More than 900 pros and their guests

kept the aisles crowded during the PGA '
National golf merchandise show, Jan. 27-
29, at Palm Beach Gardens, Fla. A total
of 162 booths were occupied by 102 com-
panies in a show that was considered the
best yet by people who came to buy as
well as those who exhibited merchandise.
All agreed the PGA show chairman,
Johnny Vasco, and his committee worked
wonders considering the limited time they
had to stage the event.

It was go, go, go for three days for both
buyers and exhibitors at the PGA’s Palm
Beach Garden show. Here are three scenes
that give you an idea of how bustling
things were under the big tent.
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