
Nan Berry Named Publicity 
Director for Ladies PGA 

Nan Berry has been named public re-
lations director for the Ladies PGA, In 
lier new position, which . 
she will assume later 
this month, Miss Berry 
will work with Leonard 
P. Wirtz, LPGA tourna-
ment director, in the co-
ordination of business 
and promotional func-
tions of the women's 
professional organiza-
tion. 

Nan has been with 
the PGA for the last 
four years. Since ]anu-
ury, 1961, she has been managing editor 
of the Professional Golfer, the PGA's of-
ficial monthly publication. She also has 
served as production manager and writer 
and researcher in the PGA's public rela-
tions dept. 

Star Amateur Player 

Nan is a native of Atchison, Kans. and 
moved to Quincy, 111. at the age of five, 
She was graduated from Quincy High 

Nan Berry 

School, attended Colorado Women's Col-
lege for two years and, in 1957, received 
a degree from the Journalism school of 
the University of Missouri. She is a well 
known amateur golfer and competed for 
three years on the LPGA circuit as an 
amateur. 

Enid Wilson Pens Book 
on Women Golfers 

A G a l l e r y o f W o m e n G o l f e r s . B y E n i d 
Wilson. Published by Country Life Ltd., 
2 -10 Tavistock St. London, W.C.2, Eng. 
$6. 

Miss Wilson has won British and Eng-
lish women's championships and numer-
ous other events, played on British Curtis 
Cup teams and for some time has been 
writing on women's golf for the Daily 
Telegraph and for Golf Illustrated of Lon-
don. She is a expert observer and a clear, 
instructive and entertaining writer. She's 
a fine photographer, too. Her book has 
hundreds of fine instruction and news 
pictures of women's golfers on both sides 
of the Atlantic. This book is one the 
American woman golfer had better hide 
from her husband until she has finished 
it. 

THE IMPORTANT NAME 
TO LOOK FOR WHEN 
YOU BUY A GOLF BALL 

Se!tconfidence—confidence in the equipment—both vital 
to good golf! And you can point with confidence to the name 
"Worthington" on any golf bait you sett. Worthington knows golf balls— 
and how to make them from core to cover. We've specialized in golf balls 
since 1904—pioneered most of the major developments since that time. Golf 
balls aren't just another sideline with us. So whether the ball carries the famous 
Sweet Shot label, or some lesser known name on a lower priced ball, the Worthington 
name assures your golfer that he can hit it with confidence. As always—every Worthington 
ball is g u a r a n t e e d to m e e t the m o s t exac t ing perform-
ance specifications, to give the very maximum in distance 
and durability that c a n be built into a golf ball today. I f 
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