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Swinging Around Golf
(Continued from page 158)
Demaret to task for the oversight :
The TV man who handled the publicity,
etc., on the match should have tipped off
Jim as to whom the supt. was . . . That's
one example of where the course supts.
take a beating in the public relations de-

partment.
While we're on TV, those slow motion

shots of the Challenge Golf series speak
a few thousand words about the swing
. . . And, Shell adds a lot of interest to
its show by dubbing in that background
information about the cities and countriest
in which the Wonderful World matches
are played . . . Alliance, Neb. residents™
recently completed a course in which they
put $20,000 plus their labor, and donated
it to the community. {
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