
of golf ball, brought many thousands of 
customers into pro shops and kept them as 
repeat buyers. Spalding's new Executive 
woods already are showing that they are 
going to be a big factor in pro shop sales 
increases in 1901. 

In spite of some of the very conserva-
tive business forecasts we have seen in the 
financial papers, we are extremely en-
thusiastic about the prospects for the 
coming year. Spalding confidently looks 
to i96 l as the greatest year yet tor fine 
golf equipment. 

Top Quality Market — Pros' 
Part — Growing Fastest 

By Robert P. Ricky 
Vp, The MocGregor Company 

Interest in golf literally exploded in 
1060, creating the greatest market for top 
quality equipment that our industry has 
known. In the case of MacGregor, we 
were overwhelmed by the demand in spite 
of greatly increased manufacturing facili-
ties. 

In addition to this tremendous growth, 
golfers of the '60s are very selective and 
intelligent buyers who demand not only 
onality, but equipment that will satisfy 
their individual needs as recommended by 
the proffessional. Consequently, we arc 
offering a more diversified line of clubs 
which feature four distinctly different 
shaft feels, a choice of two grips, etc. 

"Eye appeal" has become an extreme-
ly important factor. Today a golf club must 
not only play good . . . it must also look 
good. 

The prestige of owning fine equipment 
has become a factor that manufacturers 
can't overlook. For example, we sold a rec-
ord number of Kangaroo bags which re-
tailed at $125 and up. 

It is our belief that the prospects have 
never lieen greater for the sale of top 
line merchandise. With the many advance-
ments in club, bag and accessory design, 
the outlook for '61 is brighter than ever 
before. Professionals have the opportun-
ity to convince people that they owe it to 
themselves to use only the finest. 

The outstanding features that we've 
introduced in our 1961 professional golf 
line makes obsolete every piece of equip-
ment in rack rooms throughout the coun-
try. We are prepared for this tremendously 
increased market and feel that the profes-
sional, in turn, will be quick to capitalize 
on the demand for quality merchandise, 
which is exclusively his. 

By H. XV. Co/bum 
Vp, Wi lwn Sporting Goodi Co. 

Increased participation in golf in 1960 
has been most encouraging Despite incle-
ment weather in most of the country in 
April and May, sale ot equipment by pros 
was comparatively good. The greatest in-
crease in golfers and play has been at the 
public and semi-public courses so, natural-
ly, the professionals at pay-as-you-plav 
locations nave had a large increase in cluo 
and ball sales. This follows the trend es-
tablished at the private clubs. 

Well operated clubs and courses have 
increased recognition and appreciation of 
the value of competent professional serv-
ice. This has resulted in the construction 
of many fine pro shops at private and pub-
lic courses where the golfer can get ex-
pert buying aid and has the convenience 
of large stocks. This has been particularly 
true of apparel and has identified the pro-
fessional as a merchant who can compete 
in price and quality. 

The professional's progress in the grow-
ing golf business also has been marked by 
his effective activity in Christmas golf 
gift sales promotion and tit her special 
events. The successful professional ob-
viously has learned that the volume of 
sales and profit is in direct ratio to well 
timed, accurately directed advertising and 
sales efforts. 

Our observations point to further sound 
growth of golf in 1961 and we have set 
up our production schedule accordingly. 

Dunlop Sales Set Record, 
New Plant for 1961 

By Paul W. Cibbs 
Sale* Mgr.. Sport! Div,, Dunlop Tire & Rubber Corp. 

More Dunlop golf equipment has been 
sold in pro shops in I960 than in any pre-
vious year. Our studies with the profes-
sional point to continuance of the upward 
sales curve. 

Tlie new pro-only, Dunlop Super Max-
fli has received a better reception from 
players and professionals who supply 
them than any other ball we have made. 
Now that we have the new Dunlop Max 
fli clubs we are certain to have, in 1901, 
a substantia] increase over Dun Ion's high-
ly satisfactory sales figures for this year. 

On October 18 we will dedicate the 
(Continued on page 66 L) 


