
GOLFDOM 
T H E M A G A Z I N E O F G O L F B U S I N E S S 

E S T A B L I S H E D 1927 

ADMINISTRATION . MANAGEMENT . OPERATING . MERCHANDISING . MAINTENANCE . SUPPLIES 

40th YEAR O F P U B L I C A T I O N 

G o l f s clearinghouse of information on the most successful operating 
policies, practices, and products for your club. 

Monthly, GOLFDOM presents the latest, most practical ideas on golf 
c lub administration, management, maintenance and service. 

Make certain those with the operating responsibilities at your club are 
kept informed by reading The Magazine of Golf Business. 

Use the form below. We'll see that authorized personnel get GOLFDOM. 

F I L L IN B E L O W — M A I L T H I S P A G E T O 

G O L F D O M C I R C U L A T I O N D E P A R T M E N T 
800 Second Avenue, New York 10017, New York 

Club or Course Name No. of Holes 

Mail Address Number of Members 

City state Zip Code 

TYPE OF COURSE 
Please check below 

Pitch & Putt • Established Course • New Course • Driving range Q 
Private • Semi-Pvt. (Fee) • Municipal (city, county or state owned) • 

Resort Course • Public • 
Par 3 • Mi l i tary • School • Company owned • Range • 

Restaurant • Bar • Pool • Tennis Court • Hotel Accommodations • 

President Street _ _ 

City — — State — Z i p 

Manager Street 

City — State Zip. 

Course Superintendent Street 

C i ty State Zi p. 

Professional Street 

C ity State _Zi p. 

S E E R E V E R S E S I D E F O R B U Y E R S ' S E R V I C E I N F O R M A T I O N 




