of rec-
reational land with a new real es-
tate tax geared to the "highest and 
the most profitable use" of the land. 

Should the move succeed to the 
point where it becomes a general 
trend, it may well prove a final, fa-
tal blow to many of the country' s al-
ready hard-pressed private courses. 

The reprints and booklet can be 
obtained for a small fee. Write: 
National Club Association, Exec. 
Bldg., Washington, D.C. 20005. • 

Center-Pivot Steering is one of the big reasons why 
the Bolens GK outworks all other commercial/in-
dustrial tractors. You'll get more work per hour 
from the GK because of its exceptional maneuver-
ability. The terrain-hugging 72" front-mounted rotary 
mower makes fast, clean work of any mowing job. 
And it's not only a mower—it powers a variety of 
attachments such as snow caster , blade, rotary 
broom, and more. Unique . . . powerful . . . versatile 
. . . the Bolens GK saves money on operating costs 
and equipment outlay by replacing as many as three 
units formerly needed to do the variety of jobs in 
the GroundsKeeping category! The Bolens GK cuts 
the cost . . . you get the credit! Prove to yourself 
that the B o l e n s GK is the first truly new piece of 
commercial GroundsKeeping equipment to be intro-
duced in many years. Mail the reply coupon today. 

C15-GF 
BOLENS DIVISION, FMC CORPORATION 
Dept. C15-GF Port Washington, Wis. 

I'd like to hear more about the new 
Bolens GK. Please send literature. 
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