Turf GROWS while
BROWN PATCH GOES

when you guard greens with

THIOSAN

Easy on turf: No
shock, no yellowing,
no slowing of growth.

Effective and economical: One
pound treats up to 6,000 square
feet. Five lbs., $6.45; 25 lbs.,
$30.00; 100 lbs., $115.00. From
your supply house.

Thiosan Pamphlet free: Write
Bayer-Semesan Company, Wil-
mington, Delaware.
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® BENT GRASS ®

BOTH SOD AND STOLONS
Vigorous, healthy stock that develops
fine, true putting surfaces. Write for full
information.

HIRAM F. GODWIN

Box 122, Redford Station, Detroit, MichigaL

THE CLEARING HOUSE

Golf Books bought and sold, All magazines,
articles and rarities on golf wanted. Libraries
bought. Now in preparation, the world's first

bibliography of golf with 2500 listings, Golf Book
Service, 42-05 Layton St., k‘lmhj(xt. New York.

Wanted Used Tractor to pull five unit fairway
mowers. What have you? Write: John MacRae,
Golf Club, Route No. 8, Manlcato: Minnesota.

Wanted: manager-exec. secretary to take charge of
18 hole central Penna. club of 250 members. Ad-
dress: Ad 601, Golfdom.

For Sale. Nine-Hole Golf Club in beautiful setting
in North Eastern New York State. Seven room
home, fine clubhouse, showers, all equipment, un-
failing water supply. Money maker, with unlimited
possibilities for pro-greenkeeper. Sacrifice, Address:
Ad 602, Golfdom.

Pro-Greenkeeper with 28 years experience at some
of nation’s leading clubs and with reputation for
smart, economical operation, wants position where
real results are expected. Address: Ad 660, ¢
Golfdom.

Wanted te Buy: Golf course, preferably in Midwest,
State location, number of holes, equipment and
price. Address: Ad 603, % Golfdom.
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distribution to government agencies and
allied industry, has been cited for study
by several of the foremost technical
schools and colleges of the country, and
is now made available free upon applica-
tion to the United States Rubber Co., Syn-
thetic Rubber Div., 1230 Sixth Avenue,
New York City.

A. G. Spalding & Bros. lists its 1943
line of golf equipment in an attractive
folder showing the golf balls, clubs, bags
and sundry items available to profes-
sionals this year. Giving particular at-
tention to golf balls, it appeals to pros to
urge members to get in all the old ones
they can round up if they hope to “spend
summer days on the fairways instead of
the front porch”. Spalding backs up the
appeal with the promise that “We’ll turn

‘'em out if you turn ’em in!”

To instill the confidence of players in
the satisfaction and playability of prop-
erly reconditioned golf balls, and to give
professionals the favored situation in the
distribution of the major portion of golf
balls, L, A. Young, president of the L. A.
Young Golf Company, Grand Rapids,
Michigan, has announced a quality guar-
antee attached to all reconditioned liquid
center golf balls bearing the “Trophy”
brand name of his company

“So little official encouragement is evi-
dent as to the essentiality of golf for
the health and morale of the war-produc-
tion workers and executives of the coun-
try, that we in the industry must take
more than ordinary steps in order that
the interest of golfers be maintained and
that the game can be perpetuated,” as-
serted Mr. Young, in announcing the new
policy of his company.

“We know that to perpetuate the game,
we must perpetuate the supply of play-
able golf balls,” Mr. Young continued.
“After months of quiet development, we
can now consistently produce so perfect
a reconditioned liquid center golf ball that
we have authorized a quality guarantee.
We believe this will go far in restoring
the confidence of players in the playability
of properly reconditioned golf balls.”

Mr. Young further stated that the com-
pany will adhere strictly to the policy
of making golf professionals the exclusive
distributors of the “Trophy” golf ball,
which being guaranteed for quality, will
naturally influence the return of the ma-
jor portion of the golf ball business to the
pro shop where such business belongs.
And, he suggested that all pros insist on
a used ball being turned in by the player
every time he buys another ball. *“Our
plant is engaged in 24-hour war work pro-
duction. Our very act of producing to
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