
Green Section Business Meets 
Are Big Success in Three Cities 

T h e U S G A green section's "road show" 
which brought the section's program, "A 
business Approach to Golf Course Main-
tenance," to Washington, Chicago and 
.San Francisco in March proved so useful 
that the original plans to present the pro-
gram ever)' other year may be revised. 

Follow N.Y. Pattern 

Comment at the three sectional confer-
ences was to the effect that the program's 
scheduled talks and the discussions that 
followed, were worth considerably more 
than the annual dues the clubs represent-
ed pay to the USGA. It also was observed 
that clubs and personnel which could have 
made valuable use of the program materi-
al were not present. 

The programs in Washington, Chicago 
and San Francisco followed the pattern 
of the green section program in New-
York prior to the USGA annual meeting. 

"Principles ol Club and Departmental 
Organization", "Personnel Management^, 
T h e Superintendent's Service to Goiters", 

and "Simple Accounting Methods and 
Budget Preparation," were discussed at the 
opening sessions in each city. 

The after-dinner programs included: 
"Where Does the C lub Dollar Go?" a talk 
by Green Section National Research Co-
ordinator Marvin II. Ferguson on "Keep-
ing Up with Research is Good Business*; 
"Public Relations of the Course Supt. and 
Chairman;" and a final questions and an-
swers forum. 

Officials of district golf associations, 
superintendents and pros attended the 
three sectional meetings. 

Martin F. McCarthy was chmn. of the 
Washington meeting. Charles N. Eckstein 
presided in Chicago and William J . Ben-
geyfield in San Francisco. 

The case of golf in the tax legislative 
picture was extensively discussed. This in-
dicates that golf clubs finally are getting 
organized in campaigning for equitable 
taxation. 

Southern Turfgrass Officers 
E . J. Sears, supt. at Paxton Park G C , 

Paducah, Ky., is the new president of the 
Southern Turfgrass Assn. E , W. Allen, 
Florence, Ala., is vp and Reg Perry, Turl-
nid, Inc., Memphis, continues as sec.-treas. 

S E L L T H E ^ ^ ^ g F E E L W I T H 
G O L F G L O V E S B Y C H A M P I O N 

Just like ii was custom I 
made, it fits so well. That's I 

what the goiter enjoys with a Cham- I 
pion glave. Mode from the finest materials, 

sewn by expert craftsmen , . . what mare 
could the golfer ask far? One example of 
Champion superiority is the Famous STA T'TF 

This tremendously papular golf glove (illustrated) 
has captured the hearts of discriminating golfers 
from coast lo coast. It offers o patented lastick 
bock of extruded rubber strands, completely cov-
ered with nylon for softness. Always smooth 
and snug without binding . . . that's the big 

V advantage. Colors: solid or 1 wo tone combi-
nations of block, red. buttercup ond 

II white. Sizes, Men-S, M, ML, L / J 
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ORDER N O W ! 
Ask for FREE Catalog! 
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