
TV Golf Show Builds Patronage 
for Semi-Public Courses 

A couple of weeks ago an irate house-
wife from the Northwest Side of Chicago 
wrote to "Pars , Birdies and Eagles" , 
the oldest golf show on television, and 
wanted to know, "How come my husband 
gets up a t six o'clock on Saturday, Sun-
day and holidays to play golf but on 
weekdays I have to set off an A-bomb to 
get the bum out of the sack and off to 
work." 

This has been the only question that 
hasn't been answered on this widely 
viewed golf TV show, sponsored by J o e 
Jemsek of Cog Hill and St . Andrews and 
Charlie Nash of Mission Hill, during the 
five years the program has been on the 
air. 

J e m s e k and Nash started the show in 
1948 on an experimental basis. They 
wanted to find out if a T V show would 
aid play a t their courses, claimed to be 
the most beautiful semi-public layouts in 
the Chicago district. 

They found out what they wanted to 
know in a hurry. 

Shortly af ter the first month the show 
had been on the air, play was up ap-
proximately 20%. B u t more important to 
both Jemsek and Nash was the fact that 
through the show they got to know many 
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FOR IMMEDIATE DELIVERY! 
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GAUZTEX 
T H E S E L F - A D H E R I N G G A U Z E 

Famous pros were first to wrap 
club handles with Gauztex to 
prevent slipping. Now thousands 
insist on Gauztex at their Pro 
Shop. 

Of course you know Gauztex, 
the "bandage that sticks to it-
self." Perfect on hands, fingers 
and feet to prevent or protect 
blisters . . . as well as on club 
handles for non-slip grip. Sports 
Tin advertising reaches millions 
in the Saturday Evening Post and 
Golfing . . . in addition to regular 
Gauztex' year-round campaign. 
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in Gauztex. Order the Sports Tin 
in 2-color display carton today. 
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SIZES 
B O T H N E W & USED 
These roomy, sturdy 
golf lockers are com-
plete with mirror, soap 
tray, towel bar and 

hat shelf . . . others, with hat shelf and coat hooks. 
You can't beat steel lockers, and here are some of the 
finest steel lockers on the market . . . and available for 
immediate delivery. Don't delay. Contact ALL MAKES 
E Q U I P M E N T CO., today for full information. 



The reasons being — fewer lost balls, less fuss over 
f inding ball, and no delay in spotting own ball. 
Why not, Mr. Pro, make your club 100% Fulname 
this season? There's profit in it for Pro and Player. 

BUY THE BEST! BUY FULNAME! 
The Fulname Co. Cincinnati 6, Ohio 

1914 FULNAME M A R K I N G 1952 

A genuine Fulname Die 
is the Passport to economy, 
a comfortable game, and 
more speed on the fa i rway. 

more golfers playing their courses. 
" I f the show had done nothing else, it 

would have established a close personal 
contact between players a t my courses 
and myself. You can't beat that close 

Professionals Johnny Revolta (L ) and Jackson 
Bradley (R) w i th mc Danny O ' N e i l spark TV Show. 

personal relationship to give a semi-pub-
lic course a private club atmosphere," 
says Jemsek . 

"Pars , Birdies and Eagles" , featuring 
Johnny Revolta, Jackson Bradley and 
MC Danny O'Neil, seen every Tuesday 
night, 7 :30 to 8:00 over W B K B in Chi-
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W E FENCE 
• AMERICA'S FIRST WIRE FENCE • 

It's Your Responsibility 
• Whether officer or committeeman, you 
share responsibility for privacy and the 
protection of both property and persons. 
For you we have illustrated facts that are 
tailored to the best interests of your club. 
They supply what you should know about 
the varied styles and heights of Page 
Chain Link Fence and how these protec-
tive barriers are expertly erected by 
experienced, local specialists. Write for 
DH-142 and name and address of nearby 
Page Fence engineers and erectors. 

PAGE FENCE ASSOCIATION . Monessen, Pa. 

A N e w P o r t a b l e S t o o l 
W i t h S E L L - A B I L I T Y 
F o r Y o u r S p o r t s S h o p 

• SELLS ON SIGHT 
• PRICED RIGHT 

FOR QUICK 
TURNOVER 

• BIG PROFITS 
• FOLDS 

COMPACT LIKE 
AN UMBRELLA 

• STURDY — 
LIGHTWEIGHT 

Help your golfers "Get the Load Off Their Feet" 
while waiting to tee off — watching matches — or 
at club house or lawn parties. 
The new, sensational Scott Port-A-Stool will sell 
on sight like "hot cakes" — or will pay for them-
selves by several rentals. 
The portable stool of a hundred uses — for all 
sports events, golfing, hunting, fishing, racing 
events, picnics, at the beach or at home on the 
lawn. 
Scientifically designed — supports 300 lbs. with 
solid comfort yet weighs only ;$4 ounces. Sturdily 
built — fine hard wood legs — folds compact like 
an umbrella. Choice of seat colors, red, blue, green. 
Retails for only $2.95. Write today for complete details. 



cago, is an easy, informal show slanted 
only for the instruction and entertain-
ment of Chicago's golfing public. 

Format of the show is a routine of 
questions and answers. 

Out of the 800 letters received every 
week, a number more than double the 
amount received when the show first went 
on the air, instructors Revolta, who has 
been on every show since the program 
started, and Bradley each select six ques-
tions to be answered on the air. Ques-
tions chosen are those which in the 
opinion of Johnny and Jackson can best 
be answered to the benefit of the great-
est number of duffing golfers. 

In answering their questions, Revolta 
and Bradley put on a little demonstra-
tion, brief and easy for even the newest 
member of the golfing clan to under-
stand. 

All questions used on the air receive 
one dozen golf balls. 

Before the first show back in 1948, 
Jemsek and Nash had the idea of giving 
a few golf rules during each program. 
They dropped the thought, however, after 
discussing the matter among themselves 
and arriving at the conclusion the aver-
age golfer wouldn't be interested. 

Their decision was changed after the 
second show. A mail survey showed that 
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• PROTECTS C L U B H O U S E FLOORS FOR Y E A R S ! 

• L O N G E R - W E A R I N G , TOUGH, F I R M ! 

• SO SMOOTH, S A F E A N D EASY TO CLEAN ! 

• NO C E M E N T I N G TO U N D E R F L O O R ! 

• DOES NOT B U C K L E OR CRAWL! 

• S M A R T A P P E A R A N C E ! 

• CHOICE OF COLORS: G R E E N , BLACK, 
SAND AND T E R R A COTTA! 

• COMES IN R O L L S A P P R O X I M A T E L Y 57 IN. W I D E , 
5/16 IN. T H I C K N E S S , 29 FT. LENGTHS ! 

• WE W I L L CUT TO W I D T H S OF 2 FT., 
2'/2 FT. AND 3 FT — NO EXTRA C H A R G E ! 

Write for Samples and Details: 

HENRY WESTALL COMPANY 
944-960 Mer r imon Ave., Ashevi l le, N. C. 
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YOUR LIQUOR SALES with the NEW 

PALEN PORTABLE BAR 
For HOTEL BANQUET ROOMS 

PRIVATE CLUBS 

and COUNTRY CLUB ROOMS 

F r o n t o f Bar is f i n i shed In b l o n d , 
w a l n u t o r m a h o g a n y 
• Black L i n o l e u m f o o t res t . 
• H e a v y d u t y casters w i t h b rakes 
• S ta in less s teel d r a i n b o a r d s , wash sinks, wo rk a r e a , 

a n d i ce c o m p a r t m e n t . 
• L o c k e d s t o r a g e c o m p a r t m e n t be low work a rea f o r 

L i q u o r Bot t les . 
• S o l i d m a h o g a n y t o p . A l c o h o l - p r o o f va rn ish . 

This t y p e of bar has been bu i l t special f o r : 
HOTEL NICOLLET HOTEL LEAMINGTON 

Minneapol is Minneapol is 
MINNEAPOLIS CLUB Ifour barsl 

SPECIFICATIONS 

5' or 6' in length 
43" in height 
22" wide overal l 

BAR ACCESSORIES & STOOLS 
ALSO AVAILABLE 

W r i t e f o r L I T E R A T U R E and PRICES 

JOS. F. PALEN, Incorporated 110-112 H e n n e p i n A v e . • M i n n e a p o l i s I , M i n n . 
C R E A T O R S O F D I S T I N C T I V E C A F E . B A R A N D H O T E L F I X T U R E S 



PRO SHOPS 
actually make as much as 

900% PROFIT 
with every gallon of 
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LEATHER CONDITIONER 
It's a fact. With a gallon of LEXOL you 
can treat 30 leather bags at $1.00 each. 
That's 900% profit! Labor cost is negligi-
ble. A good rainy day job for the boys in 
your shop. 

LEXOL cleans and conditions leather . . . 
makes it softer, richer looking, longer 

lasting. Popular with 
golfers. A sure money-
maker for you. S e l l 
monthly LEXOL service. 
Get LEXOL from your 
Wilson branch or other 
suppliers. 

T H E L E X O L 

C O R P O R A T I O N 
289 Bloomfield Avenue 
Caldwell, New Jersey 

PHILLIPS 
CAM LOCK 

GOLF SPIKES 

approximately 1 out of every 7 letters re-
ceived had to do with the rules. Since 
that time, Jemsek and Nash each take 
two rules questions and answer them. 

As with questions concerning form, 
grip, stance or any other facet of the 
game, the writers requesting rules inter-
pretation receive a dozen golf balls. Best 
question of the week is awarded a com-
plete set of irons. 

F o r each question received, whether or 
not it is read on the program, the writer 
may receive a 1952 golf rule book by 
merely asking for it. Books are provided 
by Wilson Sporting Goods Co. and Na-
tional Golf Foundation. 

En joying one of the highest ratings of 
any locally produced T V program (10 
plus) "Pars , Birdies and E a g l e s " will be 
televised for 13 weeks during 1952. 

In addition to the " regulars" on the 
show slated for guest spots during the 
year are Ben Hogan, Sam Snead, Lloyd 
Mangrum, J a c k Burke, Tommy Bolt, J o e 
Kirkwood, Jr . , J immy Thomson, P a t t y 
Berg, " T h e B a b e " and many other lead-
ing tournament golfers. 

"We'd run the show for more weeks if 
the golfing season in Chicago lasted long-
er. I t ' s the best investment I've made 
and it 's certainly paid for itself many 
times over," claims co-sponsor Nash. "One 
thing for sure," continues Charlie, " I t ' l l 
be back on the air in 1953". 

PROFITS for PROS 
W I T H SIGHT-SELLING 

SPOR/OWEL 

Thw Answer 
to L j s t Spikes 

C A M LOCKS have bean added to the 
regular LARGE BASE spike. The CAMS 
hold spike fast in position. W i l l not 
rough sole. 

F. C. PHILLIPS, INC. 
STOUGHTON. MASS. S P O R l O W E L 

I $ 0 9 N. BLACKWELDER • OKLAHOMA CITY, U.S.A. 

A GOLFER'S TOWEL tha t cannot be 
lost. Snap tape loops t o w e l to belt , 
b a g , or ca r t . Fine ter ry c lo th . Highly 
a b s o r b e n t — quick d r y i n g . 

Dynamic Colors: 
• SUNFLOWER YELLOW 
• AZURE BLUE 
• NILE GREEN 
• PEARL GRAY 

* f AT. Amt) TM. HtC. 

40% OFF 
TO PROS 


