
T H E MAGAZ INE O F GOLF BUSINESS 

GOLFDOM is published monthly, January through October. 
Subscription rate—$2.00 per year, Canadian and Foreign—$2.50 

Publication Office: 407 S. Dearborn, Chicago, III. 60605; Area Code 312, 427-5941 

Joe Graffis, Publisher 

Herb Graffis, Editor 

Joe E. Doan, Managing Editor 

A. R. Green, Associate Editor 

Joe Graffis, Jr., Advertising Manager 

Florence V. Taylor, Circulation Manager 

Omar Kateeb, Marketing Director 

Tourisse Greenfield, Assistant Business Manager 

Ruth Becker, Advertising Production Manager 

ADVERTISING REPRESENTATIVES 
New York City: Mitchell Napier & Assoc., 345 Pan Am Bldg., (212) 986-0625 

Charles E. Lynch, Mitchell Napier & Assoc., Inc. 

751 Main St., Waltham, Mass. 02154 (617) 899-3475 

Los Angeles 90048: Arden E. Roney & Associates, 580 S. San Vicente Blvd. (213) 651-3930 

San Francisco: Arden E. Roney & Associates, 149 California St. (415) 981-0848 

Detroit 48202: Vincent T. Purcell, 317 Stephenson B!dg. (313) TR-5-7978 

CONTENTS Vol. 39 No. 6 June, 1965 

Swinging Around Golf Herb Graff is 3 

Flood Wrecks loiva, Illinois Courses M. E. Deyo 22 

Compaction Kowland B. Armacost 26 

Grotving Turf the Hard Way Tom Mascara 28 

Restoring Life to Winter-Killed Turf O. J . Noer 30 

Martin Translates Architect's Plans J ohn M. Brennan 34 

Grau Takes Brief Leave 36 

1964 Golf Sales Account for 50 Per Cent of Sports Market 38 

Clutterhug Selling Herb Graff is 42 

Ingenuity Worth More Than Money J im Obert 46 

Muny Competition Hurts Semi-Privates 48 

Reclaim Storage Business to Hring Shop Hack Joe Doan 53 

Golf Business News 107 

G O L F D O M 


