
When it is 

GOLF PRINTING! 
Specialists, for years to many of America's 

largest and most exclusive 
courses, can best serve you, too 

Score Cards - - Charge Checks 
Greens Maintenance Systems, Pencils 

Caddie Cards - - Handicap Systems 
Forms for Locker and Dining Rooms 

and for the Professional. 
S a m p l e s to your club f o r t he ask ing . 

VESTAL CO.. 703 S. La Salle, Chicago 

SNOW-PROOF 
Get your share of the profit-
able SNOW-PROOF business. 
Nationally advertised. Water-
proofs, reconditions golf shoes, 
golf bags, etc. Stops dry 
rot. Prevents mildew. Odor-
less. colorless, not sticky. Sold 
only In Blsmark Brown cans. 
Retails at 3% oz. 25c, 1 lb. 
75c, 5 lbs. $3. Money-back 
guarantee. Descriptive folder 
and sample can sent FREK 
on request. 

Dept. 13 
T H E S N O W P R O O F CO. 

Middletown. N. Y. 

CONTROL CLOVER in 
BENT GREENS with 

L A W N S INOX 
Effective, inexpensive. Write for prices 

and directions. 

P A U L E. B U R D E T T 
SEEDS — F E R T I L I Z E R S - G O L F COURSE SUPPLIES 

P. O. Box 241, Lombard, Illinois 

Postwar Planning of Golf Courses 

R O B E R T B R U C E H A R R I S 
Golf Architect 

6 6 4 N. Michigan Ave. Chicago, 111. 
Phone: Whitehall 6 5 3 0 

Profes s iona l a t l a rge N o r t h e r n Club, w i th a good 
fol lowing, would like connect ion w i th a Sou thern 
Club f r o m Dec. 1st to Apri l 1st. 16 yea r s expe r i ence 
wi th p r i v a t e a n d r e s o r t clubs in N o r t h a n d South 
as p ro a n d p r o - m a n a g e r a n d some hotel expe r i ence . 
Excel lent record a s p romote r , t e ache r a n d business 
m a n . P .G.A. Member , mar r i ed , o n e child, age 41. 
Address Ad 821, % Golfdom. 

The Victory garden period might be 
termed the birth of a new era in golf 
club operation, if we care to look to the 
future . A great many clubs have put a 
spare unused acre or two to work and 
made it pay real dividends. There is no 
reason why the idea cannot be made a 
permanent one, and together with a fairly 
stable financial backlog present a bulwark 
to any depression that may envelop us 
within the next decade. 

A number of clubs adopted the garden 
idea during the depression. In many cases 
it continued as a part of club operation 
and paid dividends, not only economically 
but gastronomically. One club carried the 
idea fur ther by developing an acre to the 
establishing of an orchard. Apples, pears, 
peaches, plums, and cherries were in-
cluded in the planting. In a few years the 
orchard was supplying the entire needs 
of the 'club's dining room throughout the 
winter. This was acomplished by a yearly 
three-day "canning spree" by the club's 
feminine membership, who never quit un-
til the club's f rui t cellar was stocked to 
the raf ters . 

It is human nature to disregard funda-
mentals of thr i f t to some extent during 
periods of prosperity, a fact that is 
especially true in golf club operation. This 
is not only true of the membership itself 
but of the management which can see 
very little sense in the extra work re-
quired in maintaining a club garden and 
orchard when both food and money are 
plentiful. During a period of depression, 
however, the mental attitude is entirely 
different. With club income lowered and 
course workers wages, never very high at 
the best, practically reduced by inflation, 
the club's garden and orchard suddenly 
becomes not only a source of economical 
supply for the club's dining room, but is 
the means of providing the employees' 
families with a goodly portion of the first 
requisite of life—food. During low wage 
periods this constitutes a very important 
item and quite often is the means of keep-
ing competent help. 

There are very few clubs that do not 
have somewhere on the layout small plots 
of land that are not in actual use. 

Further , the question of postwar food 
rationing is an unsolved problem as yet. 
It is a foregone conclusion, however, that 
America will continue to contribute gen-
erously from her breadbasket to help feed 
the undernourished peoples of war-torn 
Europe. As a result we here at home will 
continue to be actually conscious of food 
supply problems, making everyone's Vic-
tory garden of tomorrow as important as 
their victory garden of today. 

And at the same time making your 
club's garden and orchard one of the club's 
valuable assets. 



,Th« 
Business J L Journal of Golf 

AUGUST. 1944—VOL. 18. No. 8 CCA 

CONTENTS 
C O V E R — M a n i t o G&CC, S p o k a n e , Wash. , 

Hos t t o P G A Classic. 

Making the Swing 3 
Improve Pro Teaching 11 
Green Section Plans Research 13 
Analyze Tourney Players ' Drives....15 
Consider Postwar Equipment 16 
Hendry Helps Keep 'em Flying 18 
Tells Members Upkeep Problems 20 
Golf Popular at Marine Base 24 
Laud Greenkeepers Hospital Work..30 
Plan Fall Used Ball Drive 32 
V Gardens Show Thrif t Policy 39 

ADVERTISERS 
P a g e 

A c u s h n e t P rocess Sales Co 2nd Cover 
A m e r i c a n F o r k & Hoe Co., T h e 10 
A m e r i c a n Golf Founda t ion 3rd Cover 
Ba lanced Golf B a g 36 
B u r d e t t , P a u l E 40 
C h a i n - O ' L a k e s Game Fields 38 
Cooper M f g . Co jj 
Dav i s Co., George A 6 

Dolge Co., T h e C. B 7 
D u P o n t Semesan Co 8 

F a w c e t t Publ ica t ions 34 
Golf C a r t S u p p l y Co J> 
H a r r i s , R o b e r t Bruce 4 0 

Hil le r ich & Bradsby Co 31 
H o r t o n M f g . Co., The 25 
J a c o b s e n Mfg . Co 37 
J o h n s o n , Inc . , J . Oliver 5 
L y t t o n & Sons, H e n r y C 7 
MacGregor Gol f , Inc 19-33 
P a g e Fence Associat ion 8 
Scott & Sons, O. M 4 
S e w e r a g e Commission, T h e 6 
S k i n n e r I r r i g a t i o n Co 4 
Snow Proof Co 40 
Spa ld ing , A. G. & Bros 22-23 
S t u m p p & W a l t e r Co 8 
U n i t e d S t a t e s Rubber Co 4 th Cover 
Ves ta l Co., T h e J o h n H 40 
Wilson S p o r t i n g Goods Co 27-28-29 
W o r t h i n g t o n Ball Co 35 
Worthington Mower Co 9 
Y o u n g Golf Co., The L. A 21 

GOLFDOM, The Business Journal of Golf. 
Published monthly, except November and 
December. Subscription rate — $1.00 per 
year. Herb Graffis, Editor; Joe Graffis, 

Advertising and Business Manager. 

Publication Offices—14 East Jackson Blvd., Chi-
cago; Phone Harrison 5941. Eastern Representative 
—Albro Gaylor, 20 Vesey St., New York City; 

Phone, Cortlandt 7-1668. Printed in U.S.A. 

— C L A S S I F I E D A D S -
P r o f e s s i o n a l — a l s o c o m p e t e n t g reenkeeper if needed. 
N o w employed bu t desi res change . Mar r i ed . D r a f t 
e x e m p t . T w e n t y years e x p e r i e n c e ; h ighes t c re-
den t ia l s . Any location considered. Address: Ad . 
802, % Golfdom. 
Couple—both 53, wish t o con tac t small c lub t o t a k e 
c a r e of clubhouse, course a n d pro posi t ion. L i f e 
expe r i ence . Address: Ad 803, % Golfdom. 
P r o — d e s i r e s c h a n g e f o r 1945. A t p r e s e n t em-
ployed. Class A. Member of PGA. A- l c red i t 
r a t i n g . H ighes t r e f e r ences . At p r e s e n t club 15 
yea r s . Address: Ad. 804, % Golfdom. 
Y o u n g Expe r i ence P ro fes s iona l—des i r e s c lub f o r 
n e x t season. E x - s e r v i c e m a n ; m a r r i e d ; excel lent 
i n s t r u c t o r . Possesses pe r sona l i t y a n d e n t h u s i a s m . 
P r e f e r s Wes t or Middle-West . Address: Ad. 805, 
% Golfdom. 
W a n t e d — G r e e n k e e p e r o r Ass i s t an t Geenkeeper . 
Mus t have t ho rough knowledge of mechanica l equ ip -
m e n t used on golf course a n d be able t o o f fe r a 
good record . A d d r e s s : E a s t Lake Golf & C o u n t r y 
Club, A t t n : T . R. G a r l i n g t o n , G r n . Chm., A t l a n t a , 
Georg ia . 
W a n t e d — O n e power g r e e n s mower . Address E a s t 
L a k e Golf & C o u n t r y Club, A t t n : T . R. G a r l i n g -
ton , A t l a n t a , Georgia . 
A T e x a s Club h a s a p e r m a n e n t job f o r a n ex-
pe r i enced g r eenkeepe r . H e mus t know b e n t g r a s s 
g r e e n s a n d t he m a i n t e n a n c e of course e q u i p m e n t . 
Address: Ad. 806, % Golfdom. 
Pro -Greenkeepe r—des i r e s c h a n g e . A - l c red i t r a t -
ing . Compe ten t , ve ry dependab le , w i th excel lent 
r ecord a t be t t e r clubs. T w o clubs in 21 yea r s . 
M a r r i e d a n d over d r a f t age . Scott ish born , f o r 
economical u p k e e p in all d e p a r t m e n t s . Address: 
Ad. 807, % Golfdom. 

W a n t e d — C o u n t y Club in N o r t h Dako ta is i n t e r -
ested in h i r i n g a c o m p e t e n t p ro -g reenkeepe r f o r 
1945. Modest l iv ing q u a r t e r s f u r n i s h e d , a n d sa l a ry 
pa id 12 m o n t h s of t h e y e a r . O p p o r t u n i t y f o r w i f e 
to ass i s t in d i n i n g room or even o p e r a t e food service 
if qual i f ied. Give ful l de ta i l s of expe r i ence a n d 
o t h e r qual i f ica t ions in first le t ter . Address: Ad. 
808, % Golfdom. 
O n e inch hose, p r e w a r — f r o m U . S. G o v e r n m e n t 
s u r p l u s s tock, in sect ions r u n n i n g f r o m 40 to 50 
f o o t l e n g t h s wi th coupl ings . I t r u n s t h r e e a n d f o u r 
ply. Some of t h i s hose is s l ight ly used. P r i ced a t 
16c a foo t f .o.b. K a n s a s City. Can be suppl ied 
w i th % - i n c h hose coupl ings f o r l c pe r foo t add i -
t iona l . A d d r e s s : Robison 's , 4306 Mill Creek P a r k -
way , K a n s a s Ci ty 2, Mo. 
N a t i o n a l l y k n o w n p ro fe s s iona l -g r eenkeepe r—Mar -
r ied, a g e 37, 15 yea r s successful exper ience in mid-
wes t , sou th a n d sou thwes t , desires immed ia t e o r 
p o s t w a r p e r m a n e n t , y e a r - ' r o u n d connect ion a s exe-
cu t ive head of small o r medium-s ize p r i v a t e golf 
club. E n g a g e d in v i ta l w a r work s ince P e a r l 
H a r b o r . F ine record a s t eacher , m e m b e r s h i p 
bui lder , a n d m a i n t e n a n c e a d m i n i s t r a t i o n . T h o r o u g h -
ly expe r i enced in all d e p a r t m e n t s . E i t h e r 9-hole o r 
18-hole c lubs equ ipped w i t h f u r n i s h e d l iv ing q u a r t -
ers , able t o pay nomina l sa la ry , a n d in te res ted in 
p e r m a n e n t first-class a d m i n i s t r a t i v e abi l i ty . Address: 
Ad. 809, % Golfdom. 
Pos i t i on W a n t e d — G r e e n k e e p e r - M a n a g e r . 22 y e a r s 
e x p e r i e n c e a t 2 clubs. M a r r i e d ; two chi ldren ; a g e 
46. Full knowledge of m a i n t e n a n c e and o p e r a t i o n 
of p r o shop a n d clubhouse. H a v e bui l t severa l 
courses . A t p r e s e n t o p e r a t i n g club. F ine h a b i t s ; 
best of r e f e rences . Address: Ad. 810, % Golfdom. 
W a n t e d — T o lease o r buy, 9 o r 18 hole golf course 
by expe r i enced o p e r a t o r . M u s t be go ing club. A t 
p r e s e n t o p e r a t i n g club. Address: Ad. 811, % 
Golfdom. 
For Sa le—Nine-ho le golf course , comple te wi th A - l 
m a c h i n e r y . Money m a k e r . Mus t sell t h i s f a l l . 
Address: Ad. 813, % Golfdom. 
Wanted—Gol f Course t o lease in F lor ida , w i t h 
op t ion to buy. Address Ad 814, % Golfdom. 
Wanted—Gol f Course t o lease . Course m u s t be in 
o p e r a t i o n a t p r e s e n t t i m e . Address Ad 820, % 
Golfdom. 




