
Aisles Crowded at PGA Merchandise Show 

I t w a s g o , g o , g o f o r t h r e e d a y s f o r b o t h 
b u y e r s a n d e x h i b i t o r s a t t h e P G A ' s Pa lm 
B e a c h G a r d e n s h o w . H e r e a r e t h r e e scenes 
t h a t g i v e y o u a n i d e a o f h o w b u s t l i n g 

t h i n g s w e r e u n d e r t h e b i g t e n t . 

More than 900 pros and their guests 
kept the aisles crowded during the PGA 
National golf merchandise show, Jan. 27-
29, at Palm Beach Gardens, Fla. A total 
of 162 booths were occupied by 102 com-
panies in a show that was considered the 
best yet by people who came to buy as 
well as those who exhibited merchandise. 
All agreed the PGA show chairman, 
Johnny Vasco, and his committee worked 
wonders considering the limited time they 
had to stage the event. 




