
Increase Capacity for Play 
By Streamlining Course 

By PACKEY WALSH 
Supervisor of Golf, Chicago Park Dist. 

Today golf is big business. According 
to est imates by the National Golf Founda-
tion for 1949; more than 63 million rounds 
of golf are played annually; over 3 mil-
lion golfers play more than ten rounds 
each year; and the present dollar value 
of golf properties and plant is estimated 
at 975 million dollars with an annual 
maintenance cost of 44 million dollars. 
Conservative estimates, based on factory 
cost, place the amount of golf equipment 
manufactured yearly a t more than 26% 
million dollars. This last figure does not 
include clothing and other sports acces-
sories indirectly related to golf. 

This is big business. This is a far cry 
from the golf situation in the early part 
of this century when the game was re-
garded as a rich man's pastime and was 
associated with top hats and silk shirts. 
Today, the so-called daily fee or semi-
private courses and the publicly owned 
municipal courses far outnumber the pri-
vate golf preserves previous to World War 
I and the bulk of the huge dollar volume 
of merchandise and playing fees annually 
enjoyed by the industry comes from the 
working man — the plumber, the mecha-
nic, the clerk, the housewife and the 
student. They are the source of our 
bread and butter. 

We can all be congratulated for the 
truly prenomenal growth of the game. I, 
as a golf professional with both private 
and municipal golf course experience, have 
contributed something to the picture by 
promoting the game in my teaching and in 
my daily contacts with the public. You, 
in your profession, have played an equally 
important part in keeping the game fas-
cinating for the millions of golfers that 
tee off on your courses every year. 

The very nature of the game has made 
our job, yours and mine, a pleasant one. 
I t is one of the few sports where almost 
anyone can play, regardless of age or sex. 
I t is a game that can be enjoyed by the 
individual as well as the group and one 
that offers a refreshing change of scene 
and pace to almost everyone, regardless 
of his daily work. I t can be a source of 
physical exercise, mental relaxation and 
exhilarating competition for everyone — 
and Americans, recognizing this, have 
adopted i t wholeheartedly. 

*Address at NGSA Convention, Chicago, III., Jan. 31, 
1951. 

The game is so universally accepted that 
golf equipment and clothing have joined 
the necktie and the gloves on the average 
individual gift shopping list. The recur-
ring golf outing has become a fixture in 
many industrial recreation programs. And, 
finally, many municipalities, ever cautious 
about the expenditure of public funds for 
new recreation projects, have bowed to 
the demands of the public by recognizing 
the golf course as one of the important 
parts of the public recreation plant. 

At the outbreak of hostilities in the last 
war, golf operators and employees began 
cast ing about for defense jobs and other 
occupations divorced from the golf picture 
because the general feeling was that golf 
was too trivial a mat ter for Americans in 
a time of national emergency. 

We were all amazed, I think, to find that 
it was during the war years that golf 
really came into i ts own! More and more 
people, fatigued by the problems and ten-
sions of war-time, turned to golf for a 
refreshing and strengthening change of 
pace. Medical men of the Armed Forces 
recognized the value of physical and 
psychiatric therapy that golf worked on 
minds and bodies damaged in combat and 
welcomed the cooperation of golf opera-
tors in the vicinity of the government's 
general hospitals. I t was here that we in 
golf made our greatest contribution to 
the national was picture. Golf courses 
offered the free use of their facilities to 
the wounded G.I. and later, to G.I. 's in 
general. The game was a revelation to 
many of them who had never been near a 
golf course in their lives. To others, who 
had regarded it as a rich or old man's 
game, it was a new thrill. Thousands of 
veterans, brand new converts to the game, 
included golf clubs in their inventories of 
necessities for the full civilian life! 

Post W a r Boom in Golf 
This war-time surge in popularity set 

the scene for a post-war boom in golf, the 
greatest the game has ever known. And 
what did we in golf do about i t ? Here is 
the sorry picture we've kept turned to the 
wall for the past five years: 

The relaxation of material and labor 
shortages following V - J Day brought 
hordes of golfers trooping to the golf 
courses all over the nation — and what 

(Continued on page 78) 



Turf 
How to keep golf-course 

turf and large 
lawns in perfect 

shape 

Management 
m r By H. B U R T O N MUSSER. 

The only book devoted exclusively 
to the development, care and up-
keep of golf turf and other large 
lawn areas. 
Gives full data on propagation of 
grasses, maintenance, fertilizers, 
drainage etc. Prepared under 
sponsorship of U. S. Golf Assoc. 
Just Published. Illustrated $6.00 

At your bookstore 

McGRAW-HILL BOOK COMPANY, Inc. 
330 W. 42nd ST.. NEW YORK 18 

ceilings might help club managers solve 
one of their problems. 

The Country Clubs Round-Table was 
presided over by Royce Chaney, North-
wood Club, Dallas. Various parties were 
discussed with the general conclusion 
being that country clubs need more good 
excuses for parties and need to put on the 
parties with complete planning. Parties 
for the teen-agers came in for discussion. 
Food cost and service problems, the finan-
cial and personal phases of club operation 
also were discussed with a constructive 
and specific frankness that accounted for 
some of the "facts of life" being withheld 
from recording. 

I N C R E A S E C A P A C I T Y 
(Continued from page 46) 

did they find ? They found us draped over 
our cash register speculating — with the 
arrival of each foursome—whether the 
traffic would bear another 250 increase in 
the greens fees. We gloated over the 
capacity crowds and the congestion at 
the tees, congratulating ourselves on what 
a great job we were doing. The eager 
ex-G.I.'s brought their wives and friends 
to the courses for recreation in which 
the entire family could participate. Many 
left without playing because their pockets 
couldn't stand the strain. Others, discour-

TRIAL SIZE FOR SPIKE TESTING 
2 0 " x 2 4 " @ $ 4 . 0 0 postpaid 

Don't let spikes ruin 
your clubhouse floors. 

Install PNEU-MAT RUN-

NERS in locker rooms, 

corridors, pro-shop — 

over any flooring be-

ing "chewed up" by 

spikes. 

PNEU-MAT-RUNNERS are better than ever! 

They are now being made with a tough 

vinyl binding for longer wear. 

Write TODAY for complete details! 

S U P E R I O R RUBBER MFG. C 0 . J n c . 
122 EAST 25th ST. NEW YORK, N.Y. 

Boston • Chicago 



aged by the hour-long waits for starting 
times, soon forgot their rosy memories of 
what a great game they had found golf 
to be during their service years and 
turned to other interests. 

Fewer Golf Courses 
We're five years late — but it still may 

not be too late to take stock of where we 
stand in the golf picture today. Oh, I 
don't mean the usual quick look over the 
cash register to see how the line is piling 
up at the first tee! We should look be-
yond our own courses to the general golf 
situation as it exists today and how it 
points to the future. 

Today, when we are enjoying the great-
est influx of golfers on our courses in the 
history of the game, there are actually 
fewer golf courses in operation than there 
were fifteen years ago. 

Think that one over. We have more 
players and fewer golf courses for them 
to play on than we did fifteen short years 
ago! Your golf committees at first blush 
would probably say: "Wonderful, more 
business for the survivors, less competi-
tion!" 

This, unfortunately, is true now, this 
year — and maybe next year too. But how 
about the future ? Your future and mine 
are tied up in the future of the game and 
the way things point now it's going to be 
a bleak one indeed! 

TEE-OFF MATS 
for DRIVING RANGES 

& Public Course 
Operators 

ALL SIZES 
IMMEDIATE 

DELIVERY 
Special Mats for Locker Room 
entrances and Shower Rooms 

GOLF BALLS TEES 
CLUBS FOR RANGES 
Putters, Balls, Clubs for Miniature and 

Chip Putt Course 
Prices and full details available 

on request. 

EASTERN G O L F CO. 
244 W. 42ND ST. DEPT. A 

NEW YORK 18, N. Y. 

BES-TEE s t i l l a v a i l a b l e 
in l i m i t e d q u a n t i t i e s : 

EQUIP YOUR RANGE WITH BES-TEE AND 
ENJOY THESE BES-TEE ADVANTAGES: 

1. 

2. 

3. 
4. 
5. 

6. 

7. 

8. 

9. 

10. 

11. 

Constructed to meet all range conditions, either in the 
ground or in a platform. 
Mechanically operated. 
Semi-automatic delivery of balls. 
Simplicity of operation. 
Individual ball control to guard against 
possibility of clogging, locking or jam-
ming in delivery. 
Positive placement of ball on tee. 
Tee adjustable to desired height — abso-
lutely tamper proof. 
New device (patent pending) — assures 
safe, smooth, even operation of ball 
delivery. 
New hopper (patent pending) — revolu-
tionary, magazine type, positive delivery 
to track. 
Rugged construction assures years of 
dependable trouble-free service. 
Guaranteed for one full year against 
defects in material or workmanship. 

For Further Details, Write, Wire or Phone: 

B E S - T E E MFG. CORP. 
General Offices: 501 South Main St., Princeton, I I I . , Phone 1072 

Distributors: 
Great Lakes Golf Ball Co. Coleman Golf Corp. 

6641 S. Western Ave. 30 Fernando St. 
Chicago 36 , I l l inois Pittsburgh 19, Pa. 



NEW! SMART! " W o r l d P a t t e r n " 
G O L F J A C K E T 

Here's an eye-catcher that's sure to prove a fast seller to men 
and women. Lightweight, easy swinging! The world is always 
with you on your journeys 'round the course in this Travel 
Golf Jacket, for its pattern is a map of the world. Colors : 
Clear for men; for ladies — clear, red, green, blue and maize. 

SIZES: SMALL, MEDIUM, LARGE, X-LARGE 
Retails profitably at $ 5 ; and matching Hat at $1 

Order from any of following distributors: 
Scoggins Golf Co., Dunedin, Florida * Kountry Klub Sportswear Co., St. Louis, 
Wo. • Mayflower Medalist In t . , New York City • Coleman Golf Corp., Pittsburgh, 
Pa. • Albert Allen, Jr., Philadelphia, Pa. • Cliff Castle & Co., Los Angeles, 
Calif. • Stan Thompson Golf Club, Beverly Hills, Calif. • Pro Golf Co., Fond du Lac, 
Wisconsin * Jockman Sportswear Co., Oak Park, I I I . • Denver Golf & Tennis Co., 
Denver, Colo. 

or from: 

WHITEWATER RAINCOAT CO. 
WHITEWATER, WISCONSIN 

We should be concerned about the grow-
ing line-up at the tees instead of being 
complacent at how well things are going. 
More and more new golfers are joining the 
ranks of the fairway fanatics each year. 
We know that. But more and more golf 
courses are falling by the wayside. The 
inevitable result will be increased crowd-
ing a t the tees, building up greater frus-
tration among the waiting golfers to the 
point where they will desert the game 
entirely for more convenient and less 
crowded recreation. The situation is 
graver than most of us realize. Although 
the new crop of golfers has consistently 
exceeded the drop-outs, the margin is 
growing smaller each year and this mar-
gin shrinks each time a golf course is 
taken over for a housing sub-division, or 
by private institutions or industry. Gen-
tleman, the gravy train is slowing down 
and it looks like we'll have to get out and 
push if we want it to keep going! 

Encourage New Construction 
What can we do ? There are two things 

we must do: everyone connected with the 
game — course operators, maintenance 

specialists and golf professionals — all of 
us must make an organized effort to dis-
courage and prevent wherever and when-
ever possible the further dissolution of 
our existing golf plants and encourage the 
construction of new courses. Secondly, we 
must — right now — do everything we can 
to increase the capacity of our present 
courses and to minimize and eliminate 
where possible the piling up of players at 
the tees. 

I f these sound like radical measures to 
you then you still do not appreciate how 
fast the door is closing in our faces. I 
know that never, in the memory of anyone 
in this room, have all the tightly-knit or-
ganizations and associations of the golf 
industry banded together in a common 
movement or even in agreement on a 
common point. This is no time for tradi-
tion or petty disagreements — this is a 
matter of survival! I think we can work 
together, I know we'll have to. We must 
throw smugness out the window and beat 
the drum for more golf courses. Each 
new course adds solidity to the foundation 
on which the golf industry is built — 

Constructed of Tire Casings 
for Heavy Duty—Longer Wear 

r ONLY\ 

90c 
P E R S Q . F T . 

P R E P A I D . THE BEST MAT FOR DRIVING TEES! 
Designed to specifications of well-known pros, these mats are 
functionally ideal, reversible and virtually everlasting. The finest 
tee mat at the lowest cost to you. 

BEST IN LOCKER ROOM, ENTRANCE & SHOWER 
Perma-Mats pay for themselves by saving floors, spikes and pre-
venting accidents. Lays flat (no kinks), thicker cushion, closely 
woven for firmer footing. 

Immediate delivery on popular sizes, send specifications. 

MERCHANTS TIRE CO. 2 7 i o W A S H I N G T O N A V E . ST. L O U I S 3 , MOT 



every golf course lost to us undermines 
the entire structure that much more. 

I know as well as you do that this is an 
unfortunate time to talk about building 
golf courses. It looks as though very few 
projects, not involving gunpowder or 
splitting atoms, will be built for a long 
time to come from the way our national 
economy is being directed to meet the 
challenge of world emergency. This is 
why the second measure I proposed a 
minute ago bears double significance — 
the need to increase the capacity of 
existing courses. 

Not only must we combat the growing 
tendency of golfers to turn away from 
the game in search of a less crowded ac-
tivity, we must prepare to meet an even 
greater demand for golf than we experi-
enced during World War II. If this sounds 
contradictory it is just typical of the 
crazy situation in which the industry finds 
itself today. It is no more contradictory 
than the fact that golfers are increasing in 
numbers while golf courses are de-
creasing! 

Increased Demand 
There will be increased demand for golf 

because of the mounting tensions being 
imposed on Americans by the problems of 
the present world situation. This demand 
will not materialize if we make no effort 
to meet it — and we will continue to lose 

DRIVING RANGES 
DON'T SELL THOSE OLD BALLS 

H A V E THEM C O V E R E D W I T H PLASTIC. THE N E W . 
ALL N E W P L A S T I C PA INTLESS C O V E R . N O 
P A I N T I N G EVER, UNAFFECTED BY P R O L O N G E D 
EXPOSURE TO B A K I N G SUN. 

PLASTIC IS TOUGH 
Y o u r old balls rebuil t by the nat ion's largest 
manufacturer o f rebuil t driving range golf balls 
and the exclusive manufacturer of P L A S T I C 
C O V E R golf balls . 

W e compression test all old balls as f o l l o w s : 
0 to 30, 30 to 70 and over 70. W e return balls 
of equal compression. Different colors for 
different grades. Available in ALL W H I T E , 
HALE W H I T E A N D HALF Y E L L O W , 
G R E E N , B L U E , or R E D . S T A T E C H O I C E . 

YOUR C O S T — S2.50 per dozen 

Shipping data. 
Ship old balls in double burlap via truck line, 
50 dozen or less per bag and bill as S C R A P 
R U B B E R . W e pay freight to us, you pay 
freight to you. Al low 5 % spoilage. 

SAVE T IME — SAVE M O N E Y — DEAL D IRECT 
S H I P TODAY 

W A G N E R S G O L F S A L E S C O . 
534 10th STREET SANTA MONICA, CALIFORNIA 

PHONE EXBR00K 31689 Formerly of Chicago 

PHILLIPS 
CAM LOCK 

The Answer 
to Lost Spikes 

C A M LOCKS have been added to the 
regular LARGE BASE spike. The C A M S 
hold spike fast in position. Will not 
rough sole. 

F. C. PHILLIPS, INC. 
STOUGHTON, MASS . 

TEE MATS 
H E A V Y D U T Y • D U A L T R E D 

a g a i n f o r 1951 b r i ng s y o u the s a m e p r em ium 

qua l i t y , low pr i ced t ee -mat t ha t p r o v e d a 

t r e m e n d o u s success with r a n g e and c lub 

o p e r a t o r s in 1950. M a d e f r om se lected tire 

f a b r i c and b o u n d with heavy g a u g e ga l -

van i zed s p r i n g steel wire. W i l l g i v e year s o f 

serv ice unde r most severe c l imat i c cond i t ions . 

S tock sizes: 4 2 " x 6 0 " , 4 8 " x 6 0 " , 4 8 " x 7 0 " . 

S p e c i a l sizes on request . N o n e better at 

any pr ice. 

FLOOR MATS 
RUNNERS 

For sp ike traff ic a n d rel ief f r o m fa t i gue . 

M a d e in h e r r i n g b o n e weave d e s i g n . S a m e 

mater ia l as tee -mat s but l i gh te r cons t ruc ted . 

N o w e a r out . Ideal for locker r oom, pro shop, 

s hower rooms, grill, etc. 

Write for folders and prices today 
or phone collect 

DUAL TRED MAT COMPANY 
530 N. 26th St., Phone Bridge 7410 

EAST ST. LOUIS . I L L I N O I S 

SPIKES GOLF 



L E V I N G S — V E L V E T T O U C H P U T T E R S 
"The Putters most used by touring pros" 

AVAILABLE NOW! 
In Tubular Fibreglas or steel shafts 

Acme now offers a complete l i n e—13 
putters and one chipper — both brass 
and aluminum heads — with tubular 
resin-impregnated fibreglas shafts. The 
weight and sensitivity of hickory but 
with greater uniformity and balance. 
Impervious to weather and warpage. 
Head Covers, Clubs, Bags, Grips, etc. DISTRIBUTORS 

Write for Price List today 

ACME GOLF & TACKLE CO. (Formerly 
Berner Company, Inc.) 

801 East Eighth Street Los Angeles 21, California 

our present customers at a steadily in-
creasing rate. 

What can we do? You, as the custo-
dians of our courses, will bear the brunt 
of the problem and with your know-how 
you can do more to solve it than any 
other golf body. The obvious answer is 
the simplification of your golf course. 

You must cater to the playing pleasure 
and convenience of Mr. Average Golfer, 
the duffer who shoots an average of 110 
blows per round. He makes up 90% of 
the golfing public today, he keeps all of 
us in business, whether we operate golf 
courses, teach golf, sell golfing merchan-
dise or follow the tournament circuit. Let's 
give the game back to him, he's paid the 
freight on it this far. Today's low tour-
nament scores tend to make us all think 
in terms of tougher golf courses. Forget 
it. You'll scare away the golfer who can't 
spend too much time on the game but who 
would like to have a decent score to show 
for the time and money he does shell out! 
He's >Ir. 90%. 

Simplifying Course 
By simplifying your course you can ac-

complish two things: you can speed up 
play on your fairways for the 90 per-
centers who spend so much time looking 
for lost balls and you can keep bringing 
them back to your course by making their 

game a more pleasant experience. I know 
that we've fallen into the habit of measur-
ing a successful business day on the golf 
course by the number of people we turn 
away — I wish it were possible to gauge 
our long range failure by finding out how 
many never come back! 

The Chicago Park District has already 
recognized the problem of congestion and 
has taken steps to correct the situation as 
a matter of necessity. When a golfer 
leaves your course without having played 
that's the end of it. When golfers on the 
Chicago Park District's four golf courses 
in Lincoln, Jackson, Columbus and Mar-
quette Parks are frustrated for any reason 
the Park District hears about it and must 
take heed. Late last year we entered upon 
a modernization program designed to 
speed up play on our municipal courses, a 
program which will also bring the four 
courses into closer relationship to the 
capabilities of 90% of our tax-paying 
players. The first step was to eliminate 
lipped traps on all the courses — thus re-
ducing the psychological part of the trap 
hazard. Past experience tells us that this 
will speed up play and thus will increase 
our daily capacity. Projects of a similar 
nature will follow in the modernization 
program with the same end in view. 

You have a similar problem and it can 
be attacked in the same way. The play on 

A full fingered, feather-weight, completely air-flo perforated, 
all leather glove. Made of Cabretta leather, famous for its 
lightness and strength. Special tanning process has added to 
its tackiness. Colors: Ivory and Cola. Ivory color is Cabretta 
in natural state without color dye. The finest glove of all ! 
Men's sizes: S-M-L-XL — Ladies: S-M-L. Lefts, Rights and Pairs. 

Retails at $3.25 

• l a c k i i i a i i S p o r t s w e a r I « . . I n c . 
" S p o r t s w e a r Specialists for the Pro Shop" 

6332 W . Roosevelt Rd. , Oak Park, I I I . Ren Smith, Pres. 

GOLF'S NEWEST. 
FINEST GLOVE AIR-FLO-SURE GRIP 



your courses can be enormously stream-
lined by cutting the grass in the roughs 
just a bit shorter so that lost balls will 
be easier to find; clear out ravines or 
other natural barriers to smooth play 
where possible; forget about those lipped 
traps in which so many golfers have ven-
tured never to return. Hold the sadistic 
side of your nature in check when you 
make the rounds of your fairways. You'll 
find many ways in which to break up 
those weekend traffic jams! 

The very same principle could be ap-
plied to modern golf course architecture— 
direct your thinking toward the average 
player and the game will continue to 
grow. For instance, the design, place-
ment and maintenance of "rough" is a 
subject in itself, one that has received too 
little consideration from us of the golfing 
fraternity on its long-range effect on golf 
in general. 

A golf course streamlining program will 
pay off to everyone in one way or another: 
more pleasure and opportunity to play for 
the golfer; increased capacity to handle 
the increased demand for golf that is sure 
to come with increasing world tension; a 
valuable contribution to national morale— 
and simplified maintennace and operating 
procedures plus more dollars in pocket 
for us. 

Indiana PGA Spring Meeting 
To Be Held April 11 

The annual Spring Meeting of the In-
diana Section, PGA, will be held at the 
Lincoln Hotel, Indianapolis, on April 11. 
I t will be an all day session with Geo. T. 
McCarthy, U. S. Rubber; O. J . Noer, Mil-
waukee Sewerage Com.; Henry Cowen, 
MacGregor Golf, appearing on the morn-
ing program. E. Stumm, Nat'l. Cash Reg-
ister, and Joe Wolfe, Wilson Sporting 
Goods, are on in the afternoon, followed by 
the Clinic conducted by Byron Nelson. 
Coach A. N. (Bo) McMillan is the guest 
speaker for the banquet in the evening, to 
be presided over by Herb Graffis. 
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P u t a n e n d t o y o u r 

ROOT PROBLEM 
Q u i c k l y — S a f e l y ! 

ROOT CUTTER 
C l e a n l y , s a f e l y a n d q u i c k l y i t s e v e r s t h e r o o t s 

t h a t r o b y o u r g r e e n s o f p l a n t f o o d a n d w a t e r . 

O p e r a t e d b y h y d r a u l i c l i f t o f F o r d t r a c t o r ; 

c u t s t o 1 4 i n . d e p t h ; i t s t h i n c u t i n s o i l e a s i l y 

s e a l e d b y w e i g h t o f t r a c t o r w h e e l . 

PRECISION BLADE CUTS CLEAN 

Cross-section showing clean cut of Haines Root Cutter. 
Cigarette pack, upper left, shows comparative size of 
roots. Ma in roots are not dislocated. 

Complete information from.' 

JIM HAINES 
2 0 2 7 B e l l C o u r t D e n v e r 1 5 , C o l o . 

L A W N M O W E R S T A T I O N A R Y B L A D E S 

W e make these blades in several styles to fit the different makes and types of Lawn Mowers—including the small 
Hand Trimmer—Hand and Tee Mowers—Putting Green Mowers—Power Mowers and the large Gang or Fairway 
Mowers. Best quality knife steel, electric furnace heat treated to insure long wear and fully guaranteed to give 
complete satisfaction. Y o u save important money buying direct from manufacturer. 
Price sheet on request or JQKICC MOWER A EQUIPMENT CO We pay the Posfa3e on 

we will quote price for JUNEb MUWtK & tVUIfMbNI t U . a„ o r d e r s of il0.00 and 
your blade order. 2418 Grass lyn Avenue, Havertown, Pa. over. 

HAINES 




