
Golf Boom! 
New England Enjoys 
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G o l f C o u r s e A r c h i t e c t , A m h e r s t , M a s s . 

Course construction in New England has 
continued at an accelerated pace for 

nearly a decade. To view the present con-
struction boom in perspective, it is to be 
noted that this is the fourth this area has 
experienced since golf was first played in 
the U.S. some 75 years ago. Not a few of 
our existing clubs were incorporated in 
the 1890's. Indeed, a surprising number of 
New England cities and towns had a 
country club by the early 1900's. Appar-
ently, however, except in large cities this 
was the only golf facility available in most 
communities. 

A second boom starting around 1910 
continued until World War I. It saw the 
development of fee type courses in in-
creasing numbers. This trend was further 
accelerated by the far reaching effects of 
Francis Ouimet's victory at The Country 
Club of Brookline in 1913. By 1923 a 
third boom was underway and this con-
tinued at an unprecedented pace until the 
Depression. 

Following the Korean War our present 
era of rapid expansion in golf facilities 
started. This decade has been noteworthy 

for diversity as well as the number of 
layouts constructed. These include elabo-
rate country clubs, industrial courses, 
armed service layouts, elaborate and mod-
est fee type courses, Par 3's and the flood-
lit pitch and putts which often are part of 
golf centers that also include ranges and> 
miniatures. Many back nines have also 
been built while numerous established 
layouts have been partially or completely 
reconstructed, with some clubs going to 
the greatest length to modernize. 

Big Equipment Helps 
Heavy earth moving equipment has con-, 

tributed immeasurably to this construc-
tion boom. Problems once overwhelming 
can now be overcome and the roughest 
land can be converted to a course. 

In dollars spent, country club courses 
have led all others. At least 30 new clubs 
in Massachusetts, Connecticut and Rhode 
Island have built impressive 18 hole lay-
outs since 1952 and others have built 9 
holes. Many new features have been pio-
neered. Unlike undertakings in some parts 
of the country, most of these new clubs 
are member owned with only a few exam-
ples of the non-equity type of club. 

Costs for 18 hole country club courses 
have run from around $100,000 to $250, 



On New England's 
Coif Landscape 

000 depending mostly upon the type of 
land they are built on. But when all costs ~ 
are added, including real estate, course, 
clubhouse, pool and equipment, the total 
outlay per club has run from several hun-
dred thousand dollars upward into the 
millions. The two big variables have been 
clubhouse and real estate. 

Many clubs have been financially able 
to construct all facilities before opening. 
Others have postponed building their club- _ 

H e a v y e q u i p m e n t has c o n t r i b u t e d i m m e a s u r a b l y to 
N e w E n g l a n d ' s go l f const ruc t ion b o o m o f last d e c -
a d e . H e r e it's r e d u c i n g t e r r a i n n e a r N o r t h R e a d i n g w -

to w o r k a b l e c o n d i t i o n . 

houses, opening with 9 or 18 holes and 
perhaps a pool. Temporary clubhouses in 
the form of converted buildings, cabanas 
or prefabs have then been provided. -

Spending Savvy 
The over-riding lesson of club develop-

ment is that all clubs — even the wealthi-
est must exercise prudence in all phases 
of spending to avoid a gigantic outpouring 
of money and to obtain a dollar or more r 

in value for every dollar spent. . 
Fee type courses, private and munici-

pally owned and varying from the most ^ 
elaborate 18's to modest 9's, have nearly 
all been financially successful. Apparently, v -
a broad section of the population is at-
tracted to fee-type golf. _ 

Several Par 3 courses have been built 
in this decade. Blue Rock on Cape Cod » -
is certainly the most elaborate of these. 
Many short 9- and 18-hole pitch and putt ^ 
courses, floodlit for night play and with 
grass greens and fairways, also have been - -

(Continued on page 146) 

1. H a n d s o m e c l u b h o u s e a t C r e s t v i e w in S p r i n g f i e l d , 
M a s s . , h a s a t t r a c t e d much a t t e n t i o n . 2 . C a b a n a * 
s t r u c t u r e a t P a u t i p a u g , N o r w i c h , C o n n . , is t e m p o r a r y 
c l u b h o u s e as is ( 3 ) p r e f a b a t T h o m s o n C l u b , N o r t h — 
R e a d i n g , M a s s . 4 . R u n a w a y B r o o k in Bo l ton , M a s s . , 
has p i o n e e r e d i n n o v a t i o n s i n c l u d i n g q u a r t e r - a c r e , ir - h 

r e g u l a r l y s h a p e d tees . 



" R e c o r d - B r e a k e r " . 
n e w s t y l e b y G r a i s 
w i t h t h e a c t i o n - d e s i g n t h a t 
p e r m i t s f u l l e s t s w i n g w i t h o u t t h e 
j a c k e t h i k i n g u p ! A i r y - c o m f o r t 

o p e n y o k e , f r o n t a n d b a c k . . . n y l o n 

mesh across b a c k y o k e . E last ic 

cotton knit insert a r o u n d a r m h o l e s f o r 

a d d e d f r e e d o m . L i g h t w e i g h t t a c k l e 

twil l . . . w a t e r a n d spot - res i s tant 

S y l - M e r f inish . . . c o m p l e t e l y w a s h a b l e . 

S i zes 3 4 to 4 6 , in 5 f a v o r e d 

f a i r w a y c o l o r s : O y s t e r , S p r i n g G r e e n , 

W h i t e , T a u p e , P o w d e r Blue. 

(3 o t h e r sty les a v a i l a b l e ) 

Mickey Wright 
GOLF JACKETS 

. . . newest blouse 
jacket by G r a i s 
with " p i n - a c t i o n " 
shoulder and s leeve. 
Neat c o l l a r looks 
smart ro l led, f l a t or 
l i p p e d around 
neck. W a s h - a n d -
wear-Tackle Twil l 
Sizes 10 to 20. 
Oyster, Spr ing G r e e n , 
White, Taupe, Powder Blue 

Also makers of Dow Finsterwald 
and Mickey Wright GOLDEN TROPHY Golf Jackets 
distributed by KOUNTRY KLUB SPORTSWEAR. 

10199 S t . Charles Rock Rd., S t . Ann, Mo. 
For nearest dealer, write 

RUBIN GRAIS & SONS 
325 S. Wacker Dr ive • C h i c a g o 6, I l l inois 

W a t c h f o r T h i s 

E v e r y g o l f c l u b in the U . S . is b e i n g m a i l e d a 
form c a r d o n w h i c h s p a c e is p r o v i d e d f o r 
n a m e s of o p e r a t i n g p e r s o n n e l ent i t led to 
r e c e i v e G O L F D O M . U n l e s s this c a r d is f i l l e d 
out a n d r e t u r n e d , we c a n n o t c o n t i n u e m a i l i n g 
G O L F D O M to these p e o p l e . 

If y o u r c l u b f a i l e d to r e c e i v e this c a r d o r 
m i s p l a c e d it — use the f o r m o n p a g e 1 9 2 . 
O u r c i r c u l a t i o n a u d i t i n g a s s o c i a t i o n r e q u i r e s 
that t h e list of p e r s o n s to w h o m G O L F D O M is 
m a i l e d be k e p t u p to d a t e . W i t h o u t this up-
d a t e d i n f o r m a t i o n w e a r e i n s t r u c t e d to stop 
m a i l i n g the m a g a z i n e to o l d n a m e s o n o u r list. 
To m a k e c e r t a i n that y o u r 1 9 6 3 o f f i c i a l s a n d 
o p e r a t i n g h e a d s r e c e i v e G O L F D O M , p l e a s e 
fi l l in the f o r m a n d mai l t o d a y l 

northerly traffic in and out of the capitol, 
and today the highway runs right by his 
doorstep. Sam Eig also decided that light 
industry and government offices some day 
would locate in the vicinity of Gaithers-
burg, and that is now happening. So, as 
he improves and adds to his property, he 
is having the last laugh. 

The idea of building a golf course ad-
jacent to the Washingtonian Motel, 
though, wasn't his. It came to him indi-
rectly from a source two times removed. 
His son, Bud, actually talked him into it. 
But it seems that the fellow who put the 
bug in the younger Eig's head was a golf 
professional by the name of Clarence 
Doser. 

N e w E n g l a n d G o l f B o o m 
(Continued from page 52) 

constructed. In somewhat the same man-
ner as motels, the short layouts have be-
come increasingly more elaborate. These 
have proved to be amazing moneymakers 
attracting golfers and non-golfers alike. 
Although some golfers speak disparaging-
ly of the pitch and putts, the fact remains 
they bring pleasure to countless persons 
and have enabled many newcomers to 
learn something about golf before they 
ventured onto regulation courses. 

Make Major Changes 
Many old established clubs, perhaps the 

majority, are engaged in or are contem-
plating major changes. Some clubs take 
years to complete their programs while 



others complete them within a season or 
^ two. The lesson learned in modernization 

is that long range planning is necessary 
to avoid the phenomenon, often observed, 
of a chairman eliminating or adding a fea-
ture one season only to have his successor 
put it back or eliminate it the next. 

A major observation can be drawn 
about any large golf construction project 

* with or without a profit motive. Courage 
and determination are required on the part 
of many men to bring it to a successful 

t conclusion. Money, too, helps. 

M a c h i n e G i v e s T i g h t C o n t r o l 
* o f R e v e n u e , E x p e n s e s 

(Continued from page 70) 
(pro shop, restaurant, bar, etc.). 
• The tickets, of which 98 to 99 per 
cent are charges, are separated by billing 
cycles and revenue accounts (greens fees, 
dinner, lunch, bar, etc.). 

* • The tabs are given to the operator of 
the F503 Sensimatic accounting machine 
who prepares the daily audit journal sheet. 

( • This is done by indexing the total of 
each check and distributing the various 
amounts making up the total. For instance, 
under lunch and dinner, separate entries 
are necessary for tax and gratuities. 
• The machine automatically prints 

y each entry and the indexed total. If the 
addition on the tab is correct, the machine 
prints two zeros in the last column. If it is 
incorrect, the difference is printed. This 

r provides an automatic proof of waitress' 
addition of all checks. 
• The club also accepts cash, though 
this only accounts for one to two per cent 

4 of the checks. These are broken down 
into revenue accounts and marked "cash." 
• At the end of each cycle, the club ob-

K tains a total number of tickets and total 
revenue. Totals for each revenue account, 
which are posted to individual revenue 
ledgers, are also produced. 

^ • The tickets are then sorted by cycle 
and placed between the appropriate his-
tory card and ledger in a tray file. The 
member ledger cards contain monthly 
totals on balance, dues, charges, payments, 
miscellaneous, greens fees and past due. 
The card contains sufficient room for four 
years entries. 

- • On the Tuesday following each Sat-
urday, Wampanoag bills a cycle of 125 
different members for the month. Satur-

NOW-your choice of 
3 great range balls 

BY WORTHINGTON 

N o w y o u can s e l e c t t h e r a n g e b a l l t h a t 
b e s t su i t s t h e n e e d s o f y o u r r a n g e ! 

1. New Pointless Yellow 
Golden yellow color gives better night visibility. 
Lively, yet tough as nails! No re-painting—wash 
and it's bright as new. 

2. Pointless White ( P a t e n t e d ) 
Operators call it the most rugged ball ever 
developed. Eliminates re-painting. A choice of 
color stripes. Exclusively manufactured by 
Worthington under U.S. Pat. Off. No. 2,997,302. 

3. Luster-White Painted 
A favorite with range operators. Lively! Extra-
tough vulcanized cover with a new polyurethane 
finish that stays gleaming white for the life of 
the ball. 

All range-proven for years—guaranteed never 
to go out of round, or explode under scorching 
summer sun. Imprinted with your range name in 
big, bold wrap-around letters—up to 14 letters 
and spaces on each side of the ball. Choice of 
color bands, too. 

For full details call your Worthington Repre-
sentative now, or write W O R T H I N G T O N 
G O L F INC., E L Y R I A , O H I O . 

Subsidiary of Victor Comptometer Corporation 

Premier name in 
golf ball developments since 1904. 




