BETTER
\ GREENS
“sCARE...th

rugged 2 h.p. model 64
SP-24” width—
durable finish

E-Z RAKE!

“stands up” grasses
e cuts costs

best machine we ever bought!"

* removes thatch .
« improves aeration
“E-Z Rake . . .

Write for catalog and prices today.

E-Z RAKE, INC.

Acton, Indiana
For more information circle number 244 on card

MORE ICE
ELECTRICITY

GAS FIRED

DRINKING FOUNTAIN
WATER COOLER

TESTED and PROVEN

The Practical Solution To Cool Refreshing Water For
Pennies A Day With Savings Of Up To 90% Over Your
Present Cost Of Icing and Maintenance. Proven
Trouble-free In Over 2 Years Of Continuous Service
On Leading Golf Courses From Coast To Coast. New
Low Cost Leasing With Option To Purchase Available.

WRITE OR CALL FOR MORE
INFORMATION TODAY

SAFARI LP-GAS WATER COOLER
591 N.E. 5th St. Dept. GB
Pompano Beach, Florida 33060

Phone (305) 942-8076

Pat. Pend.

Should the PGA do more?

In the September issue of GOLFDOM,
professionals were asked what, if any-
thing, the PGA should be doing to help
further the interests of the club profes-
sional which it is not now doing. Answers
which started on page 26 of that issue
are continued below:

“Limit members in lending their names
and likenesses to playing equipment sold
through outlets other than the pro shop
operated by a PGA pro. Limit member-
ship only to those who have approved
contracts with full concessions or salary
which is obviously as much as the job
might possibly produce.”

“Most anything you can think of to
help in merchandising. Sales tips on out-
standing new items for pro shops. Help-
ful information on keeping records of all
types. Ways to freeze out the fast-buck
pro from obtaining pro-only merchan-
dise. The PGA should insist that all pros
on tour who make their living in PGA-
sponsored events should not indorse
store-line products.”

“The PGA must follow strong action
taken by the Mid-Atlantic Section and
recently adopted by the Florida Section.
Unless professional and club live up to
contracts as recommended by MAPCA
which gives all concessions to the pro-
fessional, the pro is not allowed to
participate in sectional affairs, includ-
ing tournaments. Neither can amateurs
participate in pro-am events unless they
represent a club employing a PGA mem-
ber who is in good standing. We in the

Mid-Atlantic have had these conditons
Continued on poge 120

X. G. Hassenplug

Golf Course Architect
Consulting Engineer
Design, Irrigation, Construction

1300 Freeport Road
Pittsburgh, Pa. 15238
412-781-6994 or 412-781-1820

For more information circle number 245 on card
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for a good grip—a better game
” ) Claro Non-Slip is a smooth

grip cream. It gives you a truer,

more confident feel of the club.
It assures a firmer and more
positive grip. Unaffected by per-
spiration, one application lasts
a full round, ’
Here's another invisible glove—the
Claro Rosin Bag. Specially com-
pounded to be tacky but not sticky.
Offers same advantages as Claro
Non-Slip—only 50 cents.

Just 50 cents at
pro shops.

——

421 W. Ewing Ave.
South Bend,
Indiana 46614

. LABORATORIE

For more information circle number (21 on card

“YEAR 'ROUND'” MONEY-MAKER!

EXCITING!
Adult Game —
Played With Dice!

Get your share of the profits made
possible by the rapidly increasing
demand for the action game,
GALLOPING GOLF!

FASTEST GAME OF GOLF OFF THE COURSE!
Feel the thrills of real golf—shoot
eagles, birdies, sand traps . . . all
the others. Play anywhere, any
time. Any n r can play.

GIFT PACKAGED in an “eye-catch-
ing,” “sales-making,” multi-color
display carton.
Write for all the facts!
GALLOPING GAMES, INC.
461 E. OHIO ST., CHICAGO, ILL. 60611

For more information circle number 183 on eard
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PGA DO MORE?

Continued from page 118

for years. We are trying to improve our
profession by giving the club a better
pro. In turn, the club must allow the
pro to retain the returns from his ef-
forts. Golf car revenue is an area where
the club, in most cases, should possibly
derive some portion of the income. This
is a vast area.”

“The PGA is not enough to protect the
home professional who is really the back-
bone of the organization. More publicity
is needed for lesser-known country clubs
and pros representing those clubs to
find out what they are doing. Everyone
likes to be recognized.”

“I don’t think the PGA can do much
either way to help or hurt the golf pro.
They have no power or pull to get a job
for the pro or to help him hold on to it.”

“I think they (PGA) have done won-
ders and will continue to do so.”

“The PGA should ban any profes-
sional golfer from its membership if he
allows his name to be used to sell golf
equipment which is sold in places other
than the pro shop.”

“I feel that if a club, whether it be
public or private, wishes to have a PGA
pro, it should expect to let the pro oper-
ate his own pro shop, car rentals, club
storage, teaching, etc. There should be
standards set by the PGA so the clubs
who wish to have a card-carrying pro-
fessional know there are certain con-
cessions that must be made in order to
obtain one.”

“Hold price on merchandise in all
shops the same. Have set prices on les-

TURF RESEARCH PROVES
— a better seedbed

... use PIRTONE

THE PROVEN MECHANICAL STONEPICKER

Revolving arm and rake design picks all stone to 9 inch
diameter — pulverizes, aerates and returns soll in Ideal
condition for seeding.
Sod develops faster and
sturdier — Contact
manufacturer for more
details,

BRIDGEPORT
IMPLEMENT
WORKS, INC.

Box 286G
Stratford, Conn. 06497
For more information circle number 164 on card
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PGA ANNUAL MEETING

The PGA of America will consider resolu-
tions which have been proposed in ad-
vance for changes in its constitution dur-
ing the association’s 50th annual meeting
Oct. 31-Nov. 4 at Palm Beach Towers,
Palm Beach, Fla.

Also on the agenda will be the election
and installation of officers and new mem-
bers of the PGA Executive Committee; dis-
position of “old and new business” matters
before the association, and reading of
reports by the officers, committee chair-
men and department heads.

The Executive Committee will meet at
the Palm Beach Towers during the preced-

ing weekend, starting Oct. 28.

sons. Let the head pro hire and fire his
assistants. National or PGA local boards
do not accept criticism or listen to the
pros’ gripes. The driving range non-PGA
pros should not be allowed to sell PGA
top pro-line equipment and chisel in on
equipment prices and lessons.”

“Promotions should be directed more
to the club professional. Emphasize that
the club pro is the backbone of golf and
that they have to put up with members
buying so-called discounted equipment.”

“Contact new people in golf and get
them to join. I was never contacted, and
still am not a member because of not
knowing what PGA section I am in.”

“We are no longer golf pros. We are
businessmen. Stop harping about teach-
ing and lessons. None of us has time for
this any more—leave it to the assistant.
Get this over to the membership in a
diplomatic way.”

“I believe they are starting to pro-
gram now. However a capable business
manager is necessary to handle TV and
the tournaments. We need someone to
visit the different sections to give advice
and tell the pros how to operate shops
efficiently, both for themselves and their
members.”

“I am superintendent as well as pro
at my club. As far as I can see, there is
not much advantage in joining the PGA.
What can it do for me, and why does it
cost so much to belong? I have been a

pro for eight years.”
Continued on next poge

Eastern Golf Co.

Please send catalog of golf supplies.
I'm interested in equipment for the following:

] Golf Courses
[ Par-3 Courses

Name

C

Address

C
S

top quality golf supplies for
GOLF COURSES
DRIVING RANGES
PAR-3 COURSES
MINIATURE COURSES

Balls Markers
Clubs Retrievers
Tees Golf Bags
Mats Obstacles
Pails Ball Washers
Grips Ball Pickers

and lots more!

Get your copy of Eastern’s, new
1966 catalog. It’s yours for the
asking. Just fill out the attached
coupon and we'll rush one to you!

EASTERN GOLF CO.

BRONX, N.Y. 10467

he golf indust.

2537 BOSTON ROAD e
Our 37th

year of service fo .

[ Driving Ranges
] Miniature Courses

Dept. &

lub

ity

For more information circle number 173 on card




JAMES GILMORE HARRISON
Golf Course Architect

Momber American Seelety
of Golf Course Architeets

266 Harrison Road
Turtle Creek, Pennsylvania 15145
Tel. 412-823-3444

For more information circle number 179 on card

GEOFFREY S. CORNISH

Golf
Course
Architect

Fiddler's Green Ambherst, Mass.
Phone: 413-253-3913

*» RANGE
« PAR 3
* MINIATURE

Equipment
Supplies « Fixtures

Consulting and
Contracting Services

Write for
COMPLETE
CATALOG

WITTEK Golf Range Supply Co., Inc.

3650 AVONDALE e CHICAGO, ILLINOIS 60618

For more information cirele number 105 on card

Samuel S. Mitchell

Golf Course Architect
Designer and Builder

18 Old Randolph Street
Canton, Mass. Tel. 617-828-1065

For more information cirele number |15 on card
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PGA DO MORE?

Continued from preceding page

“More direct mail letters sent to clubs
explaining the value of a qualified PGA
pro. How important it is for him to make
a respectable living, explain how history
has shown where clubs take over, interest
in the game dies. Get TV sponsors to
plug the home pro more. After all, he
does a big percentage of the work. Ex-
plain how many employees it would
take to cover the 14 or better hours a
pro puts in a day, seven days per week.
It ain’t much fun sometimes, but I like
it because I never did anything else.”

“The PGA should not allow its
members to have anything to do with
endorsement of equipment not sold
through the pro shop. It should run and
manage an educational advertising pro-
gram to promote sales in the pro shop.”

“Bar pro line sales to any pro not
owning shop. Too many pros let the
club make the profit from the pro shop.”

“I don’t think that the PGA should
allow any of their tournaments to be
played at a club where the professional
does not have the shop concession.”

“Home professionals and touring pro-
fessionals should offer their services to
all PGA efforts rather than having the
average member feel that the PGA
should do something for the individual.”

“Establish salary levels for all jobs
based on memberships, traffic, overhead.”

“Each section of the PGA should do
all it can to help keep the clubs from
taking over the pro shop operations.
Minimum contracts should be controlled
by the PGA so a professional cannot

Full Line of

GOLF

o Colf courses

® Driving Ranges
Serving only
the West

Equipment
Supplies

® Miniature courses
® Por 3 Courses

GOLF SALES, INC.
1831 Colorado Avenue, Santa Monica, Calif.
90404 Phone Area 213 451-5454
For more information cirele number 197 on card
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be permitted to take a job for practical-
ly nothing, which many do.”

“The PGA should be returned to bulk
memberships. The older and wiser heads
could re-establish good public relations.
Get out of the competitive golf business
and truly promote golf.”

“Further pro-only items in pro shops
and don’t allow PGA membership to
people like Nicklaus who advertise for
TV discount houses.”

“Club pros should have more voice in
national PGA meetings than touring pros.
Keep pro lines in pro shops instead of
sport shops.”

“Put some beef in the job situation,
i.e.: blackball all clubs with non-PGA
pros or managers. Make the PGA like a
union and enforce the rules so that the
PGA and employers can benefit.”

“Seek out young professionals and in-
vite them to join their section.”

“The PGA is not in a position at
present to tell a club whom it can hire.
However, at least on a local level,
through its code of ethics it can enforce
certain conditions.”

“I think the biggest thing should be
in the field of discount stores’ getting
pro-line equipment. I don’t feel that the
manufacturers are aware of the gravity
of this problem.”

“Make Dbetter contracts with clubs
seeking qualified pros. Attempt to up-
grade contracts. More and better public
relations between the golf pro and the
amateur. Improve training programs for
assistant.”

“Set up standard contracts for PGA
pros to follow.” e

Villiam F. G:rdon

and

David W. Gordon

Golf Course Architects

Doylestown, Pennsylvania
Flllmore 8-4243

American Society of Golf Course Architects

—
For more information circle number 189 on card

Bob Jordan

Golf Course Constructor
Irrigation Systems

"l Supervise All Work”

235 State St., East Peoria, llinois
Phone: 699-6974 or 673-1067

For more information circle number 181 on card

Driving Range Operators
and Distributors

We specialize in rebuilding golf
balls with all new materials, and
a new cured tough cover. Satis-
faction guaranteed.

WAYNE GOLF BALL CO.
31117 Little Mack Ave.
Roseville, Michigan

COMPLETE
GOLF COURSE CONSTRUCTION

Also rebuild. move tees and greens, install
watering systems. Standard & Miniature.

TR ﬂgﬂ\\"\
m EIRTIIHOWNG SERVICE, INC.

IBERIA, OHIO @ Ph. Galion, 0. 468-5454

For more information circle number 254 on card

LOCKER NAMEPLATES

GREETER PINS
Samples and prices on request

KIRSCH CARD SERVICE

Box 222X, Villa Park, M.

For more information circle number 124 on card

For more information circle number 113 on card
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