
KOSAR WVX TEE 
EASIER — FASTER — C L E A N E R 

The ONLY TEE for Driving Tee Mats 
Increases range income by speeding l ip play 25% t o 40% 

Easy convenience adds to player enjoyment +1 Helps 
keep Driving Ranges cleaner -fc 50% savings over 
wooden tees. 

Send for Free Sample. Used by batter ranges everywhere. 
Made of pure gum rubber. 

2 Sizes — Regular — YELLOW - V/j" 
and Longer — WHITE, for better visibi l i ty — I 

44 x 5' Driving Tee Met* : I fo 10—$25: I I or more— J22.SO. 

KOSAR'S GOLF DEVELOPMENT LAB. 
Portage Trail Cuyahoga Falls. Ohio 

Syracuse Pros Advertise 
Club Fitting Service 

Syracuse, N . Y „ members o f the Central 
New Yo rk P G A bel ieve in taking their 
message stra ight to the public. Recent ly 
a display advert isement appeared in that 
c i ty 's evening newspaper urg ing the pub-
lic to consult the pro when buying equip-
ment. 

Th is advert isement was sponsored and 
paid for by nine we l l -known Syracuse pro-
fessionals. Each of their names and that 
of their club appeared tn the advert ise-
ment. 

Grant New love , profess ional at the Te -
cum seh GC. and one of the sponsors, said. 
"One player who came to me f o r some 
lessons had purchased some new clubs 
e lsewhere that he brought a long He was 
a r ight handed player but had been sold 
le f t handed clubs," " A n d , " New l o v e con-
tinued, " w e fee l it is to the p layer ' s ad-
vantage to fit him wi th the proper equip-
ment. and we have contracted f o r enough 
advert is ing space to run more local news-
paper advert isements several t imes during 
this season to help let the public know 
wha t we pros have to o f f e r besides les-
sons." 

The adver t isement brought out the fac t 
that the pro fits the clubs to the player 's 

WHAT IS JOE MOZEL 
GOLF ENTERPRISES 
it is an organization with: 

(D ,A research laboratory for the develop 
mcnt of golf equipment for you. 
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One of America's finest sheltered fanges 
for letting of equipment in actual 
commercial use. 

I * ig LA 
One of Amcrica' i niccst 
sportiest 9-hole courses 
in the heart of a city. 

Years of experience / " r N i n i n s t a l 
i in development of a \ D y a t i o n o f 

g o l f s c h o o l s ys tem, 

Successful experience 
nstallation andopcr-

ranges, courses 
and schools. 



type of awing and build, and has equip-
ment in all price ranges. The r e was no 
high-pressure sell ing in the ad; s imply a 
s tatement that the pro could serve the 
beginner or the expert " a t a considerable 
sav ing . " The ad was 6 in. deep and 2 
columns wide. I t invited comparison of 
prices. 

A l though the Syracuse pros didn't ex-
pect that a one-shot ad would br ing them 
a f lood of business they did bel ieve that 
the Immediate and Indirect results of the 
advert isement offset to some extent store 
advert is ing f ea tur ing prices. The Syra-
cuse pros are firmly of the opinion that it 
is wi thin the pros' power to put up a 
w inn ing compet i t i ve bat t le against any 
store gol f merchandising by advert is ing 
a fitting service that only the pro can 
provide w i th his expert knowledge and a 
place of business that permits him to see 
the prospect ive customer hit some shots 
and indicate what type o f equipment 
would be most suitable. 

P r o s who signed the ad and their clubs 
were , in addit ion to Grant N e w l o v e ; A u g i e 
Nordone. La f a y e t t e ; E m m e t t Ke l l y . Green 
Lakes State Pa rk ; A1 Reynolds, Bel levue; 
Bi l l Gryg i e l . Brumlins; Bi l l Mitchel l , 
Onondaga : T o m New love . Syracuse Yach t 
& C C : L a r r y Murphy, Sunnycrest ; and 
John Murray . Lyndon. 

the 100'. N Y L O N club head cover. Guaranteed no* 

to i t re t th . ihr inl . inag. fade, or lose i t l ihope. Cotortu) 

In Red & Blut. Brown A Yellow, &r»er> I Lime. Blue t Red. 

SET OF THREE 3.95' 
SET OF FOUR 5 .00* 

' Y o u r coi f it 1.37 ond 1 . 0 0 — a quiet 4 0 ' . p fof i t tot tke 

thop, A lure-frre i t l ter at tract ively boxed-

- OSDfC TODAY — 
Through Your Jobber or Direct 

NY-AN COMPANY A l b o n y i N . Y . 

" P R O C A R E " for all Golf Clubs! 

Designed and manufac-
tured by a professional. 

Every Golfer is 
A Prospect For 

Bill Wothe rspoon , 
Sou the rn Ki l ls p r o soys: 

"Nitte out oi Icti of our 
players art enthusiastic 
about HAG PA K — it's red-
ly great!" 

Heavy canvo* ho lde r fo r a n y number 
of c lubs — f i t * any b a g — I n t t a n f l y o n d 
p e r m a n e n t l y ins ta l led . 

Individual full length pockets for each club. 
Preven t * excessive shaf t a n d e n d w e a r . Keeps shafts c l e a n — s e p a -

ra te * c l u b H e a d s a s s i s t * c a d d y rep lace c l u b * c a r e f u l l y i n b o g a n d 

i n p e r m a n e n t r o ta t i on . M i n i m i z e * l o t i n g c lubs. 

BAG PAK 
PAT. APFL 'D FOR 

M a n u f a c t u r e d by 

HUGH BANCROFT, INC. 
P. 0 . Boi 949 TsiIm, Oklahoma 


