
Newspaper Ads Pay Big for 
Bobick, Public Course Pro. 

By RICKEY MAYHER 

JO H N BOBICK, Jr . , professional a t 
Ebe rha r t -Pe t ro l municipal course a t 
Mishawaka, Ind., bordering South 

Bend, is a s teady user of newspaper adver-
t i s ing space. Bobick doesn ' t run li t t le ads 
now and then. He runs 10 in. ads three 
columns wide weekly th rough the season. 

The p a r t of the na t ion around South 
Bend and Mishawaka is known as Michi-
ana , being a sector t h a t includes some of 
sou the rn Michigan and nor thern Illinois. 
Bobick 's pro shop ads c a r r y a line "Michi-
ana ' s L a r g e s t Seller of Golf Clubs." 

Fo r some t ime t h a t line didn't make Bo-
bick very popular — except among people 
who wanted to buy golf clubs. Some pros 
winced a t Bobick's adver t is ing of cut 
prices. Other pros took a pro-Bobick view 
and said "The guy is m a k i n g people pro-
minded about buying clubs and selling stuff 
a t w h a t we could sell i t for . If he ge ts some 
business we should have sold, a s tore prob-
ably would have grabbed the sale anyway." 

Still other pros in the a r e a said Bobick's 
adver t i s ing was helping them; people would 
come in with Bobick's ad and ask wha t the 
pro shop had "like this." 

And the downtown s to res weren ' t any 
too happy about Bobick m a k i n g a vigorous 
and pers is tent adver t i s ing bid for business, 
especially when he car r ied in his ads a box 
t h a t read "Our prices a r e marked down 
f r o m fo rmer selling prices — not f rom an 
inflated, fictitious or f an t a s t i c list price." 

Everybody Benefits 
Some stores also complained about Bo-

bick, a public course pro, being very tough 
competi t ion. But they began noticing t ha t 
golf business was p r e t t y good with them 
and the suspicion dawned tha t Bobick's 
adver t i s ing was not only paying off very 
well f o r the canny J o h n n y but also w a s 
account ing to some ex t en t fo r an over-all 
increase in golf equipment sales by ge t t i ng 
the public interested in buying more clubs 
and balls and eve ry th ing else for golf. 

The advert is ing d e p a r t m e n t of the South 
Bend Tr ibune took a g r e a t deal of in teres t 
in Bobick's campaign because the adver-
t is ing made a fine exhibi t of wha t a small 
r e t a i l e r could do wi th smar t , s teady ad-
ver t i s ing of a special ty shop in a widely 

circulated, well-read newspaper . When 
there was cri t icism of Bobick, par t icular ly 
fo r his shown-down on "inflated" prices, the 
newspaper fellows asked the cr i t ics "How 
can you blame a man fo r being a success 
when he tells the t r u th in his a d s ? " 

No Objections Stood Up 
Back of the Bobick adver t is ing a r e a few 

simple policies and practices t h a t a r e fa i r -
ly general a m o n g energetic pro business-
men. 

In the first place Bobick is an a le r t and 
industr ious promoter of more golf play. 
The region is a lively industr ia l a r e a and 
Bobick tied a ci ty golf course to t he work-
ers ' need fo r recreat ion by organizing, en-
couraging and conducting indust r ia l golf 
leagues. 

There 's a big juvenile populat ion in the 
a r e a and Bobick and his ass i s tan t , J im 
Shaw, got kids' lessons and play lively. 

Raymond De Cook, Mishawaka city 
recreat ion director, is quoted in the Trib-
une; "Bobick's promotion of evening golf 
leagues and his direction of boy and girl 
g roup lessons have brought golf to the fore 
a s a top pa r t i c ipan t sport in Mishawaka ." 

There 's been a s teady g rowth of $3000 
more per yea r since 1951 when Bobick be-
gan his "more golf play" p rogram. The 
p rog ram was considerably aided, De Cook 
and Bobick say, by the excellent course 
maintenance work of Otto Hoff, veteran 
supt . 

With the marke t ing possibilities in-
creased, Bobick applies the good basic poli-
cy of successful merchants : "A good buy 
is a good sale." 

Bargain-Hunting with Cash 
He goes shopping, wi th cash, in the fall 

among the leading manufac tu re r s and gets 
a substant ia l s tock of close-outs a long with 
his ordering of the new stuff fo r spr ing 
delivery. T h a t pract ice ties up a lot of cash. 
Al though John has had offers f r o m banks 
to finance him, his wise merchandis ing has 
provided him wi th the money he needs to 
finance his buying. 

Incidentally, the newspaper adver t i s ing 
a l though i t general ly f ea tu re s t he close-
outs a t reduced prices, br ings in m a n y cus-
tomers who w a n t the absolutely new mod-



els. J o h n c a n t a k e c a r e of t h e m f r o m a big, 
v e r y wel l d isp layed s t ock . M a n y t i m e s cus-
t o m e r s c o m e in w i th t h e i r m i n d s m a d e u p 
t o b u y a cu t -p r i ce set , look a r o u n d , and sell 
t h e m s e l v e s s o m e t h i n g n e w e r and m o r e 
expens ive . 

H e t a k e s t rade- ins , r econd i t i ons t h e m 
a n d sells a lot t h r o u g h - h i s own shop. H i s 
a d v e r t i s i n g h a s t he i n v i t i n g line "Con-
v e n i e n t Cred i t T e r m s . " H e h a n d l e s his own 
financing, i n v e s t i g a t e s a n d k n o w s his 
people, a n d his c red i t losses a r e very smal l . 
H e s a y s t h a t k e e p i n g s i m p l e r eco rds a n d 
no t l e t t i n g e i the r t he r e c o r d s or t he b u y e r s 
g e t behind, t a k e s c a r e of the c red i t 
p rob lem. 

T h e t r ade - in deals cal l f o r a s t u t e h a n -
d l i n g f o r , a s Bobick p o i n t s out , " S o m e 
f e l lows de l igh t in t r y i n g t o b a r g a i n and 
t r a d e a n d t r y to g e t a who le lot more of a n 
a l l o w a n c e t h a n the i r old c lubs a r e w o r t h . 
If you f a l l f o r t h e m , you b l a s t your whole 
p r i ce s t r u c t u r e a n d m i g h t w e a k e n t h e 
t r a d e - i n s i t ua t i on all ove r t h e d i s t r i c t . I 
t r a d e t h e m f a i r because t h e k ids a n d t he 
off ice a n d shop people w h o w a n t to t r y golf 
w i t h o u t s p e n d i n g m u c h m o n e y need t he re -
cond i t i oned t r a d e - i n s b u t I c a n ' t give a w a y 
p ro f i t s a n d s t a y in b u s i n e s s s e r v i n g a n d 
e n l a r g i n g the gol f ing publ ic . " 

Bobick looks a t publ ic c o u r s e p ro shop 
a d v e r t i s i n g a s s o m e t h i n g t h a t shows a c i ty 
o p e r a t i o n is be ing c o n d u c t e d in a m o d e r n 
b u s i n e s s m a n n e r f o r publ ic service. 

A n d a s a r e m i n d e r t o m e n in p r o golf he 
a d d s : " T h e o p e r a t i n g c o s t s add u p t o a n 
o v e r h e a d t h a t people o u t s i d e of p r o golf 
n e v e r wil l real ize. T h e y a r e so s t eep t h e y 
r e q u i r e t h a t the p r o i n c r e a s e h i s sa les vol-
u m e as t h e p rof i t p e r i t e m a n d t he seasona l 
n a t u r e of golf bus ines s in m o s t t e r r i t o r i e s 
h a v e you wh ipped on s m a l l vo lume . 

Ads Bring Them In 

" A g r e a t deal of a p r o ' s t i m e on h i s j ob 
m u s t be s p e n t a t e s s e n t i a l w o r k wh ich 
b r i n g s h i m no d i rec t r e t u r n . So he m u s t 
figure o u t a w a y of g e t t i n g c u s t o m e r s to 
c o m e i n t o his shop. 

" I ' ve f o u n d t he r i g h t a n s w e r in n e w s -
p a p e r a d v e r t i s i n g a n d i t h a s m a d e cus-
t o m e r s a n d m o n e y f o r m e a n d g o t m o r e 
people t a k i n g a d v a n t a g e of a r ec rea t ion 
a s s e t of t h e c i ty . 

" I ' ve been told I a m t h e b i g g e s t u se r of 
n e w s p a p e r a d v e r t i s i n g s p a c e in p ro golf . If 
I a m I ' m s u r e t h a t a lo t of f e l l ows on big-
g e r j o b s in o t h e r c i t i e s a r e g o i n g to b e a t 
m e a n d m a k e m o r e m o n e y a n d se rve t he 
go l f ing publ ic b e t t e r b y g o o d coord ina t ion 
of b u y i n g , display, m a r k e t p r o m o t i o n a n d 
n e w s p a p e r a d v e r t i s i n g s p a c e . 

" I hope t h e y do. T h e y m a y fee l f a i n t , like 
I did, when t h e c a m p a i g n w a s n e w and 
m o n e y w a s g o i n g ou t because people 
h a d n ' t g o t a c c u s t o m e d t o look ing a t t he 
ads . B u t w h e n t h e y keep a t t h e a d v e r t i s -
i n g s t ead i ly a n d w i t h the r i g h t copy, i t will 
p a y ou t in good s h a p e . " 

U. S. vs. Foreigners' Team for 
May International Cup 

GE O R G E S. M A Y of T a m O ' S h a n t e r CC 
(Ch icago d i s t . ) is i n a u g u r a t i n g on 

T u e s d a y a n d W e d n e s d a y , A u g u s t 10 th and 
11th, the first G e o r g e S. M a y I n t e r n a t i o n a l 
C u p M a t c h e s to be p layed a t T a m O ' S h a n -
t e r . These d a t e s f a l l be tween M a y ' s Ail-
A m e r i c a n t o u r n a m e n t a n d t h e Wor ld 
C h a m p i o n s h i p . 

E i g h t l ead ing m e n p ro fess iona l p l a y e r s 
in t he A l l - A m e r i c a n t o u r n a m e n t r e p r e s e n t -
i n g the U n i t e d S t a t e s a n d t he e i g h t lead-
i n g p ro fe s s iona l p l a y e r s in t h a t s a m e t o u r -
n a m e n t r e p r e s e n t i n g coun t r i e s ou t s ide of 
t h e U n i t e d S t a t e s will p l a y a t w o day 
m a t c h . 

T u e s d a y will be t e a m p lay a n d W e d n e s -
day , s ingle p lay . T h e w i n n e r s of t he m a t c h 
will rece ive t he G e o r g e S. M a y I n t e r n a t i o n -
a l Cup. 

T h e s e i n t e r n a t i o n a l m a t c h e s wil l be 
p l ayed a n n u a l l y h e r e a f t e r a t T a m O ' S h a n -
t e r in c o n j u n c t i o n w i t h o t h e r even t s . 

AN 88 FOR NOVAK S 25 

When Joe Novak, Bel-Air CC (LA dist.) pro 
and former PGA pres., returned to the club from 
his trip with the Ryder Cup team he really got 
a welcome. The club gave him a dinner and an 
88 Oldsmobile in celebrating his 25th anniver-
sary as Bel-Air's pro. 

Left to right, as the keys are given to Novak: 
Glen A. Ransom, Bel-Air tourney chmn.,- Joe 
Novak; Charles L. Nichols, Bel-Air pres.; and 
Jack Monte, Bel-Air mgr. 




