
Quarty Becomes Sole Owner 
of San Marcos Hotel 

John H. Quarty, pres. and formerly co-
owner of the San Marcos Hotel, Chandler, 
Ariz., has become sole 
owner of the multi-mil-
lion dollar resort. He 
recently purchased the 
balance of the out-
standing stock from 
other stockholders. In-
cluded in the transac-
tion were all of the ho-
tel's facilities consisting 
of the hotel building, 
an 18-hole golf course, 
tennis and shuffleboard 
courts, pool, riding stables and a valuable 
art collection. Terms of the sale were not 
revealed. 

In 1943, when Quarty became manager 
at San Marcos, revenue was only about 12 
per cent of what it was in 1960-61. The 
hotel's season has been doubled and now 
runs from October to May. Forty-five 
rooms have been added in recent years 
and a separate building for business meet-
ings has been constructed. The course 

clubhouse was built two years ago. 
Quarty was connected with New Eng-

land and New York hotels from 1929 to 
1939, went to Broadmoor in Colorado 
Springs in 1941 after working briefly as a 
publicity and advertising man and then 
took over the managership of San Marcos. 

The San Marcos owner plans to add 
from 25 to 50 rooms to the hotel in the 
near future. The same staff will be re-
tained with William F. Smith serving as 
executive assistant manager. 

GCSA Publishes Exhibitors' 
Brochure for 1962 Conference 

The GCSA, which will hold its 33rd In-
ternational Turfgrass conference and show 
at the Deauville Hotel in Miami Beach, 
Jan. 28-Feb. 2, 1962, recently released its 
Exhibitors' Brochure. The brochure lists 
rules and regulations governing product 
exhibits, shows a diagram of the exhibit 
hall and contains several blanks for space 
contracts, housing and advanced registra-
tion. The list of firms that had exhibitions 
at the 1961 show in Toronto also is in-
cluded in the brochure. 

Give your golfers every scoring advantage... 
RECOMMEND SWEET SHOTS! 
You want to help your golfers lower their 
scores. We concentrate on helping you do it 
— by specializing (for 57 years) in building 
better golf balls. Nothing else. 

Without resorting to wild claims, trick 
names or costly testimonials, we'll simply 
make you this promise about today's new 
Sweet Shot: no championship golf hall has 
been built yet that gives you more distance, 
truer flight and roll, and more durability. 
(Sweet Shot's new cover with polyurethane 
finish is virtually indestructible, always stays 
sparkling white.) 

Give your golfers every scoring advantage. 
Recommend Sweet Shots. Sold exclusively 
through Golf Professionals. 
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