Many Countries Benefit
from International Competitions

Canada Cup Matches
Stimulate Business,
Tourism and Golf

At the Royal Kaanapali course, at La-
haina on the island of Maui, the 12th
international pro competition for the Can-
ada Cup team prize and the International
individual trophy again exhibited itself
as the world’s pro golf championship.

Jack Nicklaus and Arnold Palmer, the
United States team, shot 554 to emerge
as the Canada Cup winners to the sur-
prise of nobody. Nicklaus, with a final
round of 70, gained eight strokes on
Palmer, with his finishing 78, and won the
International Trophy with a 276. Palmer
was second with 278 and Ted Makalena
of Hawaii and Gary Player of South
Africa were tied for third at 279.

Of the 32 nations (including Hawaii and
Puerto Rico), Argentina trailed the U.S.
by 11 strokes. Spain was third with 572,
then England with 578, Hawaii, 579,
Canada, 584, and Japan, 585.

Some day some pros from Europe,
Asia, Mexico, South America and Africa
are going to give U.S. pros some inter-
esting competition on the tournament cir-
cuit and it will be due to the original
impetus of the Canada Cup competition.

Needs A Team of Angels

Ted Makelena, with five children, needs
a team of angels to sponsor him on the
tour. Ted looks like he could become one
of the greats. The only post-graduate
school that develops any stars these days
is the U.S. tournament circuit.

In the Canada Cup tourney at Mexico
City in 1958, Chen Ching-Po of Free
China was tied with Ben Hogan at the
end of the third round and one veteran
golf writer was so shocked he quit drink-
ing. Ching-Po did well in Hawaii, with
a 68 among other rounds, indicating that
the Canada Cup unveiling of his natural
talent showed him as a guy who, with
training of the American Circuit might
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have become one of the world’s greatest
golfers.
Has Led to Golf Booms

The Canada Cup affair, which Fred
Corcoran originated and developed for
the late John Jay Hopkins, founder of
General Dynamics, has achieved the Hop-
kins objective of golf as a developer of
international friendship. Corcoran’s im-
agination and sound business judgment
has guided the tournament into import-
ant status as nicely tying together golf
and business promotions. International
Golf Association competitions certainly
touched off a tremendous golf boom in
Japan. It boomed golf tourist interest in
Ireland, got France seeing how golf and

Watch for This

Every golf club in the U.S. is being mailed a
form card on which space is provided for
names and fitles of operating personnel who
should receive GOLFDOM. Unless this card
is filled out and returned, we cannot mail
GOLFDOM to these people.
Our circulation auditing association requires
that the list of persons to whom GOLFDOM is
mailed be kept up to date. Without this up-
dated information we are instructed to stop
iling the magazine to on our old list.
To make certain that your 1965 officials and
operating heads receive GOLFDOM, please fill
in the form and mail it today!
If your club failed 1o receive this card or
misplaced it — use the form on page 136.

de luxe real estate development work
together, and fanned golf interest in
Mexico.

When Hopkins died and General Dy-
namics had to curtail its broad ranﬁc
promotion, Corcoran and Frank Pace,
General Dynamics president, persuaded
Pan American World Airways, American
Express and Sports Tllustrated to become
sponsors of the IGA. With Juan Trippe,
the genius who made Pan American No.
1 among the air railroads, Howard Clark
the bright young man who made Ameri-
can Express the tourists’ banker and help-
ing hand, and Sid James, the brilliant
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