And to think it all
started with $500!

The golf industry has come a long way since Julian Curtiss
brought back that assortment of Scotch golf clubs.

By JOE GRAFFIS

Starting with an entry in the records
years before GOLFDOM was launched
I'd give credit to a foresighted young
man named Julian Curtiss for laying the
cornerstone of America’s golf industry.
It was in 1892 that he planted the seed by
returning from Scotland to bewilder his
A. G. Spalding & Brothers company
associates with his purchase of a $500
assortment of golf clubs. Three years
later, in 1895, Spalding was in the golf
club business.

By the turn of the century, the game's
popularity was starting to spread and
with it the number of golf courses
though many evidentally lost the struggle
to survive. Old records show that the
952 courses listed in 1900 had dwindled
to 742 by 1916. Then came the big surge
in the late '20s and when GOLFDOM
started in 1927 the course count had
zoomed to over 4,800 and continued on
to hit a total of 5,856 in 1930.

Here, in calendar order, I hope, are the
companies that followed Spalding into
the manufacture of golf equipment: In
1897 Crawford, MacGregor & Canby
started golf club production in their Day-
ton, O., plant; in 1904 the Worthington
Golf Ball plant at Elyria, O., began oper-
ating; Burke Golf Company, Newark, O.,
started turning out golf clubs, and in
1913 Chicago packer Thos. E. Wilson
founded the company’s sports division
with L. B. Icely heading the operation.
In recent years both Worthington and
Burke became divisions of Victor Compto-
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meter Corp. and MacGregor a division of
Brunswick Corp.

The next entry into the golf field was
Hillerich & Bradsby Company who began
making clubs in 1914 at their Louisville,
Ky., plant where for some years they had
been turning out “Louisville Slugger”
baseball bats. In 1916 “US Royal” golf
balls were coming out of the US Rubber
plant at Providence, R. I. Meanwhile,
John Wanamaker's John Anderson with
his “Silver Kings” and Dunlop’s Tom
Niblett with his “"Dunlops” both im-
ported—were making the rounds of the
increasing number of pros.

In the early 30s Acushnet entered the
golf ball fold with their New Bedford,
Mass., plant. Golfcraft came along at the
close of World War II in a modern
Chicago plant shortly after which they be-
gan marketing the first of the "Glass-
shaft" clubs.

Before—and for some time after the
first few American golf manufacturers got
going—the pros, mostly Scotsmen who
had been trained in the art of making
golf clubs, were busy turning out their
benchmade models. These, with the equip-
ment imported from Scotland helped get
golf's roots established. With the intro-
duction of steel shafts and their replace-
ment of hickory, pro club making de-
clined.

Union Hardware of Torrington, Conn.,
was the first to produce a seamless steel
golf shaft, in 1923. Horton Mfg. Com-
pany, Bristol, Conn., soon followed with
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the marketing of their "“Torsion” shaft.
In 1927 American Fork & Hoe Company
of Geneva, O., introduced their “'Step
Down” shaft. However, the winning of
the USGA Open at Inverness in 1931 by
Billie Burke playing steel shafted golf
clubs really gave impetus to the demand
for the clubs. Factor sales that year total-
ing $12.009,000, a figure unapproached
until 1947 with its $17,082,000.

Club sales continued to climb over the
years but in a seesaw pattern until 1957
with its $32,127,400 total. From then on,
each year's sales showed substantial in-
creases: 1958—837,478,000; 1959—8$41,
596,384; 1960—844,829,660; 1961—
$54,474,680; 1962—857,678,566; 1963
— $65,133,965; 1964 — $70,439,099;
1965—877,947,048.

Golf ball sales followed the club sales
pattern with 1957's reported sales of $21,
111,080 starting a consistent annual in-
crease: 1958—8$22,912,081; 1959—$27,
285,954; 1960-—$31,605,955; 1961—
$33,383,348; 1962—$38,277,996; 1963

grips were being imported from Scotland,
Lamkin Leather started in Chicago with
their specialized treatment and hand cut-
ting of leather for golf grips. In 1949,
Fawick Flexi-Grip of Akron, O., began
producing a new composition grip that
proved superior to an all-weather grip
that had come and disappeared from the
market.

Along the road of improvements in
playing equipment came Wilson in the
early 40s with their new laminated wood
head, the “Stratabloc”, and the impreg-
nation of solid wood heads for moisture-
proofing was adopted by many manufac-
turers. Golf bags and golf luggage of the
post-war period refuse to admit the re-
motest kinship to their prewar counter-
parts. Modern bag design, materials, con-
veniences, colors and workmanship has
canceled out any basis for comparison.

Turning to the advances made by the

continued on page 80
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Play will be normal
on 17 holes
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e KIRCHDORFER

..« While

Installs your
Irrigation System
one fairway at a time!

Free Literature and list of installations on request.

P. O. BOX 4124
PHONE 585-4305

LOUISVILLE, KY. 40204
AREA CODE 502

For more information circle number 161 on card
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pros I am not prepared to write the

three volume book it would take to cover
the subject, and the same goes for the
superintendents and the managers.

With more players, playing more and
spending more for improved equipment,
today’s pro shops are doing more business.
But it must be remembered, that a size-
able percentage of golf items sold mostly
through pro shops were unknown before
World War II. Other older items of
limited demand were revitalized after the
war. Thus by 1966 new and better golf
gloves, headcovers, umbrellas and the
many other accessories had added over
$7,000,000 to the industry’s ball, club
and bag sales figure.

However, golf apparel gets top billing
for its vast post-war growth in pro shop
non-equipment sales volume. Before WW
(I GOLFDOM had editorially campaigned
on alerting pros to the business potential

continved on page 82

TERRA-%TIRES?

On a Champion
Doo-All Trailer?

ALL CHAMPION
DOO-ALL TRAILERS NOW
AVAILABLE WITH TERRA-TIRES

We have sold a lot of dual-wheel trailers
but, like you, have always felt a big, soft
tire could do a better job of protecting
fine turf from wheel ruts. Now, we have
finally found a perfect flotation tire —a
soft, wide-tread tire whose 6-ply strength
is sufficient to carry the heavy load you
can put into any of our Doo-All Trailers.

For full details and prices, write us or ask
your turf equipment jobber about the
Model 05130 units. We'll be pleased to
send you specifications and prices.

We also have a conversion kit if you want
to put these tires on older Champion
Trailers. Give us the serial number of your
trailer when you write, and tell us whether
you now have 7” or 8” wheels.

THE CHAMPION COMPANY
Established 1878
Springfield, Ohio 45501
610 16th Street, Oakland, Calif. 94612
856 Millwood Road, Toronto 17, Ontario

For more information circle number 129 on card
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GEORGE FAZIO
GOLF COURSE ARCHITECT

P. O. Box 153
Flourtown, Pennsylvania
Tel. 215 242-1330

For more information circle number 133 on card

JOHN N. COCHRAN
GOLF COURSE ARCHITECT
DESIGN - CONSTRUCTION
SUPERVISION

DETAILED SCALE DRAWINGS
5715 E. 3rd Ave.
DENVER, COLORADO
Phone 333-3057

For more information circle number 132 on card

Samuel S. Mitchell

Golf Course Architect

Designer and Builder

18 Old Randolph Street
Canton, Mass. Tel. 617-828-1065

For more information circle number 160 on card
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awaiting them through the sales of golf
apparel. The effort sliced out of bounds.
Two years later, war put pro focus on soft
goods—about the only merchandise that
was available.

At war’s end pros had been experienced
and enthused to get apparel off and run-
ning at a pace that kept increasing until
now I'd estimate it is accounting for 35%
to 409% of the pros annual sales.

Many men and developments marked
the milestones of the golf industry’s ad-
vance before and during GOLFDOM'’s
earlier years. One among the men whom
thousands would agree stood tall and
tireless working to increase golf’s pop-
ularity and the industry’s progress was
Lawrence B. Icely.

Through the years from 1913 when he
became president of the young sports
equipment of Thos. E. Wilson & Com-
pany until his passing in 1950, as presi-
dent of Wilson Sporting Goods Com-
pany, he was convinced, and the other
leading golf manufacturers agreed, that
their industry would grow and prosper
only if they did their part to promote

GOLF COURSE IRRIGATION
ENGINEERS & INSTALLERS

Any Phase or Complete Turn-Key Job
McCUNE IRRIGATION, INC.
3721 Mahoning Ave.,

Phone: 799-3231 Youngstown, Ohio 44509

For more information circle number 114 on card

BATAVIA, ILL. ® 879-3843

Specialists in Golf Course
Construction Since 1924!
GOLF COURSE CONSTRUCTION BY CONTRACT

For further information, write or call

Mailing address P.O. Box 66, St. Charles, IIl. o 584-0315 & 584-6641

CONSTRUCTION COMPANY
GOLF COURSE BUILDERS

DANVILLE, ILL. » 442-2411

For more information circle number 134 on card
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golf’s popularity and encourage the build-
ing of more playing facilities. It is to the

industry’s credit that it rose to meet the
needs of the game. ‘ rom
Thus, in 1936, following GOLF-
DOM’s publication of a handbook de-
voted to the planning, promoting, build-
ing and operating golf courses, the lead-
ing manufacturers agreed with Herb and
me that a clearing house was needed for
information helpful in encouraging golf
participation and golf facility develop-
ment. We were put in charge of organ-
izing and operating what started with the
name PROmotion and later was renamed

the National Golf Foundation. | You go all the way

At the start, and for some years, the ‘ with COLONIAL GARDENS
clearinghouse operated on an uncertain | GOLF COURSE CONTRACTORS
budget because the manufacturers con- i for the full color story
tributed to its support on a voluntary | write or call:
basis and the ante varied. But the annual W. W. Ullman, Consultant
pot kept increasing. The Foundation be- ‘ COLONIAL GARDENS INC
gan in 1936 with around a $17,000 yearly | P. O. Box .435 — Marietta Ohio'
budget when there were 4,800 golf | Phone — 614 373 2188 "
courses and the total factory selling price

continued on next page For more information circle number 135 on card

HUNDREDS OF (PRE-OWNED)

PRICE LOW
$350 - $465

Internally Reconditioned
9.50 x 8 tires, steering
wheel or tiller bar.
Automatic seat brake.

1963-1964 Models
BATTERIES ADDITIONAL

Write, Wire or Call
Collect.

with any new car of any other make.

CHICAGOLAND CUSHMAN SALES

61 E. 23rd St., Chicago Heights, Ill. Phone: Area 312 WA 8-5555 .. P.O. Box 428
For more information circle number 188 on card
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X. G. Hassenplug

Golf Course Architect
Consulting Engineer
Design, Irrigation, Construction

1300 Freeport Road
Pittshurgh, Pa. 15238
412-781-6994 or 412-781-1820

For more information circle number 124 on card

FREE

FACTORY-DIRECT
CATALOG REVEALS

“HOW 100,000 BUYERS
. SAVE MONEY ON

TABLES AND CHAIRS”

Send today for this
valuable book! Find
out how your church,
club, school or lodge
can also save money
on tables, chairs and
other equipment.

from

The MONROE Co., 12 Church St., Colfax, lowa 50054

For more information circle number 115 on card
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of golf balls and golf clubs was under
$11,000,000.

Among the manufacturers in at the
start along with Wilson’s L. B. Icely
were: Spalding’s Charles Robbins, Acush-
net’s Fred Bommer and Phil Young, U. S.
Rubber’s John Sproul, MacGregor’s Clar-
ence Rickey, Dunlop’s Vinnie Richards,
Golfcraft's Ted Woolley, Worthington’s
Jim Brydon and Bob Smith, True Tem-
per’s Gurdon Leslie and Kroydon’s Ca-
mille Giaoard.

Conditions seemed perfect when we
wheeled GOLFDOM onto the track but
the nation’s economic collapse in 1929
and the following depression years shifted
the market into reverse, shrinking from
1930’s 5,856 courses to 5,196 in 1937.
From a low tidemark of 4,809 in 1945
golf courses slowly increased to 5,076
by 1954, then the speed-up with 5,991
in 1951, 6,385 i 1960, 7,477 in 1963

| and 8,672 in 1966.

With rubber and steel frozen early in

FUTURUS

GOLF CLUB

TILE

CARPET

GUARANTEED THREE YEARS AGAINST ALL TRAFFIC!

HANDSOME, LASTING FLOORCOVERING
ECONOMICAL TO INSTALL—MAINTAIN

Check FUTURUS with ALL others:

Absolutely SAFE and SKIDPROOF — wet or dry.
HIGHLY RESISTANT to heavy spike shoe traffic.
Women’s spiked heels DO NOT penetrate its surface.

NOT AFFECTED by exposure to fresh or salt water.
EASILY INSTALLED by anyone — Cleans readily.
Indoors or Outdoors — completely WEATHERPROOF.
Neutral color tones BLEND with any background.
STAIRWAYS — Safest, Most Durable of All.
Made from selected nylon cord heavy duty tires — buffed
to chenille-like finish. Strips 34” thick are bound to glass-
cloth impervious to moisture . . . then cut to 12”7 x 12" files.

For further information, prices — and USER-PROOF of
FUTURUS Carpet Tile service satisfaction — write:

FUTURUS, INC.

1076 West Ninth Street
UPLAND, CALIFORNIA

For more information circle number 186 on card
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1942 by war production, golf ball and
club output came to a halt. Balata, how-
ever, managed to escape and, mixed with
used ball material, was used in recon-
ditioning golf balls.

Fortunately with the ever increasing
golf course maintenance load, the intro-
duction of new and improved machines,

terials and chemicals is sharply pointed ‘ -
materials and chemicals is sharply pointec o wudswor'h com'l

toward helping the superintendents keep

pace with their course management prob- 708 PLAINFIELD ROAD, DOWNERS GROVE, ILLINOIS
lems and costs—particularly the steadily | [TELEPHONE: st R4 4
tising cost Of labor. For more information circle number 156 on card

Over the years the course equipment
and supply manufacturers and their deal- s
ers ha\l'eps)o greatly contributed to golf’s Dnvmg Range opera'ors
growth, At the start Herb and I recog- and Distributors
nized the unique position held by the
dealers and their special services in nour-
ishing the growing, needing golf market,
often at considerable financial risk. We
learned a lot in working with them. e

We specialize in rebuilding golf
balls with all new materials, and
a new cured tough cover. Satis-
faction guaranteed.

WAYNE GOLF BALL CO.
31117 Little Mack Ave.
Roseville, Michigan

Fourteen years ago
Ben Hogan came back to win his
fourth U.S. Open Ch.'unpionship.

For more information circle number 168 on card

Model 720E
Turf-Sweeper

Mechanical pick-up: two reels
counter rotating — interlocking
rubber fingers. 60 inch sweeping
width—=12 h.p. self-powered
univ. hitch.

“One Man Operated”

“~

Turf Sweepers Aerator

® Gathers—wet or dry—grass clippings, ® Designed to aerate deep and clean under
leaves, rocks, bottles, papers, dead branches, any ground conditions ®* Relieves compaction
cans and other unsightly debris. * Renovates and removes Thatch ® Prepares
* Sweeping action of high modulus rubber Seedbed ® Smooths rough areas ® Drains low
fingers brushes turf clean . . . without damage! areas * Vertical Slicing and Thinning

ROGERS MANUFACTURING CO., INC.

220 No. Mahaffie St. * Olathe, Kansas 66061
PHONE: 913-764-1615 or 913.782-0831

For mure intormation circle numoe: 199 on card
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