Junior Program Pays Off
for Pros, Clubs and Kids

By REX McMORRIS

Any businessman who'd learn the ex-
tent to which pros have been conducting
golf classes of juveniles, over a number of
years would be impressed by the foresight
and effectiveness of this marked develop-
ment.

These kid classes have been held as an
individual pro enterprise in some cases for
more than 15 years. The pay-off in appre-
ciation by parents and the children has
been excellent in most instances. Now the
long-term cash profit of the classes is
beginning to show up. Recently Bobby
Cruickshank told of young people he'd
taught at the Country Club of Virginia
sending their own children to him for in-
struction. And his earlier students who've
grown up are sending to Cruicky at Gulf
Stream to buy clubs they can afford to
buy for themselves since their financial
status has progressed.

It was far-seeing work with the kid
classes that helped bring golf successfully
through a period when the caddie picture
was changing. It used to be that golf
felt it could always be sure of a great
army of young recruits as the caddie situ-
ation paid a lad for learning to be a
golfer. But of late years clubs almost
have had to send taxis after caddies. Had
the kid class enterprise been neglected
chances are the most desirable young-
sters—those who are leaders—would not
have acquired golf basic training and en-
thusiasm.

Kid Classes Not Easy Work

Sometimes the kid class idea doesn't
go across, That need not be discourag-
ing. Competing interests and other fac-
tors may thwart the pro’s plans. It al-
ways must be remembered that organiz-
ing and effectively conducting kid's
classes are not easy jobs. In the first

place most kids get their fill of class in-
struction in schools. The pro who re-
members his own childhood can under-
stand why a kid might be allergic to
another class on Saturdays.

There are two ways of overcoming that
objection. One of them is emphasis on
the “making the team" angle. Many boys
and girls don't get on school teams and
appreciate the novelty of being considered
members of the squad at a country club.
The other answer is prevailing upon the
parents of teen aged youngsters to have
them take individual instruction. This is
best handled by getting the kid warmed
up first so he—or she—won't feel that the
golf lessons are being administered by
parental compulsion.

The veteran Bert Way of the Mayfield
CC (Cleveland dist.) always has been
adept at sparking golf interest among
the young. The pay-off has been pleasant
and profitable. Last year Bert had more
younger people playing at Mayfield than
at any other time during his 38 years at
the club, They accounted for a large per-
cent of shop sales. Bert's assistant, Pete
McCombie, was kept busy every day con-
tinuing that accent on youth.

Foresight for the Club

It's that kind of performance in the pro
department that has kept the older clubs
in good, live membership condition, There
are many instances of clubs that virtually
died out because the younger folks
weren't given early and strong applica-
tions of golf habit-forming treatment. The
pro can protect against that. Officials
usually are under pressure from the older
members whose financial support is keep-
ing the club going. Interests of the young-
sters aren't especially considered unless
the pro looks after them.

Mrs. Thomas instructs junior girls class for professional Frank Refner at Hillsdale CC [Michigan).
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Harold Sampson at Burlingame (Calif.)
CC points out another important phase of
attention to the younger golfers in saying
that they are most susceptible to instruc-
tion and provide the professional with
opportunities to accurately appraise the
fundamental features of his teaching.
Most adult instruction must be expert,
precise diagnosis of faults and the cor-
rection of those faults which can be most
positively remedied. In the case of the
older member it is impossible, usually, for
him to give enough time and apply enough
physical qualifications to have himself re-
made by his pro. It is a matter of the
pro, like the doctor, treating for illnesses
and establishing improved habits that will
enable the older patient to do the best
considering limitations of his possibilities.

Creating the Good Golfer

But with the youngsters, says Harold,
the pro is practically a creator of a golfer
and has the responsibility of establishing
a golfing form that should last for a
lifetime.

This whole subject of juvenile instruc-
tion is going to be spotlighted by the
new USGA national junior championship.
The Junior Chamber of Commerce na-
tional championship for boys already has
begun to be recognized as a great event.
The pro whose protege wins any of these
events is bound to receive valuable ad-
vertising.

Unique and of considerable benefit to
the club, its entire membership and the
g;':l.‘ is the 9-hole kids’' course built at the

quette (Mich.) G&CC by R. B. (Russ)
Leonard, pro; Harold Hoff, greenkeeper;
and Walter Johnson, green-chairman.

Marquette has its regulation 9-hole
course with an active playing member-
ship. Since Leonard went to the club
three years ago membership increased
from 60 to 250. Part of the increase was
due to Leonard’s attention to kids' classes
which he has held every summer Wed-
nesday morning from 9 to 10 am. The
youngsters wanted to tglay but with the
crowded condition of the Marquette lay-
out didn't have a chance until the 9-hole
kid course was built on a large practice
field.

Kids' Course Is Simple

The holes are short; most of them being
about 125 yards long. Even at that some
of Russ' younger members of his class of
25 or more have to use their woods. The
course is ingeniously laid out to minimize
risk to the kids. Leonard impresses upon
his students the etiquette and considera-
tion needed to assure safety,

Areas on the practice field are mowed
close for the greens. The tee markers are
changed now and then after the young-
sters hack the teeing area (just as elders
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do). Hoff believes that the kids’ own
course gives them good training in how
to play a course with minimum of dam-
age. The greens are about 20 ft. in
diameter. Mrs. Leonard made the flags
and Hoff repaired the cups that are in use.

This year a few improvements are
being made in the youngsters' course. It
has proved highly popular. After the
class lesson Russ gives the children a few
practice balls to hit. Then he starts out a
threesome or foursome. After that pair-
ing has played a hole or two Russ starts
out another group of kids. The kids’
course is gone over with a fairway mower
twice a week. Greens are mowed with a
lawn-mower set close,

Kids Classes Good Advertising

Frank Refner, the lively old-timer at
Hillsdale (Mich.) G&CC says kid classes
are hard to beat as publicity for the
clubs. Frank last year had two classes
of girl beginners and a group of boys. It
surprises him, Refner declares, to see how
some of the little girls go intensely at
the job of playing so they can hold their
own with the older lassies. A Mrs. Thomas
assists Frank with the girls' classes.

One of his boys, a slight 11-year-old kid,
goes around consistently in the low 40s
in his first year at the game and looks
like a real comer.

There are tournaments at Hillsdale for
each of the kid classes and prizes for
them. Frank emphasizes that the com-
petitive program must be tied in with
the class lessons.

Arnold Develops Champions

George Arnold, pro at Hinsdale (IIL)
GC long has been prominent in demon-
strating what junior golf does for the
youngsters, the club and the pro. During
the 15 years George was at Kildeer CC,
prior to being signed by Hinsdale, Arnold
developed several district and collegiate
junior stars, among them Pick Wagner
and Fred Damaske. Kildeer members
were highly gratified by what Arnold did
with the juniors. That was made evident
when George was elected an honorary
member of the club. In his third year at
Hinsdale Arnold’'s junior class instruc-
tion began to score in the newspapers for
the club., His kids won the suburban and
state high school individual and league
championships. Last year one of his
pupils, an 18-year-old, won the club cham-
pionship after being a pupil of George
for four years.

At Hinsdale any junior with a handicap
qualifying him for A class is eligible to
compete for the club championship.
George has 12 boys under 18 who have
handicaps of from 2 to 12.

( Continued on page 106)
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| | THE SELF-ADHERING GAUZE

Famous pros first used Ganztex
for non-slip grip. Now golfers
everywhere keep the Sports Tin
handy in their bags. Gauztex,
the self-adhering gauze, is per-
fect on hands to prevent blisters
+ <« on clubs 1o prevent slipping.

This summer you'll sell more
| Gauztex than ever before, Prom-
inent Sports Tin ads are reaching
millions in the Saturday Evening
Post and Golfing. And, of course,
that's in addition to the regular
| Gauztex year-round ca

paign.

Gauztex now pays you bigger
dollar profit ... and the
Sports Tin display adds a power-
ful plus in sales appeal. Get your
i share of Gaunztex profits!

Order the
Sports Tin
from your
wholesaler

today !

new

Order the
attractive

counter display
carton today!

GENERAL BANDAGES, INC,
Chicage 5 |
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Sloppiness Grows As a
Maintenance Problem

Greenkeepers and chairmen at many
private clubs that are proud of the class
of their membership are concerned with
the problem of litter on finely-maintained
courses. Papers, cellophane, bottles and
other debris now are tossed around care-
lessly by members and caddies alike.

The result is to give first class courses
somewhat the appearance of a park after a
holiday swarm has “pigged up” the land-
scape. Greenkeepers say that some mem-
bers are dirtier than the most untidy cad-
dies who toss debris around the courses
But, of course, the greenkeepers and greens
force don't say that to the offenders.

A nationally known metropolitan district
club at which the debris problem was prac-
tically non-existent up to 3 or 4 years ago
has tactfully gone after the problem with
the following plea in its club bulletin:

“The Grounds and Greens committee ask
that 300 men and 100 women (that's ALL
of us) police the course by picking up tin
foil, oil paper wrapping from candy bars,
cigarette packages (empty), and all of the
messy stuff that thoughtless people throw
down on tees, fairways, rough and traps
Teach your caddie to do that, too.”

The problem now seems to be almost as
bad at some private clubs as at public
courses and makes club officials wonder
if the standard of membership is deteri-
orating. A member who strews his person-
al garbage around a well-groomed golf
course to make his trail look like the back
yvard of a tenement doesn’t identify him-
self as being much of a bargain to the club.

JUNIOR PROGRAM PAYS

(Continued from page 60)

Free classes are given weekly to the
kids by Arnold. The club men and women
of Hinsdale do a great job in cooperating
with Arnold
classes.

the
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JF-O-TRAY _

Attractively finishad aluminum ash tray
Real selling oppeal..... Ideal for low priced
fournament prizes.

Pricad from $2.49 1o
Send for information,

Choice of colors,
§$2.98. Dealer discount.

Engineering Ideas Specialty Co.
16 N, Morgan St. Chicago 7, 1L
Bishop 2982

>
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prizes for all classes; among them being
putting and driving competitions in the
“midget” class. George himself gives an
annual prize to “the year's most improved
junior golfer.” Last year it was won by
a 10-year-old boy who reduced his handi-
cap from 45 to 30 and frequently shoots
100,

Arnold's pronounced success in this field
shows that quite a little of the job con-
sists of getting the adults interested in
the program so they'll give it every pos-
sible encouragement.

Jim Noonan, widely known pro who
looked to be one of the tournament cir-
cuit's potential stars until he dropped out
of competition to concentrate on club pro
duties, has been doing a notable job of
junior promotion at the Mt. Hawley CC,
Peoria, Ill. Mt. Hawley is an active
golfing club and Noonan's kid program
has contributed a great deal to making
golfing interest high and thorough around
the establishment.

Jim tells briefly of the development of
junior golf at his club:

"I have promoted interest in junior golf
ever since I have been at Mount Hawley.
This was done primarily by giving free
group lessons to the children on Tnes-
days-—Ladies Day—when mothers who
played golf brought their children to the
club with them.

“Each season there has been a junior
club championship tournament for the
boys, but there was never any specific
organized play for the girls until last
year. Much of the credit for this venture
is due Mrs, DeForest Wead, Ladies
chairman and champion, who started the
girls’ junior class. The third week in
June the girls had an opening luncheon,
paid for out of the Women's sports and
pastimes fund. Fifty girls, ranging in age
from 11 to 20 years, attended. I gave a
talk on the rules and etiquette of the
game; they appointed a girls' chairman,
and drew up a schedule similar to that of

FULNAME “DURAMARK™ DIE

(Patent applied for)
A NEW and different die for cleaner, more
durable golf ball marking. Give Fulname Mark-

ing Service and hold your ball customers.
Let us tell you about it.

1914—THE FULNAME CO.—1948
Cincinnati 6, Ohio

A ,"‘l‘[, 1948

Golf NETS

A "must" for the modern club

The Popular way

to pep-up play
and profits

From the day you install an Ederer Golf
Net you'll find it a standout feature for
building good will, better and happier
players and more business for your club
and your professional.

Rain or shine your Ederer Net is one spot
that will always be busy. Few features, if
ony, pay off so high in popularity and util-
ity for so small an investment. Hundreds of
officials, pros and managers will tell you
that.

Plan on at least one Ederer this year and
see ... how it cuts down the beefing when
the first tee is loaded ... how handy it is
for practice without shag boys or when the
pupil and pro want privacy for the lesson
.-« how perfect it is for the warm-up be-
fore the game.

Write for folder and prices on the com-
plete Ederer line of sports nets...Golf,
Tennis, Badminton aond Volley Ball.

R.J. EDERER COMPANY

Tucincible Sgonts Hets

HOME OFFICE

S40 ORLEANS ST. « CHICAGO
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OLSHOP
» YOUR HAND

FIRST TOOL OF ITS KIND
— TODAY'S FINEST
Valuable around pro
shop and for club-
house repairs.
Smooth, steady power
at your fingertips to
grind, drill, polish,
rout, engrave, cut,
carve, sand, saw, etc.

A fine gift for a
friend or yourself.

The efficient Handee works on metal, alloy, plas-
tic, wood, horn, bone, glass, etc. 25,000 r.p.m.
AC or DC. Easy to handle. Weighs only 12 ozs.
GET THE HANDEE KIT. A handsome, all-steel case
with Handee Tool and a complete assortment of 40
accessories. Complete, $27.50. Handee only, with 7
accessories, $20.50. Get it at stores everywhere. If
they can't supply you we'll send it postpaid. Satisfac-
tion Guaranteed! Free — New 52-page Manual.
CHICAGO WHEEL & MFG. CO.
1101 W. Monroe St., Dept. G, Chicago 7, Il

the women. Later in the day, there was a
putting contest on the practice green with
prizes for the winners.

“They played every Wednesday at 9:00
a.m. Some played nine holes but many of
the older girls played 18. The events,
however, were all for nine holes and there
were prizes every Wednesday. Some of
the events were as follows: low net;
most 4's, &'s, and 6's; closest to the pin
on short par 3 holes; longest drive on
certain hole; fewest putts

“Before the juniors started their play
on Wednesday I gave them a free group
lesson, and also checked each one’s grip.
This stimulated a great deal of interest
in private lessons, and I gave individual
instruction to many of the girls after the
group lessons were finished. The group
fell off gradually to about 20 girls. This
I expected but they all had a decided in-
terest in the game and two or three of

them looked like future champions. Dur-
ing the extremely hot weather around
August 15 and also the fact that many

of the girls were away on vacations, the
group dwindled considerably around that
time. However, I was not discouraged
and we plan to continue this project every
year.

“Promoting junior golf has caused more
favorable comment around the club than
any other function since I have been at

BERNER for Zuality Gotf Eguitpment!

A 5 Jﬁ/ 3"/;“_,(_%‘ J=/ ;'?:;é:-;.-p:‘
IBRERE N\

Players Prefer

VELVET TOUCH PUTTERS and CHIPPERS
by Fred Matzie

Nol ONE but NINE STYLES of Putters and a new Chlp and Run Iron o ohoose

fron.  Double Hat faces, bloek head typ

mm, govsencek or stralght, There'

Also Fred Matzie Registered and Levings Woods.

HSNUGFIT" Golf Gloves

All Indion’ andd men's sizes In five well
made lines. Deerskin palm, leather roll
Goatskin or Dogskin paim
¢inthh binding All cape

binding
leathor roll or

skin back

. hoavy flanges or none
s & VELVET TOUCH to

it every preforence

‘RAIN OR SHINE™ Grips

ith dry-grip firmness 5 wet

“UNDERLISTINGS" for Leather

Grips
Low in vost. Labor saving. Easily
applied.  Creats  wonderful firn
e o
< 5
e “SPIKEY"
<

Universal Spike Wranch
Every member should have this
handy shoe soraper, spike wrench
scoring mner and bottle opener
long offset handle with rounded
odges that are easy on the hands
Heat treated, chirome plated. Has
additional hole for square shank
spikes. Packed 24 10 a box
"QUALITY Head Covers
10 styles of fabric, plastic and leather
Roomy beads, ample length skirts, oon
trasting numerals, reoovery ocords All
fine tallored and trimmed Compet!
tivaly priced

DROP A CARD TODAY!

brass or alum

for Tull Informat pric Hberal di
count of  comp Bern Hne and
name of nearest Berner agent

BERNER COMPANY, INC. vos ANcetes 21, cairornia
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Mt. Hawley. There is a swimming pool
at Mt. Hawley that is a favorite ren-
dezvous for the younger set, and we were
rather skeptical as togwhether they would " n l t “ E n s o
forsake its cool waters for the lure of
the links. | KNICKER HOSE
“The first day they played 1 ran out of
small size gloves. I sold quite a bit of M
equipment to them, including a few golf
balls as Mt. Hawley has a lake and deep | rr rr
gulley. I also found the parents patron- | wnnn-mlrls
ized the shop more and were brought

closer to the pro. (Reg.)
“This same idea could be used in a This is the season for the "NEW LOOK"...
We have beautiful linen KNICKERS [wash-

junior boys’ class. Be it either boys or
girls, any time the pro is thinking of the
“Janies" and “Johnnies" in the club, he is able) for warm days and flannel KNICK.
definitely pleasing the adult membership ERS for cool days.

“The National Junior Boys' Golf Tour-
nament, sponsored by the National Junior Knee-length Wool Golf Hose
Chamber of Commerce, took place at Mt.
Hawley last summer. There were more 2 = g5a g
than 90 entrants among this impressive new improved "‘wood-mitfs” (knitted club
group of golfers. The way they have head-covers). Through you jobber. Write
mastered the game at such an early age for details, !
is truly amazing, and I am sure the
junior girls, who were faithful followers pAB co
in the gallery, were happy to observe RP.
o AL 1100 SCHOOL LANE
the second consecutive year by Al Men- DREXEL HILL, PA.
gert of Spokane, Washington.”

Attractive Colors in Knickers, Hose, and the

BURTON Matched
GOLF LUGGAGE

For the golfer who cares. BURTON makes the finest
complete golf luggage on the market. Send for illus-
trated catalogue and prices of Bags, Carry All's, Prac-
tice Ball bags, and other accessories.

There’s A
BURTON
Golf Bag
For Every
Pocket Book

BURTON MANUFACTURING CO.

Jasper, Alabama
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