
South wall of Sunset shop normally displays men's 

carry-oils, umbrellas, shoes ond bags, with a few 

women's items in racks in left foreground. 

v 

Before changeover, men's hats were displayed on 

pegboard waJI behind trouser rack. Carry-alls ond 

umbrelfas also got a prominent play. 

B e f o r e . . . 
Sunse t ' s shop 

The style show itself took place in (he 
Gold Room of our clubhouse during the 
opening day luncheon and was attended 
by more than 125 women. After all had 
been served, the show began with a flour-
ish, no less, to the accompaniment of piano 
music by Mrs. Edward Eyerman. 

Mrs, Patterson narrated tlie show, des-
cribing each outfit as to material and color 
and stating the price of each garment. 

Equal Time Demanded 

After all of the models had displayed 
their outfits liy walking the length of tbe 
large room and returning slowly on the 
second of two platforms, Mrs. Patterson 
announced that the men had demanded 
equal time. 

That was tlie cue for one of my assist-
ants, Chuck Ryan, to appear — wearing 13 < 
bats and carrying 13 different knit shirts, 
sweaters and shoe si 

And the golf shop? It was turned into 
strictly a Ladies' Shop by my two assist-
ants, Ryan, and Gene Rolfe, who spent 
most of the Sunday and half of the Mon-
day preceding the show moving out all 
the men's goods and bringing in tne ladies' , 
equipment and apparel. The men's equip-
ment and golfwear was put in the back 
room, where it was accessible, if needed. 

Sales Tickets Pre-Dated 

Both before and after the show, my two 
assistants and I remained in the golf shop 

Men's playing equipment dominated north woll prior 

to Ladies' Week. Men's shoes, shirts, trousers ond 

miscellaneous items also are to be seen. 



t 
. . . and Af te r 
w a s c h a n g e d 

M to take care of the members. Chuck 
worked the front of the shop, Cene took 
wire of the back and I handled the center. 
Our sales tickets were prc-dated to speed 

j i p the sales. 

In the shop we displayed Mindota Ber-

t mudas and PGA peds from Jack man 
Sportswear, Harburt Bermudas and culot-

t e s , Louise Suggs Bermudas, skirts, culot-
tes and blouses, Haymaker Bermudas, 
skirts, blouses, culottes and cotton wind-
breakers, Hadley matching slacks and 
sweaters, Pegic by the Sea matching 
sweaters, hats, Bermudas, head bands and 
handbags, and scuflies. 

Then, too, there were Fred Haas um-
, brellas. Park Lane pockctbnoks, Flip-It 

hats. Reliable ladies' tarns and tote bags, 
_ Konntry Klub shoes, golf pouches, belts 

and alpaca sweaters, Buoknell blouses, 
Tiger Bermudas, Foot-Joy shoes, Scnggins 
golf pouches, CoberKnit windbrcakers, 
4,-Iub loungers from Jack Levine, ball klips 
and golfer's pals. 

The Feminine Touch 

•* Ladies' clubs from Wilson, Spalding, 
MacGregor, Ben Hogan, PGA and Riller-
id i & Bradsby were on display, as were 
MacGregor, Wilson and Spalding golf 
hags, head covers from Kountry Hub , Wil-
son and Ben Hogan, and gloves from Wil-

* son, Spalding, Ben Hogan. Kountry Klub, 

Jerry Barber and Paul Hahn. 
* To help dress up the golf shop and give 
it a feminine touch, we covered all the 

Thr*e-woy mirror wot ringed with hots when wo-

men's stock woi brought up. Lodioi' clubs, sweaters 

ond shoes al*o get featured display, 

When shop was converted for women, large purses, 

umbrellas, matching shorts ond blouse sets domi. 

rioted south wall. Novelty items were in showcase-

When women moved in, hats (at left) come with 

ihem. Note purses, umbrellas at upper left- Blouses, 

Bermudas are on checkerboard table. 



display tables with pink and white, green 
and white, red and white and yellow table 
cloths. 

Colorful ladies' umbrellas — one in each 
corner — were hung from the ceiling. On 
one wall above a row of large purses, we 
placed strips of green corrugated paper on 
which were mounted photographs of some 
of the top lady touring professionals. 

An assortment of the ladies' hats were 
placed on spikes attached to a three-way 
mirror. 

The display case in the center of the 
shop was filled with novelty items such as 
ash trays, lighters, cigaret boxes and per-
fume. 

Many of the shorts and slacks were 
hung on display racks and were placed in 
the comers according to the sizes of the 
articles. 

Sizes by Deparments 

To help solve the problem of locating 
the merchandise, we came up with the 
idea of "departmentalizing" the apparel. 
All sizes 8, 10 and 12 bermudas, skirts, 
culottes, blouses — short sleeve, roll-up 
sleeve and sleeveless —- were displayed 
in one corner <>f the shop. In another 
corner, all sizes 14, 16, 18 and 20 to the 
same types of merchandise were displayed. 

On one wall, all the small items, such 
as socks, peds, tote bags, gloves, lounging 
shoes a net so on, were shown. On a table 
were sweaters of all types and on another 
table, ladies' hats, in a glass-front counter 
were pocketbooks with hats to match, and 
large purses. 

With this method of displaying goods, a 
lady could browse around and easily lo-
cate anything she wanted. The ladies were 
fascinated with the shop! They could see 
all of our merchandise at one time without 
bothering to ask where it was. 

The shop, as I've mentioned before, re-
mained this way for eight days. 

N o H e s e u t m e n t , E i t h e r 
Did the men complain about the wo-

men taking over? No. In fact, they loved 
itl Thev were reminded that Easter and 
Mother s Day were fast approaching. 
Many took advantage of the opportunity 
to see just what was available for their 
wives. 

Of course, we took quite a hit of good-
natured kidding from the male members, 
especially over the sign on the front which 
read "Ladies Golf Shop". However, the 
general reaction was that it was a great 
merchandising idea. 

Most people were greatly surprised that 

Two views of Sunset style show while it wot in t 

progress. Assistont Chuck Ryan ii ihown getting 

"equal t ime" in lower photo. Mn . Mo* Riich, Jr. i i ^ 

attired in touise Suggs skirt. Tiger blouse (obove). 

a golf shop carries such a variety of ladies' 
i quipment and golf wear — I roughly 
figure we had $5,000 in ladies* merchan-
dise on display. They were more surprised 
tit find out that none of the merchandise 
was on consignment from the various com- 1 
panies and manufacturers — an idea that 
seems to be popular among members o f " 
country clubs. 

In short, they were amazed to learn that 
all merchandise is owned by me and thai 
if I can't sell it, I'm "stuck' with it, so to 
speak. 

It has lieen very gratifying to my two 
assistants and me to hear the fine com-i. 
merits from the visitors — especially the 
men — who said it was a wonderful mer-
chandising method. The most common 
remark was: "Why has it taken so long, 
for a golf professional to realize that the 
ladies spend a terrific amount of money 
in the golf shop? 

This very unusual shop stirred up a . 
tremendous amount of conversation among 
men and women club members alike, i ! 
was the first time any of them had ever 
seen an entire golf sfiop devoted strictly 
to the ladies. Possibly this is a "first" in 
the golf business. , 


