
Two Small Cards Do Big Business—Quick 
Bil l Co r don , Tarn O ' Shan t e r (Ch i cago ) p r o solved two p rob lems that con f ron t 
most pros each spr ing by us ing the cards shown below. The Cadd ies ' Employ-
men t card he lped r ound u p a good por t ion o f t he club's quo ta be fo re the snow 
was off the course. The Players' Service a nd E q u i p m e n t card not on ly is 
enab l i ng Go rdon to get h is players' clubs a n d bags in first class shape be fore 
the spr ing rush begins, bu t also helps get h is p r o shop merchand i s i ng off to a 
fast start. 

CADDIES' EMPLOYMENT BLANK , ̂  J ™ ^^rJSrztt ^/ir 
0f Tou^any damage b. don.,0 any property of clu* by . M my 
ployment there, I agree to pay for s.me. 

The caddy fingle . ,2.50 double 

B Claw— 1-25 «ngl« " 2 " do"blc , C l i i y p>rty in 
The T«m O'SHanter CcntryOub inten s to ave he 

August, and allow the deserv.ng boys the r.ght to p 

' """"rL prizes for caddy.ng, based on attendance, «rv.ee and ertoency will be paid 

during May. June, July and August. 

Signed-

Age 

Experience-

Dite 

Address 

Telephone 

Parent's Signature. 

The Caddie Blank was mailed to all 

of Tarn's last season caddies who 

proved satisfactory. Additional cards 

were distributed through grade 

schools in the vicinity. Every new 

boy must attend a "caddie school" 

before he goes out. Class A caddies 

must know distance of every 

hole, be able to locate 200 yd. 

marker and 150 yds. from each 

green. School authorities will show 

lively interest in the healthful em-

ployment of caddie work and will 

gladly cooperate providing the 

youngsters are properly supervised. 

The Service and Equip-

ment Card was enclosed 

in a letter Gordon mailed 

each of his members, and 

the response was excellent. 

As a result of this card 

G o r d o n ' s merchandise 

started to move weeks be-

fore the season began. 

The card is a penny post 

card with Gordon 's name 

and address printed on 

the reverse side. 

BRAID JOINS L. A. YOUNG 
A p p o i n t m e n t of George Bra id as represen-

ta t i ve of the L . A . Y o u n g Go l f C o m p a n y 

i n the I l l ino is ter r i tory , w i t h headquar te rs 

i n Ch icago , has been announced by Ed-

w a r d P . R a n k i n , genera l sales m a n a g e r of 

the company , wh i ch produces t he W a l t e r 

H a g e n l ine o f go l f equ ipmen t , and Trophy 

go l f bal ls. A ve teran in the go l f se l l ing 

field, Bra id has mos t recently been associ-

ated w i t h the Pen fo ld Go l f Ba l l C o m p a n y . 

April, 19 U 

P H E A S A N T S A N D D U C K S De L U X E . — 
F i nes t stock. E G G S , C H I X , etc. W r i t e 

for pr ices. C H A I N - O ' - L A K E S G A M E 

F I E L D S , Box L 157, M c H e n r y , I l l ino is . 

—CLASS IF IED ADVERTISEMENTS-— 
Pro-Manager Wanted—Experienced man with record 
of reliability. Must possess ability to buy clubhouse 
and dining room supplies and must be good golf 
instructor. Splendid opportunity for right man. 
Address: Walnut Hills Golf Club, East Ijansing, 
Mich. 

49 


