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D'Angelo Says Pros Quit
Game to Earn More

By BOB JOHNSTON

Jimmy D’Angelo, former Philadelphia
district pro, believes he knows the real
reason why so many pros have quit the
game recently. And he has come up with
a solution.

“Look at a partial list of those who
have left golf,” Jimmy said. “Olin Dutra
has gone with a chemical company; Paul
Runyan is with a jewelry firm. Francis
Scheiter quit Oklahoma CC, supposedly
one of the best spots in the country. And
now Steve Grady has resigned at Old York
Road (Philadelphia district) to enter pri-
vate business.”

He didn’t mention a chap named D’An-
gelo, now associated with a vacuum
cleaner distributing agency in Philadel-
phia. But then, Jimmy—former National
PGA vice president—hasn’t quit the game
entirely. He’s helping Al MacDonald at
Langhorne CC and for 10 weeks will con-
duet indoor golf classes at a nearby adult
school.

“Know why so many of the pros are
giving up golf?” Jimmy asked. “It’s mostly
for financial reasons. Many pros accept
a job without any salary, figuring on cash-
ing in on equipment sales and lessons.
Others work for a small retaining fee.
That system is wrong and it works to the
getriment of both the pro and club mem-

er.

“Here’s how to solve all that. In the
Philadelphia district, for example, most
clubs have memberships of between 250
and 300. If each member were assessed,
say, $10, that’d mean a guaranteed $2,500
for the pro each year.

“To devote full attention to his job, a
pro should be paid a minimum of $5,000.
He could count on about $2,500 in lessons
and sales to make up the difference. Or
maybe members could be assessed $25 a
year, which would include a fixed number
of lessons—maybe 10 or 12.

“Lessons are one of the most lucrative
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angles of the business. No pro could af-
ford to give them all for free. If either
one of these plans were adopted—and
they’ve often been discussed here and
throughout the nation—most of the golf
pros’ headaches would disappear.

“Due to the lack of an established in-
come, most pros are unable to lay any-
thing away for later years. When the
average pro attains the age of 50, he’s no
longer wanted by the club and members
begin to look around for an up-and-com-
ing youngster,” D’Angelo declared.

Jimmy continued on the same theme.
“You probably don’t realize it, but pros
at the better clubg face terrific operating
costs. They’re expected to put up a front,
to dress in $15 slacks and $10 sport shirts.
That costs money, but members expect
them to look the part.

“And remember, Philadelphia pros have
only 7 months in which they can expect
to do business. They usually order equip-
ment for March 15 delivery. Bills are due
on April 15, and if a spell of bad weather
gets in, there are no sales and conse-
quently no capital on hand. A guaranteed
income would remedy that.

“Furthermore, most of your pros came
up from caddie ranks; they never had any
business training. I had to learn by trial

and error and I never knew—when I first
took a pro job at 21—how important it is
to discount a bill.”

Although he hasn’t held a pro post since
leaving Muskogee (Okla.) CC in 1944,
I’Angelo is extremely active in the PGA’s
Philadelphia Section. During the 15 sea-
sons he held forth at Baederwood GC, in
suburban Philadelphia, the 110-pound D’-
Angelo managed to hold his own among
district shotmakers.

D’Angelo posted a 68 over the wind-
whipped Holmesburg (now Poquessing)
course to win the Northeast Open in 1942,
beating out Sammy Byrd by a stroke. He
was one of five who tied in the 1939
Philadelphia district PGA qualifying play
at Paxon Ho'llow. ; !

Now a gentleman farmer, I’Angelo re-
cen?l,v purchased a 10-acre tract at Feast-
erville, four miles from Philmont CC.

* SPALDING’S 69th REPORT—Sixty-
ninth annual report of A. G. Spalding &
Bros., Inc., for year ended Oct. 31, 1945,
showed total transfer to Earned Surplus
of $882,483 compared with $632,330 for
previous year. Extensive progress in re-
conversion after V-J day to civilian goods
manufacture was reported,
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