THE BEST
OF GOLFDOM

“Pros” progress
as businessmen

Even in 1927 the PGA was
not without critics—both
constructive and destructive.

By ALEX PIRIE

President Professional Golfers’ Association of America

There has been some thoughtful and
valuable criticism of the golf professional
as a businessman. The professionals have
welcomed it because constructive criti-
cism is a valuable aid to the sincere
efforts being made by all reliable pro-
fessionals to elevate the standards and
practices of their profession. But there
also has been much said and printed
about the pro that is spoken and printed
without thought or deliberation and in
wide variance with the facts. It is for
the purpose of establishing a more thor-
ough understanding and respect for what
we have done and for what we are now
doing, as well as for answering many
baseless and ill advised comments re-
garding the business integrity of a char-
acteristic majority of professional golfers,
that I believe it well to state our position.

In the first place, I am confident that
any thinking businessman will agree that
the business ethics of professionals gen-
erally are above those of most small re-
tailers. Ask any of the experienced golf
goods manufacturers and they will tell
you that their credit losses among the
representative pros with whom they do
business are smaller than those they suf-
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An outline of the work that was being
done by the Professional Golfers’ state as-
sociations to secure warranted recognition
for their members as businessmen of high
standing was presented in the May, 1927
issue of GOLFDOM by the PGA’s presi-
dent. Then, as now, the PGA was vitally
concerned in upgrading the status of their
profession.

fer as a result of doing business with the
usual type of small sporting goods dealer,
or other small retail outlets. Golf goods
manufacturers who complain of credit
losses among pros are those who do not
exercise the simplest kind of business
judgment in picking their customers.
“You cannot condemn a nation,” said
Edmund .Burke, and we might say, “You
cannot condemn a profession,” so why
any sweeping indictment because of the
shortcomings of a few? There are pro-
fessionals who are hopeless as business-
men. We know it. But they are an
exceedingly small minority and they are
without standing in their association cir-
cles the way association affairs are being
conducted today. The great majority of
professionals are very careful of their

credit standing, their service to their club
Continued on page 69
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and its members, and their helpfulness
to the young men who are potential de-
sirable recruits for professional golfing
positions.

Oklahoma Demands Credit O. K.

As an example of the way in which
professional golfer state associations ex-
ercise vigilance over the business stand-
ing of their members, we may take the
Oklahoma Professional Golfers’ Associa-
tion, which is one of the state and section
groups, distinct by itself, but allied with
Professional Golfers’ Association of
America as a unit of a national body.
This typical sectional professional golfers’
association has among its officers associ-
ated with Neal O’Sullivan, its president,
such men as M. S. Fellers, vice president,
Arthur J. Jackson, secretary, C. P. Vance,
treasurer, and on its executive committee
and board of governors, E. H. Dinwiddie,
G. S. Hensley, G. T. Larson, H. E. Cole
and R. B. Atkinson.

From its characteristic constitution and
by-laws we quote:

1. “The object of the Association
shall be to promote interest in the
game of golf; to protect the mutual
interest of its members; to hold
meetings and tournaments for the
benefit of its members; to assist any
deserving professional golfer or as-
sistant who may be out of employ-
ment to obtain a position, and to
effect any other object of like nature
that may be determined from time
to time by the Association.

2. “To assist golf clubs to secure
the services of capable professionals.”
And note in the following quotation

from the Oklahoma constitution and by-
laws, the first requirement of active mem-
bership.

“Professional  golfers, regularly
employed as such, who have a satis-
factory credit rating with the manu-
facturers and dealers of golf sup-
plies. Their assistants, provided they
are over the age of seventeen years
and have served for at least two sea-
sons under a member of this associa-
tion, shall be eligible for election as
associate members.”

Now, with standards like this, I main-
Continued on page 103
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Stewart
Sandwich .
Service

The time-saving way to serve a
tempting variety of 30 toasted
sandwiches profitably.

Operating costs too high? Boost your food
profits and speed up service with Stewart
Sandwiches. They toast fast— 12 sandwiches
in less than 4 minutes — with no shrinkage
or loss of flavor. Each is hermetically sealed
to stay fresh, crisp, delicious. Better yet!
Stewart sandwiches make friends fast. The
taste never varies. They're crammed with the
hot, hearty flavor that have made Stewart
Sandwiches overwhelming favorites from
coast to coast.

Inquire today about Stewart’s

FREE EQUIPMENT LOAN ano

WIDE SANDWICH VARIETY NO WASTE OR SPOILAGE
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your local Stewart Commissary. Check the phone
book, or for more information, write , , .
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tain that the P. G. A. member in good
standing has not only evidence of his
superiority to the average group of small
businessmen, but shows plainly, speedier
progress in business methods than any
similar class of men you can call to mind.

Golf Business in Its Infancy

You have only to think back a few
vears when the first tidal wave of the
golf deluge swept over the country. The
pros were imported from England and
Scotland where their income in their pro-
fession had been so small that when they
got to this country with their families
many of the pioneers were compelled to
have the golf goods manufacturers fi-
nance them. I am confident that the his-
tory of these cases will show that these
early professionals were prompt to estab-
lish a high reputation for business
integrity, and one that has exercised a
strong influence over the majority of
pros ever since.

The professional golfers’ associations,
in promoting the progress of their mem-
bers as businessmen, are confronted by
situations that would deeply discourage
most other organizations less confident of
the high character of their membership.
Golf's great growth has created such a
demand for professionals that many who
are unfit are given jobs. Some of the able
professionals are worthy men who have
been denied not only the benefits of a
business education, but of a goodly part

of any schooling whatever. The associa-
Continued on page 104
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Golf fashions by Kunik Kasuals, famous for
comfortable styling, precision tailoring and
fine fabries, For him: Slacks, Bermudas,
Tommy Bolt Sport Coats, Knit Shirts,
Velours. For her: the newest in “Koordinated
Sets" plus Bermudas, Kulottes, Blouses, Knit
Shirts, Velours, Free catalog for pros only.

KUNIK KASUALS, inc.

6818 Ventnor Ave.« Ventnor City,N.J.

For more information cirele number 162 on card

BATAVIA, ILL L] 879-3843

Specialists in Golf Course
Construction Since 1924!

GOLF COURSE CONSTRUCTION BY CONTRACT

For further information, write or call

Mailing address P.O. Box 66, St. Charles, Ill. o

584-0315 & Sm“lﬂ

DANVILLE, ILL . 442-2401

For more information cirele number 164 on card
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Are you of the tradi-
tional or modern school
of thought? We fea-
ture awards, modestly
priced, yet of the high-
est quality. Do you
need your trophies to-
morrow? Next week?
Next month? Your
wish is our command.
Write for free catalog.
Over 25 years exper-
ience at your service.

OMPANY

GIPORTSLIWARDS

4351 N. MILWAUKEE AVE,
CHICAGO, ILLINOIS 60641
TELEPHONE: 2828060

For more information circle number 180 on card
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Shoe Laces Par Excellence

Cordo-Hyde Shoe Laces stand up to
shock and chafe — round after round
after round. Stay tied, too! Your golf dis-
tributor carries them. Shoe lace profits
score aces with Cordo-Hyde Laces.

@ United Shoe Machinery

BOSTON , MASSACHUSETTS

For more information cirele number (29 on card
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tions’ job is to see that only the qualified
are admitted to their ranks, and to help
all their members learn the details of
good business operation. It would sur-
prise many to learn the extent to which
the associations are going in these re-
spects. The work is such that it is certain
to earn the endorsement and co-opera-
tion of golf club officials and manufac-
turers.

One should not forget that the prog-
ress made by the professional golfers’
associations is the result of work engi-
neered by officials who have plenty of
work to do in handling and properly
servicing their primary responsibilities,
their own club positions. The association
work is done by elected and unpaid
officers sacrificing their own time and
energy from their busy schedules.

Pro Bodies Co-operate

The national and sectional professional

golfers associations are making rapid
Continued on poge 106

New cutproof driving range balls
for a special low price.
100 dozen for $250.00
plus postage.
Prepaid only.

Pro Only Golf Sales
5438 Rosecroft Blvd.,
Oxon Hill, Maryland

For more information circle number 229 on card

CASH IN ON GEORGIA
SHORTAGE OF GOLF COURSES

— 160 Acres rolling Pastureland
— Abundance of water—2 Acre lake

— 3 lakesites—Convert Milk parlor to Pro Shop
& 4 bedroom home to Pro quarters.

ONLY 10 MILES FROM DOWNTOWN
MACON, GEORGIA—Pop. 128,000

ALLFARM SALES, INC. 986-3132
GRAY, GA. P.0., BOX 176

For more information circle number 243 on card



NEW CONCEPT IN TROPHIES! BEST OF GOLFDOM

k Continued from page 104

Genuine Pewter

Glass Bottom progress in their respective fields and it
DRINKING requires no great flight of the imagina-

STEIN tion to foresee the day when they will be
Ideal for Engrav- recognized as a businessman’s organiza-
ok b suker tion, second to none. They are in har-
CAPACITY. $10.00 monious relations with the United States

o Golf Association, the Western Golf As-

sociation and all other territorial associ-
ations with whom they, as golfing
organizations, come into contact. Much
of this confidence has been established
because they have gone quietly about
attending to the things that concern
them and doing their level best to put
their houses in order. The substantial
golf professional (and there are many
of them) is weary of being unceasingly
preached at by those who are most pro-
fuse with criticism and advice that un-

HOLE-IN-ONE
TROPHY

We will attach your
winning Golf Ball on
the top. Golf Pros!
Honor every Hole-in-
One with this inex-
pensive trophy.

XPW-31 Ht. with Ball 434, Gen. Walnut base.

Sunray engraving plate and ball stand $5.95 fortunately is lacking in' constructive
WRITE FOR FREE CATALOG elements. He (or they) will go on how-
THE TROPHY & MEDAL SHOP ever, in the future, as in the past, and
4560 N. Western Avenue Chicago, Illinois 60625 the game of golf shall not lose anything
Telephone: 312/271-7600 by their steadfast adherence to the basic
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The Golf Course Driving Range Operators
Construction Company and Distributors
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TROUBLE FREE!
RENTAL CART SERVICE

We furnish you all you need on rental share
basis. No investment for you! We deliver and
service carts regularly and keep them in good
repair — FREE. Clubs not held responsible for
damages, theft or breakage.
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Three Rivers, Michigan
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