
$1,000 Golf Day Check to USO 
I alius Boras g ives National Golf Day 
check for $1,000 to USO. (L lo fi) Betty 
Brooks. Life Magaz ine Promotion Dept.; 
Boros, 19S2 USGA Open champ; Edwin 
Bond. Exec. Dir., USO; Bill Scherman, 

also o| Life Promotion. 
Julius Boros, 1952's Nat ional Open 

Champion, presents cheek f o r $1,000 
received f r om L i f e magaz ine f o r his 
round as de fending champion In this 
year 's Nat ional Gol f D a y event l o the 
USO's exec, secy., Edwin E. Bond. 

In thanking Boros, Bond said his 
personal generos i ty gave the U S O 
added cause to be g ra te fu l f o r its par-
t icipation in Nat i ona l Gol f D a y and 
expressed his appreciat ion to L i f e 
and the P G A , co-sponsors o f the 
event, f o r the v i ta l l y needed financial 
help provided the USO. 

More than 120.000 go l f e rs on 3,352 
courses throughout the U . S.. Can-
ada, Mex ico and other countries and 
terr i tor ies part ic ipated in the second 
annual tournament pay ing $1 ent ry 
fees to compete aga inst the f o r m e r 
Open Champion. More than 13,000 
beal Boros to win a bronze medal. 

L i f e magaz ine "p icks up the t a b " 
f o r the entire expense of conducting 
ihe tournament so all entry fees a re 
divided between the U S O and the N a -
tional Golf Fund. Inc., an o rgan i za -
tion founded f o r the disbursal o f N a -
tional Gol f D a y funds to charitable 
and wo r thy pro jec ts related to go l f . 

the individual. The public, too. g o t keenly 
interested in seeking the professionals ' ad-
vice on this matter , and the deve lopment 
was to the advantage o f all concerned." 

Cottnler Sells Sox — Gihhs 

Paul W . Gibbs. Dunlop ball salesman in 
N e w Y o r k metropol i tan terr i tory , observed 
something that indicates how e f f ec t i ve ly 
pros are using special displays of merchan-
dise in their shops. 

Gibbs tells: 
" T h e newest idea I have seen in pro 

shop business this year is the installation 
o f a special counter f o r the exclusive sale 
o f socks in Claude Harmon 's W inged Foo t 
shop. 

" T h e counter (not g lass enclosed) is lo-
cated near the center o f the shop and T o m 
Donahue, Claude's shop manager , was most 
enthusiastic — stat ing that they had sold 
30 pair wi thin a f e w days. T h e socks cover 
a wide var ie ty o f kind as wel l as o f sizes." 

Making It Easier to Buy — Braid 

T h e veteran George Braid, representing 
several prominent manufacturers ' sel l ing 
interests in the Ch icago d istr ic t and ad ja -
cent terr i tory , says : 

" T h e best Idea I have seen In pro shop 
business this y e a r is the l ighted show-
cases and the counter o r table display idea. 
I bel ieve many of the pros have f inal ly 

found that hav ing merchandise displayed 
where members and guests can handle has 
been a big fac tor in increased business. 
Th is has been part icular ly true in the 
sate of ladies' w e a r and men's caps and 
shirts, etc. 

"Cheaper gol f balls have been sold in 
large quantit ies out of bowls or t rays 
placed in prominent spots on top of show-
cases. P r o s pick up many bal l sales this 
w a y that o therwise have been bought 
through other sources." 

W i d e r P r i ce Range — Pencov lc 

M. ( P i n k y I Pencovlc, who makes the 
Paci f ic slope beat f o r several manufactur-
ers, says that business has been boosted by 
closer study of price ranges by pros in his 
terr i tory . He has observed that pay ing 
close attent ion to match ing the price range 
with the customers ' pocketbooks has pro-
duced surpr is ing increases in vo lume when 
the pros have been smart buyers o f good 
qual i ty at modera te prices, especial ly In 
apparet items. 

P inky also says that the e lectr ic go l f 
buggy rental business is the big boom of 
the y e a r on the west coast. 

More of the B E S T I D E A S O F 1953 to help 
you will appear in the January, 1954 

Issue of G O L F D O M . Don't miss It. 


