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Swinging Around Golf Herb Graffis 3 

Golf Shotc Time 2 9 

In Philadelphia 3 0 

In Batavia, N. Y 3 2 

In Chicago 3 3 

In Danville, III 3 4 

Principles of Club Fitting Ed Toole 41 

LoPresti Heeded Sarazen's Advice Don Curlee 4 4 

Torture Testing 5 0 

Range Thefts A. K Green 3 8 

Covenant Doesn't Restrict Parking Lot Improvement William Jabine 6 2 

Ohio Course Owners Seek Tax Break Charles Sline 6 4 

Better Training in Personnel Management 6 8 

Grau's Answers Fred V. Grau 7 2 

Construction Pitfalls Are Obvious Louis Bertolone 7 6 

Costs Vary Widely Within A District 8 0 

Golf Books 8 6 

Growing Turf the Hard Way Tom Mascaro 8 8 

Prof. Dickinson Dies in Amherst 9 6 

Golf Business /Veirs 1 4 3 


