
Growth of Municipal Golf
Is Phenomena of the '60s

By HARRY C. ECKHOFF
Director, Eastern Region
National Golf Foundation

The U.S. is in the midst of a recreation-
al splurge never before equalled in its
history. Americans, as a whole, no longer
seem to be content to sit on the sidelines
and enjoy their leisure as spectators. A
growing number is actively participating
in recreational activities and the game of
golf, once regarded as only for an ex-
clusive group, has become a favorite
pastime enjoyed by individuals at almost
all economic levels.

Cities, counties and states throughout
the nation are becoming increasingly
aware of the importance of golf as a rec-
reational activity. Many municipalities
are initiating action for construction of
public courses in order to alleviate the
current shortage of such facilities.

Approach 1,000 Mark
National Golf Foundation records re-

veal there were 931 city, county and
state operated golf courses in the nation
as of Nov. 1, 1962. This includes 872
regulation and 50 Par-3 layouts. While
municipal golf operations represent only
about 14 per cent of the nation's golf
courses, they serve about 40 per cent
of the country's golf players.

The number of rounds of golf played
eached year on municipal courses is stag-
gering. Play ranges anywhere from 40,-
000 to 115,000 18-hole rounds on each
18-hole course annually. An excellent ex-
ample of municipal golf growth is the
City of Baltimore, Md., which has four
18-hole courses and one 9-hole course in
operation. A recent letter from L. Edgar
Myerly, superintendent of parks for Balti-
more, says in part: "In 1961 we played
286,150 rounds on our courses. In 1962,
every indication pointed to our exceeding
300,000 for the first time. However we
had no golf after Dec. 20 because of snow.
Our final figure was 296,131 rounds.
This is, by far, the greatest play in any
one year on public courses in Baltimore.
Golf seems to continue to become more
popular every year."

Why Is Golf So Popular
Why has golf become such a popular

sport? There are numerous reasons. Ma-
jor golf tournaments and television pro-
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DISTRIBUTORS

BIS-PEP GOLF CARTS, INC.
3625 First Avenue, South
Birmingham, Alabama

CAROLINA GOLF, INC.
133 Calhoun Street
Charleston, South Carolina

DIAMOND SUPPLY COMPANY
109 East First Street
Hazelton, Pennsylvania

GILMORE'S GOLF CAR SALES & SERVICE
5211 • 22nd Avenue, West
Bradenton, Florida

HEINZ MANUFACTURING COMPANY
450 North 9th Street
Elwood, Indiana

HENRICHS BUILDING SYSTEMS
143 East View Drive
Normal, Illinois

HILL HOUSE OF CALIFORNIA
2027 West Slauson Avenue
los Angeles, California

KEN-DICK CORPORATION
725 • 30th Street
Rock Island, Illinois

KEN-DICK CORPORATION
2002 West Joan de Arc
Phoenix, Arizona

KICKERT'S SALES & SERVICE
15259 State Street
South Holland, Illinois

CHARLES E. UNNON & SON
Buckley Street
liberty, New York

MICHIGAN TEEBIRDIE SALES
Box 14
Highland; Michigan

MillER GOLF CAR COMPANY
817 State Street
Bowling Green, Kentucky

NASSAU CAR COMPANY
133 East Jericho Turnpike
Mineola, New York

NORTHWEST TRIPCO DISTRIBUTORS
191 S. E. Third Street
Ontario, Oregon

REMO SPECIALTY COMPANY
2400 • 17th Street, N.W.
Washington, D.C.

MR. CLEOPHUS SHORT
Keystone, West Virginia

SOUTHERN GOLF EQUIPMENT COMPANY
31 live Oak Avenue
Wilmington, North Carolina

TEEBIRDIE COMPANY
1424 Omaha Street
Sioux City, Iowa

TRI·MOTORS, INC.
741 North Broadway
East Providence, Rhode Island

TRIPCO DISTRIBUTORS
P. O. Box 3484
Austin, Texas

TURFAID, INC.
699 E. H. Crump Blvd.
Memphis, Tennessee
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RETRIEVERS and RACKS
Simple, Rugged, Efficient - Clubhouse, Pro Shop, Range

TANDEM: 15 foot spread, 1500 ball capacity. Four small
dump baskets included. $389.00, plus freight.

R. A. R. CORPORATION
4120 E. GRANT ROAD, TUCSON, ARIZONA TELEPHONE: 327-2432

A-Double deck. 6 feet
long, 3 feet wide, 6
feet high. Holds 36
bags. $115.00 plus
freight. Quantity pric-
es upon request.

grams have had an influencing effect.
NBC last season presented 115 hours of
golf programs - up from 11 hours only
two years ago. An executive of another
network estimates that total network cov-
erage of golf has increased 50 per cent
in the last two years. The results of these
TV programs can best be stated by a re-
cent quote of a noted columnist (Bob
Considine) who said: "The only knock
I can put on TV golf is that it is so good
it drives new thousands of players into
the game each week."

Women's Play Increases
Newspapers and magazines continue to

give greater coverage of golf. Reader
interest has never been higher.

The greatest increase in golfers in the
past five years has been among women
- an increase of over 35 per cent. More
women and Junior golfers are factors
that keep golf courses busy on weekdays.

Older people are taking up golf. They
are finding it a game they can play at a
time in life when they have to give up
most other sports. The powered golf car
has been a factor here; so have the short-
er Par 3 and Par 60 courses which have
tended to equalize competition for those
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who may find a full length course a bit
too strenuous. As pointed out in a recent
book, "Recreation in The Senior Years",
by Arthur Williams: "Recreation is an
extremely important aid in growing old
gracefully. People who stay young despite
their years do so because of an active
nterest which provides satisfaction through
participation." Perhaps that is why senior
citizens are finding golf so interesting
and challenging.

Need For More Courses
With about 7000 golf courses of all

types (nines, 18s, standard lengths and
Par-S's) and a population of around 185,-
000,000, the nation now has a golf course
of some sort for every 26,400 persons.
There are probably seven million golfers
in the U.S. playing the 7000 courses in
existence - about 1000 golfers per course.
This definitely indicates a need for more
courses.

There is every indication that there
will be an even greater need for more
golf facilities. Factors and trends which
will affect golf in the years immediately
ahead are:

The anticipated growth of population
in the United States during the 10-year
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GOLF'S ONE ANO
ONLY OAY FOR GOLF!

period 1960-1970. Reliable studies reveal
that 25,000,000 additional people will be
added to our population by 1970. While
there is expected to be an overall in-
crease of about 19 per cent, the 18 to
21 age group will increase 56 per cent.

Another segment of the nation's society
- the over 60 age grou~ - is constantly
increasing. In the 1950 s this group in-
creased about 331J3 per cent. It is be-
lieved it will increase another 20 per cent
during the 1960's. In the United States
and Canada one of every seven persons
is past sixty.

Another factor which should increase
golf play is more leisure time. At the turn
of the century the work week was 60
hours. Shortly after World War II it was
reduced to 40 hours. Today it has been
reduced to 35 hours in some areas and
there is every indication that it will con-
tinue to be lowered. Some studies indi-
cate a 30 hour work week may be the
general rule in the 1970's. With automa-
tion aiding both manufacturing and office
workers, today's jobs are no longer as
tiring as they formerly were. Likewise
the migration to the suburbs is providing

Right Angle Putting is the Answer!
Analyze and perfect your putting stroke at home in the
evenings with the Parris Putt Trainerl
Teaches correct putting and
reduces your strokes or money
back. Sold and recommended
by Pros. Heavy green canvas
gives 9·hole game. Roll-back
cup at end may be adjusted
to hold ball or return it to
player. $1.00 Putting Manual
included FREE.

SEE YOUR PROFESSIONAL
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$10.00 postpaid
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11~~v~~!~h, ~!nGn: CO.,

Please ship ... Putt Trainers at $10.00 ea.
NAME _._ _ _ _._..
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Tight and wrinkle free, yet
never binding • • • that's

the way a Champion glove is
made to feel. Only the very finest

leathers and materials are used.
Also, patented features offer an

exclusive excellence. Avaliable in
any size for both men and women .••

in a variety of styles and colors.
ORDER NOW!

impetus for more outdoor recreational ac-
tivity.

Family incomes are expected to in-
crease about 20 per cent by 1970 and
almost half the families in the nation will
have annual incomes over $7500 after
taxes. With more leisure time and larger
pay checks, it can be assumed that Amer-
icans will be spending a much higher per-
centage on recreation.

IRS Proposes Taking Another
Meal Away from Employee

A proposed new Internal Revenue Ser-
vice regulation states that an employee
will be entitled to exclude a meal from
gross income only if required to be on
duty during the time the meal is consum-
ed. The regulations cites an example of
a waitress scheduled to go on duty at 7
a.m. who is encouraged by her employer
to arrive at 6:30 to eat breakfast. IRS
thinks this meal is not at the convenience
of the employer because the waitress could
eat elsewhere and isn't required to be
available for duty.

The Club Managers' Association argues
that this is ridiculous. Throughout the
food service industry, says CMAA, it has
been traditional that an employee is en-
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titled to any meal that he or she "works".
The IRS heretofore has recognized the
tradition. To change it would put a bur-
den on management to determine meal by
meal, and employee by employee which
meals are income and which are to be
excluded. In addition, it would confuse
the employee and at best produce minimal
income for the government.

Make or Break Job

Guy Bellitt, pro at Whittier Narrows in
San Gabriel, Calif., says that few men in
public service have a better opportunity
to demonstrate their value to a communi-
ty than a pro at a new public course. His
personality brings them in or turns them
away, says Guy, and revenue realized by
the municipality is reflected accordingly.

NCPGA Advisory Committee

The Northern California PGA section
recently named its first advisory commit-
tee. It includes Bob Roos and Eugene
Selvage, Lucky International Open offici-
als; Ernie Ford, the actor; George Gnau,
president of the NCGA; Ed Lowrey, San
Francisco auto dealer; and R g Renfree,
Sacramento recreation director.
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