
says Arthur McKnight, of Philmont C. C., Beth-
ayres. Pa., shown (left) on the 12th fairway of 
this well-known Club's North Course. 

"When members compliment me on the 
course's excellent playing condition, I give 
Agrico and your soil service a full share of 
the credit," says Mr. McKnight — just 
as do many other well-known Green-
keepers who use Agrico Country Club Fer-
tilizers on greens and fairways with out-
standing results. Agrico is specially made 
for this purpose—it's America's No. One 
Golf Course Fertilizer. Order Agrico now— 
ask your regular source of supply, phone 
nearest A. A. C. Sales Office, or write to 
The AMERICAN AGRICULTURAL CHEM-
ICAL CO., 50 Church St., New York 7, N. Y. 

AGRICO g l u t ^ e r t i U j e i 

YOU WILL WANT TO 
USE 2-4D THIS SEASON 

IN YOUR WEED CONTROL PROGRAM 
TESTED AND APPROVED BY LEAD ING 

AGRICULTURAL COLLEGES 

Weedeath ™f. s 2 " 4 D 

TRADEMARK Y O U 

IN A PERFECTED F O R M U L A 
WRITE OR WIRE DEPT. (M) N O W 

FOR QUANTITY D I SCOUNTS 

HOWARD HANSON & CO. Belolt. Wis. 
AGRICULTURAL C H E M I C A L S and H O R M O N E S 

Selective WEED KILLERS 
L A W N S I N O X for the control of clover and weeds 
In bent greens, and crab grass In blue grass with-
out discoloration. 
W E E D O N E for the control of Dandelion, Plantain 
and Buckhorn In blue Grass areas; little discolora-
tion. Weedone is the new 2,4-D Weed Killer. 

Effective, inexpensive. Write for prices 
and directions. 

P A U L E . B U R D E T T 
Seeds—Fertilizers—Golf Course Supplies 

P. O. Box 241, Lombard, Illinois 
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pros who need the business education 
most are of a temperament to respond to 
correspondence schooling is problematical. 
Most of the veteran pro authorities are 
of the opinion that class-room sessions 
would draw men who most need the train-
ing because of the probable newspaper 
and radio publicity which would acquaint 
the golfing public with the existence of 
pro business classes and possibly bring 
some indirect influence to bear in assur-
ing quite large attendance. 

Aulbach welcomes advice and sugges-
tions from pros and all others interested 
in the golf business, in supplying ideas 
from which the PGA educational plan 
eventually will be prepared. Letters 
should be addressed to George Aulbach, 
Amarillo Country club, Amarillo, Tex. 

• SEYMOUR W I T H SPALDING—After 
a 2-year leave of absence from A. G. 
Spajding & Bros., Charles Seymour has 
returned to the company as a dealer and 
golf pro representative in Utah, Montana, 
Wyoming, Colorado, New Mexico, and a 
part of Texas. Joining Spalding in 1930, 
Seymour served 10 years with the firm's 
St. Louis and Kansas City offices. He was 
acting as manager of the first when it was 
closed in 1940. In 1941 he become the 
company's representative in the Rocky 
Mountain area. 

* HORTON BRISTOL SALES CORP., 
announce the reopening of their Chicago 
office in the same location occupied before 
the war, at 36 So. State St. The Chicago 
office again will be in charge of Joe Finn 
who has returned to the firm after en-
gaging in war work. 

"As usual /1 

It's 

L E W I S " 

Yes, Lewis is the golf ball 
washer that every course should 
have at E V E R Y T E E ! A clean 
ball means F E W E R LOST 
B A L L S — FASTER P L A Y — 
L O N G E R D R I V E S — M O R E 
ACCURATE PUTTS. 

G. B. LEWIS CO., Waterfown, Wis. 


