
Perio m who attend tha PGA Championship at Firestone C C , Akron , O , , in J u l / wi l l see what is said 
lo be one of the finest clubhouses in the Midwest . It was completed late in 1959 and replaces the 
bui ld ing destroyed by f ire a year before. Of contemporary architecture, the L-shape bui lding is con. 
strutted of Texas brick, Oh io Br iar Hilt stone and is trimmed in redwood. The first f loor is f ramed by a 
huge expanse of glass that gives n panoramic view in a l l directions and the din ing room, 40 X 170 

f t , extends the entire length of the east side of the b u i l d i n g 

the golfer than that in the lower price cate-
gory. 

Figures for sales of iron clubs, for ex-
ample, show that those in the highest price 
bracket command nearly 33 per cent oi 
the market from a unit standpoint and well 
over 50 per cent of the dollar volume. 
The balance in both units and dollars is 
divided among clubs in four other price 
brackets. Runnenip to the highest price 
clubs arc those at the bottom of the ladder. 
Sales of these low price, so-called "begin-
ners' clubs" make up nearly 25 per cent 
of the market, undoubtedly indicating 
that there is a huge influx of new players. 
Dollarwise. however, these sales only ac-
count for about 12 per cent of the manu-
facturers* volume. 

Approximately the same situation pic-
vails where wood clubs are involved. High-
er price woods account for 35 per cent of 
the unit sates and about 5 5 per cent of the 
dollar income. The cheapest woods make 
up less than 2 0 per cent of unit sales while 
those in the next highest category account 
for about 30 per cent. This indicates that 
the beginning golfer is content to go along 
with the cheapest possible irons he can 
buy but is more selective in choosing 
woods. 

Want Balls With Distance 
Golf ball sales in the Athletic Goods 

Manufacturers' report are listed in three 
price categories. Golfers are quite over-
whelmingly in favor of the most expensive 
line as nearly 6 0 per cent of them purchase 

the highest price balls. As a result, the dol-
lar volume here is close to 75 per cent 
Balls in the medium price range account 
for only 16 per cent of unit sales and the 
cheapest ones, about 25 per cent. 

There is a very decided about-face 
made by golfers in the purchase of the top 
quality line golf bags. Only about 6 per 
cent of them buy the highest price bags 
in comparison with the 54 per cent who 
purchase the cheapest ones. Slightly more 
than 30 per cent of tlie players select bags 
in the second lowest price range. 

New Record in Course Building 
Says Golf Foundation Head 

Pres. Joe Graffis of National Golf 
Foundation reported at the Foundation's 
annual meeting at the Yale Club, 
New York City, Aoril 22nd, that the 
past six months had established a new 
half -year record in course building. In 
the period construction had started on 97 
standard courses and 20 enlargements 
of existing courses. There now are 301 
courses and 84 additions in some stage 
of construction. 

Interest continues to grow in Far 3 
courses, with construction starting on 22 
more since last fall. 

The Foundation president's report 
pointed out that in the past 10 years there 
nad been an increase of 19.2 per cent in 
U. S. population, 21.6 per cent increase 
in number of courses and 32.5 per cent 
increase in the number of golfers. 


