
L e o n a r d B. Schmutte ( 2nd f rom lef t ) , w h o come to the F m d l a y ( O . ) C C as p ro in 1 9 3 3 , recent l y w a s 
honored a t a 25 -yea r tes t imon ia l d i n n e r he ld a t the c lub . In the photo w i th Len a r e , f rom left ; M , S. 
H a u s e r , p res . of F i n d l a y C C ; P e g g y K i r k Bel l , fo rmer w o m e n ' s p ro fes s iona l s t a r w h o c a m e f rom Pine 
N e e d l e s , N . C . for the occas ion ; a n d A , M. G e e , chmn. of the event a n d toas tmaster fo r the d inne r . 
Fe l low pros w h o h e l p e d Schmutte obse rve his a n n i v e r s a r y i n c l u d e d M a r t y C r o m b , Lou C h i a p e t t a , Mass ie 
M i l l e r , B e r n a r d P i tney a n d D e n n y S u l l i v a n . Be fore coming to F i n d l a y , Schmutte w a s p ro a t Ft . W a y n e 

( I n d . ) C C o n d at S h a w n e e C C , l i m a , O . 

To keep the arms in close and let the left 
arm come across the chest, a woman has to get 
a Jot of body turn while keeping the head 
steady. 

It is vital to get a lot of help from the 
shoulders in a woman's golf swing. The left 
shoulder must come under the chin coming back 
and the right shoulder come under the chin go-
ing thru. 

The simple exercise of lifting the club up 
with the left arm and hand and that of swing-
ing tbe arms to get shoulder action help to im-
prove a woman's swing. 

Have the woman pupil swing the club three 
times between shots so she get plenty of 
practice keeping in balance. 

Have the woman pupil interpret your instruc-
tion and tell it and explain it back to you. 

Tell the woman to listen to the club hit the 
ball then look up. 

Many women get "hand-me-down" clubs from 
husbands and force themselves awkwardly in 

trying to swing the club. 
It is an advantage to women to use a ball of 

moderate compression (between 70 and 8 0 . ) 
Women's usual mistake is rushing the swing, 

I tell them the longer the club the longer the 
pause should be at the top of the swing. I have 
them count. 

You have to tell women to hit the ball em-
phatically by reminding them that the club is 
a tool, not a feather. 

Women get bored quickly listening to the 
pro. They want to hit the ball. Start them with 
a 7- or 8-iron and get them swinging. 

Women are slower than men in absorbing 
golf instruction. They are more exacting. 

Tell women pupils that the course is no 
place for practice swings; that to be a fine golf-
er she should spend 50 per cent of her golf 
time on the practice tee and 50 per cent playing. 

Many women who are taking golf lessons .are 
shy. They may not even know where the wo-
men's locker-room is. 

Everything Pro Does Is "Public Relations" 
Bob W o l c o t t , j r . , W a l c o t t & Assoc ia tes , Inc . , Publ ic Re la t ions Consu l tan t s , Los A n g e l e s 

The pro's continuous and effective job of 
indirect selling is done by what is called "public 
relations," meaning his connection with the 
public, whether the "public" is or isn't golfers. 

The standing that tbe pro has in his com-
munity for his activity in community service 
and betterment, his work in charity drives, 
membership in service clubs and generally val-
uable citizenship stimulate business in the pro 
shop. 

It takes time but the pro has to devote some 
attention and effort to community affairs if 
he is to enjoy prestige and profit as a business. 

Friendship, frankness and cooperation with 
sportswriters are highly important in pro public 
relations campaign. 

The pro should expose himself as a business-
man and citizen of good judgment, stability 
and initiative every chance he gets. He really 
is in public life and must act accordingly be-
cause he always is on inspection. 

Public relations must be at the very best in 
the pro shop. Even the way that the telephone 
at the shop is answered can be a factor In 
building gondwi'H. 


