
Urzetto ot work 

How UrzettaMakes Every 
Merchandising Shot Count 

A Syracuse, N. Y , Pro Runs A Real Shop of 
Distinction Where Displays Are Contrived 
to Make the Golfer Excited Enough to Buy 

Tliere are two distinguishing fea tures about the Drummlin C C pro shop, Syracuse, 
N. Y., opera ted by F rank (Babe ) Urzet ta . T h e first is that it has a real look of distinc-
tion wi th soft green, wall to vvall carpet ing, knotty pine walls t r immed with dark wal-
nut, and draperies, uphols tery, etc, of green, red and tan that complement the spark-
ling motif of the shop's interior. The second is that Urzet ta is definitely not an "under-
cover" man , meaning that he has p lenty of room in which to display his equ ipment 
and sportswear and that is just wha t he does. A study of the photos on these pages will 
show how he makes every merchandis ing shot count . 

This Rack Saves Space 

Wrought iron rock is designed to save space. Top bar holds jackets and sweaters while trousers ore 
displayed on bottom rod. Rack (ot right), used for displaying Bermuda shorts, is movable. Armand 

Lonutti, Durand-Eoilman GC (Rochester, N, Y.) pro designed Urzetta's shop. 



Circular slack rack (at left) revolves. Shoe display is directly behind manikin. Clubs are shown on wall 
racks made of wrought iron. Permanent fixtures, such as shoe rack in background, are finished in 

dark walnut, add to rich appeal ol the shop. 

class to any shop. Urietta has two of them. 


