
to please players and officials a t their 
clubs. 

One sidelight on how these costs have 
moun ted has been r e l a t ed f requen t ly to 
GOLFDOM in pros' c o m m e n t on club-
c leaning and s torage . 

I t used to be t h a t the club-cleaning and 
s t o r a g e cha rges collected a t the s t a r t of 
a season g rea t ly helped a pro finance the 
shop s tock he needed to sa t i s fac tor i ly 
serve his members . 

B u t now the wages t h a t a r e commanded 
by club-cleaning boys a t p r iva te clubs in 
me t ropo l i t an d is t r ic ts t a k e so much out 
of the club-cleaning a n d b a g s to rage in-
come there ' s no t enough lef t over to 
finance s tock a t a c o u n t r y town 9-hole 
public course shop. 

Pro Shop Style Show 
Scores With Sales 

AT A L M O S T every club and pay-play 
L course these days you will see m a n y 

women s m a r t l y a t t i r ed in golf appare l 
t h a t g ives them f r e e ac t ion for thei r 
swings a s well a s be ing cha rming in 
appea rance . 

Sell ing women's a p p a r e l in pro shops 
o f t e n is a delicate job a l though the 
s w e a t e r s and B e r m u d a s h o r t s and head-
w a r e a r e safe s taples. B u t beyond t h a t 
the s tyle and merchand i s ing genius of 
the pro 's wife is the s a f e t y fac tor . 

A t the LaGrange (111.) CC pro J im 
Foulis ' wife and m e m b e r s of the women 's 

golf commit tee pu t on a style show wi th 
i t ems f r o m the pro shop t h a t w a s ex-
cellent sales promotion and a f e a t u r e of 
g r e a t in teres t to women golfers and thei r 
guests . 

There were 19 models—club members 
— a n d they m a d e 23 changes. Three of the 
members modeled with thei r F rench 
poodles a s accessories, giving the show 
a touch of down-town showmanship. 

The gir ls real ly showed professional 
modeling ta lent , according to Mrs. Foulis, 
and the show w a s a "huge success." Mrs. 
Foul is herself is shown in one of t he pic-
t u r e s wi th a sk i r t , blouse, swea te r and 
cap f r o m the p ro shop stock. 

Bill O 'Hara , J i m ' s ass is tant , and ra t ed 
by J i m as a fine teacher and shop man, 
modeled some of t he clothes f o r m e n in 
ge t t i ng the g i r l s s t i r red wi th ideas of 
w h a t to buy f o r Daddy. Bill models in 
Miami in the win te r . 

They even go t J i m to show off some 
clothes. "Never underes t imate the power 
of a woman ." When the member s and 
gues t s s aw J i m a r rayed t a s t e fu l ly a s a 
golfing Student Pr ince the s igh t helped 
shop business. 

This m a t t e r of pros and thei r a s s i s t a n t s 
modeling thei r shop stock of appare l 
i t ems a lways w o r k s well. H a r r y Obitz 
m a k e s a s t r o n g point of th is a t Shawnee 
CC and it sells a large volume of mer -
chandise. 

Models and apparel are basic to every style show but the pro's wife plays the leading role in the show 
built around apparel items available from the pro shop. "Models" in the LaGrange (III.) C C show were 
members of the women's golf committee with an assist from professional J i m Foulis and his assistant. 
Bill O ' H a r a . Shown (L to R ) are: O 'Hara , Mrs. Foulis, J im, Mrs. W. F. Hendrickson and Mrs. J . E. Rhode. 


