“

GOLFDOM

VOL. 40. NO. 9 INCORPORATING GOLF BUSINESS SEPTEMBER 1966

22

12
18

97
100
101

CONTENTS OF THIS ISSUE

ARTICLES

PRO SURVEY, PART I: THE PROFESSIONAL’S STATUS

23 THE PGA AND PENSIONS

24 COMMENTS ON CONTRACTS

26 SHOULD THE PGA DO MORE?

NEW GRASS PATHOLOGY STUDY. e = _BY JIM'MONROE
BEST OF GOLFDOM: SAFETY FUND IS VITAL TO CLUB BUDGET

’66 CAR SALES RISE SHARPLY

TEN TIPS FOR BETTER BUFFETS_____ BY G. V. JERRY MARLATT

PRO-MANAGER FOR THE MARINES.______~~~ BY VERNE FLOYD

40TH BIRTHDAY FOR THE GCSAA__. ~ BY HERB GRAFFIS
DEPARTMENTS

SWINGING AROUND GOLF - BY HERB GRAFFIS

ACCENT ON MANAGEMENT = BY KEN EMERSON

GRAU’S ANSWERS TO TURF QUESTIONS _______ BY FRED V. GRAU

NEW PRODUCTS

PEOPLE IN THE NEWS 102 ADVERTISING INDEX

CLASSIFIED ADS 103 BUYERS’ SERVICE

COMING EVENTS 104 OFFICIALS’ PAGE

COVER: A FLORIDA COURSE, COURTESY STATE OF FLORIDA

GOLFDOM, Incorporating GOLF BUSINESS, September Issue, 1966. Published monthly January through
October by Universal Publishing and Distributing Corp. at New York, N. Y. Executive Offices: 800 Second
Avenuo, New York, N. Y. 10017. Volume 40, No, 9. Arnold E. Abramson, President; Robert J. Abramson,
Executive Vice President; Franc Roggeri, Senlor Vice President; Morton Waters, Vice President: Herbert C.
Haputmann, Viee l’resldenl David Rowan, Senlor Vice President; John M. lloss Vice President; A, H.
Morse II, Vice President; Peter J. Abr-mwon Vice President; Dorothy M. Shechun Secretary; Edwin i
Harragan, Assistant Secretary; Shirley Collins, Assistant Treasurer, Copyright © 1966. Universal Publishing
and Distributing Corporation, Copyrlxhl undar International, Universal and Pan-American Copyright Conven-
tions. All rights reserved, 1! duction, in whole or in part, In any form. Printed {in
the U.S.A. For advertising rates, app lo Advertising Manager. Please send change of address notice
to GOLFDOM Magazine, Service Department, P.O. Box 513, Des Moines 2, Jows. The Company also
publishes: Golf, The Family Handyman, Ski, Ski Business, Ski Area Mlnuemem Vocational Guidance
Manuals, Unlversal Home Plan Books, Nova Books and Award Books, Member

of Business Publication Audits, Magazine Publishers Assoclation, and National
Golf Foundation. Subscription rates: Domestic, $3.00; foreign, $4.00 per year.

SEPTEMBER/1966




