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G olf course equipment dealers 
are not inclined to dream brightly 
. . . They are in a tough, tight and 
realistic business which, by improv-
ing conditions of play, has done 
more to develop popularity of golf 
than the equipment dealers them-
selves realize . . . What they have 
done to beautify the entire residen-
tial picture of USA outdoors, by 
making the golf turf the grass stan-
dard is one of the great achieve-
ments of American business . . . 
But the dealers haven't had a pub-
licity campaign to get themselves 
due appreciation . . . They're not 
getting fiscally fat for what they've 
done for golf courses, lawns, road-
ways, parks and even for that 
blanket slapped over mortals after 
the last sad rites. 

Though not chronically optimis-
tic, dealers are forecasting the next 
few years will be exceptionally big 
ones in golf course machinery sales 
. . . Labor shortage, heavy play, 
demands for superior playing con-
ditions, course competition for play 
and the demonstrated economy of 
two or more sets of equipment 
operating on a first-class (or even 
second-class) course at the same 
time, are combining to force good 
clubs and well-managed public or 
fee courses to update and increase 
machinery. 

Furthermore, the equipment man-
ufacturers are so consistently bring-
ing out exceptionally useful new 
i tems they ' re accent ing obso-
lescense of old stuff . . . One thing 
wrong with the golf business is that 
golf course equipment and golf 
clubs last too long. 

Time is running out rapidly on 
loose trade-in allowances for used 
maintenance equipment . . . When 
the dealer is taking it in he's as-
sured it's top quality and in fine 
condit ion . . . When the dealer 
tries to sell it to a next-to-nothing 

budget country course or some 
guy who's trying to convert a pas-
ture to an estate, the dealer is told 
the stuff is junk . . . Trade-ins on 
course mowers, like trade-ins on 
new top price club sales, are fac-
tors in most sales of new equip-
ment. 

Equipment dealers are getting 
hard-headed . . . They say too 
much of their operating costs and 
profits are tied up in trade-in al-
lowances on used equipment so 
they've got to take a cold second 
look at the situation. 

Other trade-in headaches are 
those of the pros at private clubs 
who gave the aluminum shaft an 
immense boost by taking used clubs 
as allowances on new sets . . . The 
back-room unsold stocks of these 
trade-ins represent a substantial 
percentage of aluminum-shafted 
club profits for pros. 

To further confuse the trade-in 
job done by pros in supporting 
the quality market are the slump-
ing values of some tournament big 
name pro brands of c lubs . . . 
Home pros who have made and 
control the quality market and de-
veloped acceptance for clubs bear-
ing playing star's names say that 
now, with very few exceptions, 
the big name pro brands of clubs 
and balls mean cheap stuff for be-
ginners . . . Bad case of market 
milking while the golf playing 
equipment sales in 1967, as re-
ported to the Athletic Goods Man-
ufacturers' Association, at factory 
prices, was almost $162,000,000; 
more than four times the sales of 
baseball and softball goods; the 
second volume bracket in athletic 
goods sales . . . It might have been 
much smarter not to be hungry. 

Some advertising experts who 
are golfers and several tournament 
sponsors think the rocket is about 

ready to explode and that playing 
pros in a few years will be getting 
burned sticks . . . These viewers 
believe the quality appeal of golf as 
a marketing factor is in danger be-
cause of the tournament pro policy 
that cash outranks " c l a s s . " 

Among interesting aspects of the 
cheapening of pro big names is the 
way that leading manufacturers' 
own brands are getting more atten-
tion as first class products worthy 
of recommendation by home pros 
who think of golf and the customer 
. . . There's also been a significant 
increase in sale of home pro cus-
tom-made clubs. 
- Something else about the cheap-
ening of pro big name value on 
clubs and golf balls is that with the 
PGA educational program progres-
sing, the home pros who sell an es-
timated 90 per cent of the quality 
club, ball and bag market and 
strongly influence the cheap golf 
equipment market are learning how 
to adeptly switch consumer re-
quests . . . That's going to have 
effect in a few years on cutting 
testimonial income of playing pros 
who'll endorse anything for money. 

Feature article on Jim Scobee, 
superintendent, Kokomo (Ind.jCC, 
written by Mark Morrow in Koko-
mo Tribune, shows how men in 
charge of courses are getting great 
publicity these days . . . Jim Sco-
bee is 24 . . . His father was su-
perintendent Highland CC, Indian-
apolis, for years . . . Pro Mai Mc 
Mullen and members of Scobee 's 
staff boosted the club's new super-
intendent to the sports writer . . . 
Sam Rodkey, foreman at Kokomo, 
has been with the club for 21 years 
. . . Wayne Bennett, Jr., has been 
on the staff 25 years . . . His father, 
who retired three years ago, was su-
perintendent for 35 years . . . Rob-
ert Donoghue has been working on 
the course 13 years . . . Scobee 
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HERE'S WHY YOU SHOULD 
ADD MARS' ONE-MAN 

GOLF CARS TO YOUR FLEET.. . 

You' re missing out on some easy revenue if you don ' t 
have Mars one-man golf cars avai lable for rental. Singles, 
threesomes, and f ivesomes are a source of income wh i ch 
you migh t now be losing. 

Mars "BUZZ-A-ROUND" one -man golf cars rent prof i t -
ably for half of what you have to charge for a 2 -man car. 
Makes it easier for the odd man to just i fy r id ing instead of 
h i tch-h ik ing. 

Mars "BUZZ-A-ROUND" electr ic car big battery capaci ty 
prov ides a ful l 36 holes on one cha rg ing under norma l con-
d i t ions. Put that i ncome in the o ld t i l l every day! 

8 years' research and 6 years' service on the nat ion 's 
courses have p roduced the '68 "BUZZ-A-ROUND" . Rugged, 
l i gh twe igh t . , .and engineered for long, t rouble- f ree service. 

Leasing programs available in some areas. Wr i te for 
comp le te descr ipt ive l i terature. 

"BUSIEST EARTH BUZZERS 
ARE FROM MARS" 

MARS INDUSTRIES INC. 
5209 W. Broadway • Minneapolis, Minn. 55429 

For more information circle number 268 on card 

succeeded John West last fall. 
New department heads at Nako-

ma GC, Madison, Wis., this year 
. . . Jerry O'Donnall succeeded 
Peter Miller as superintendent 
when Miller went to Firestone 
. . . O'Donnal l and Miller both 
were star students of Professor 
Jim Love at U of Wisconsin . . . 
Ted Cappas is the new manager 
. . . Allan Mitchell is in his fifth 
year as pro . . . Richard Lussier 
of Granby, Mass., formerly super-
intendent, Chicopee (Mass.) CC, 
now owns Mill Valley Golf Links 
in Be lcher town, Mass. . . . The 
club previously was called College 
CC, then Jabish Brook CC . . . Lus-
sier bought the nine-hole club with 
175 acres at a foreclosure sale . . . 
Leo Johnson, Sioux City, la., is 
building a nine-hole course with 
residential sites adjacent, two miles 
north of Sioux City . . . He owns 
the Sun Valley CC in Sioux City 
. . . About 35 years ago Johnson 
started in golf working on the 
Sioux City CC course . . . Then 
he became superintendent . . . Ten 
years ago he went into business 
for himself designing and building 
courses and has produced a lot of 
good ones. 

Floyd Farley is designing muny 
18 for Edmond, Okla., near Okla-
homa City . . . Tim Berg now pro 
at new Emerald Valley GC, Crews-
well, Ore. . . . He was assistant to 
Wendell Wood at Eugene (Ore.) 
CC . . . Rolling Hills high school 
at Cambridge, O., to build a six-
hole course by the school for use 
by high school golf team and, week-
ends, by others . . . Andy Evan-
cho, Cambridge CC superintendent, 
helping school's golf coach Chad 
Moore and its maintenance super-
visor Lewis Supperier to build the 
course. 

Golf courses are figuring in cor-
poration planning to give esthetic 
value and recreational utility to 
property left in unsightly and un-
usable condition by their opera-
tions . . . Among companies con-
sidering courses are Truax-Traer 
Coal Co. on strip mine property 
in Illinois and several companies 
that have mined phosphate in Flor-
ida and left the mined areas ugly 
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ROGERS MFC. CO. INC. OLATHC. KS. 

Grounds Maintenance 

& Turf Equipment 

SWEEPERS 
THATCHERS 
RENOVATORS 
SPIKERS 
T R U C K S 

AERO BLADES 
AERATORS 
SEEDERS 
B L O W E R S 
TRAILERS 

Write for Nearest Distributor 

Rogers Manufacturing Co., Inc. 
OLATHE, KANSAS 66061 

Phone: 913-764-1615 or 913-782-0831 

Light Weight-One Hand 

Short 
handle, 
light 
weight. 
Golfer can 
rake trap 
while 
holding club 
in other hand. 

HIGH DENSITY 
PLASTIC, WEATHER- PROOFED 

T h e b r i g h t , y e l l o w -
handled R A K E - E z e e 
R a k e flags a t t e n t i o n , 
reminds golfers to rake 

... trap. Stands erect on 
^ blunt metal point. 

Sturdy, attractive, won't 
rust , yet low in cost. Rake-Ezee 

stands erect on point, reminds golfer to 
rake trap. Fully guaranteed with tough 
plastic head. See your distributor, or 
write: j> 

M F D . B Y 
NORTH CENTRAL 

For more information circle number 182 on card 

THE FINEST GREENS 
ARE PLANTED WITH 

7 0 E M N E * T 'STOLONS 
Perfect even texture 
and color are main-
t a i n e d w i t h c l e a n , 
p u r e - s t r a i n WAR-
R E N ' S S T O L O N S . 
Greens planted with 
s e e d d o n o t ho ld 
the i r u n i f o r m i t y of 
color and texture as 
w e l l .as g r e e n s 
planted with stolons. 
They are apt to de-
velop a "patchwork" 
look after a few years. 

The cost of STOLONS over the cost 
of seed is insignificant compared to 
the overall cost of the establishment 
of a golf course. Why be satisfied 
w i t h a n y t h i n g less t h a n p e r f e c t 
greens only obtainable f rom pure-
strain STOLONS. 

rARREN'S 
TURF NURSERIES 

PALPS PARK, ILLINOIS 

For more information circle numoer 183 on card 
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pits . . . American Cyanamid has 
donated some Florida sites for 
game preserves and recently sold 
acreage east of Tampa for a de-
luxe golf club. 

Tyrus (Ty) Stroud now pro-man-
ager Jasper (Tex.) CC . . . Mr. and 
Mrs . Stroud have owned Bellewood 
CC, Tyler, since 1947 . . . It's a 
pay-play course that started with 
nine holes that Stroud enlarged to 
18 in 1960 . . . Camden (N.J.) Coun-
ty Park Commission's new 18 at 
New Brooklyn opens with Tom 
Dentino as pro . . . Tom was brief-
ly with the N.Y. Giants football 
club and with the San Francisco 
Seals baseball club before it van-
ished . . . He also was active in 
amateur and pro golf in New Jer-
sey . . . He's starting free classes 
for Camden County blind or other-
w i s e h a n d i c a p p e d c h i l d r e n . . . 
Which reminds us of the tremen-
dous amount of work home pros 
do for the handicapped in their 
vicinities . . . They don't get any 
big fees for playing " b e n e f i t s " 
and seldom much publicity credit. 

Ray and Roy Shields building 
Twin Valley GC 18 in Calvert Coun-
ty, Md . . . Roy Shields, superin-
tendent, Woodmont CC, Rockville, 
Md. was president G C S A in 1965 
. . . Brother Ray is superintendent 
Glenn Dale (Md.) CC . . . Don Col-
lett, pro at Brae BurnCC, Houston, 
T e x . heads group of Houston busi-
nessmen buying Inwood Forest CC 
. . . It 's a $1 million plus deal with 
Brae Burn, River Oaks and Lakeside 
members as stockholders . . . Col-
lett and Wm. Lupher designed new 
nine added to club's operating 18 
. . . Mike Baker is Inwood's pro 
. . . Jack Ayles, formerly assistant 
superintendent Brae Burn CC, is 
I n w o o d s u p e r i n t e n d e n t . . . Bob 
Duke is vice president and general 
manager, Inwood . . . Mrs . Faye 
Lyon, p rominent H o u s t o n area 
player, is administrative assistant 
and will direct women's activities 
at Inwood. 

. . . Jack Waryan now pro at De-
troit Lakes (Minn.) CC . . . Club is 
building second nine . . . Waryan 
was pro at Bois de Sioux CC, Breck-
enridge, Minn. . . . John Hegge is 
manager Amery (Wis.) GC. • 

For more information circle number 210 on card 

Specialists 
in 

Golf Course 
Construction 
Since 1924! 

GOLF COURSE 
CONSTRUCTION 
BY CONTRACT 

FOR FURTHER INFORMATION 
WRITE or CALL 

For more information circle number 259 on card 

CONSTRUCTION COMPANY 

GOLF COURSE BUILDERS 

P.O. BOX 66 
ST. CHARLES, ILL. 

312-231-2665 

212 W. FAIRCHILD 
DANVILLE, ILL. 
217-442-2411 


