
• BENT G R A S S • 
B O T H S O D A N D S T O L O N S 

Vigorous, healthy stock that develops 
fine, true putting surfaces. W r i t e for full 
information. 

H I R A M F. G O D W I N 
Box 122, Redford Station, Detroit, M i c h i g a n 

GOLF PROS AND GOLFERS 
PREVENT SLIPPING 

Improve your stance with "Grip.Rite" re-
movable Shu-Spike» in your sole. Inserted 
by hand. 

Order now. 

NORTH & PFEIFFER MFG. CO. 
HARTFORD, CONN. 

And of course, there are ample stocks of all 
grades of the new 1941 North British ball line— 
which the N. B. company says is the finest Scotland 
has ever produced. 

Toro Mfg. Corp., Minneapolis, Minn., in a recent 
issue of its "Toro News ," does an unusual, but 
effective job of te l l ing greensmen about Toro equip-
ment. The entire issue is devoted to "Old Songs 
And When They Were Written." The songs and 
the year in which they were written, or became 
popular, date back to 1886, and cont inue to 1929. 
And then comes a reminder that 1941 will be an-
other popular year for Toro equipment. In case 
you have forgotten when some old favor i te of yours 
was written, and also if you need any reminder 
on just how old you're gett ing, it's suggested 
you write the Toro Company for an extra copy 
of its 'record of popular songs. ' 

Dunlop announced it's new 1941 "Break 100-90-80 
Drive For Better Golf" at a special presentation 
ceremony at the New England PGA Annual Get 
Together April 14 at the Hotel Lenox in Boston. 

After the details of the campaign had been out-
lined to the various PGA members attending the 
meeting, Craig Wood, recent winner of the Masters' 

Pryor, l e f t ; Wood, center; Wogan , right. 

tournament at Augusta, and Dunlop's director of 
golf equipment, presented the first "Personalized 
Pro Plaque" in the campaign to Eugene F. "Skip" 
Wogan, president of the New England PGA, while 
Robert N . Pryor, Dunlop Advertis ing and Publicity 
Director, looked on. 

The inscription on the plaque read: 

E U G E N E F. W O G A N 
He has spent his l i fe in GOLF . . . it is his 

religion . . . his livelihood . . his very life. 
He is a qualified professional . . a n authority 

on every phase of the game. H e is retained 

by your club as tutor and counsellor to serve 
you, your family , your guests . 

With his knowledge and understanding he 
can guide you in the choice of clubs and the 
ball best suited to your game. 

By his skill and interest he can br ing out 
the best golf in you and lower your score. 

Consult him. His advice wil l add much to 
your enjoyment of a fr iendly, health-building 
game. 

This same plaque, handsomely finished on a 
14x18 hanger and personalized with the pro's name, 
is being sent out to all participants in the "Break 
100-90-80" campaign. 

• 

Educators Paper & Supply Co., 844 W. Erie St . , 
Chicago, 111., has a new l ine of very attract ive 
bond paper doilies and place mats that is finding 
high favor at a number of the top standard country 
clubhouses. For samples and prices of this mate-
rial -write Elmer F . Lane of the Educators 
company. 

Jackman Sportswear Co., 14 E. Jackson Blvd., 
Chicago, now has available copies of its new 1941 
sportswear catalog, which features Horton Smith 
golf wear, J immy Thomson golf shirts and Gene 
Sar&zen rainbreakers. The catalog also contains a 
special section devoted to smart go l fwear for 
women. 

Shoes, socks, gloves and accessories are also pic-
tured and described in the attractive new Jackman 
catalog. The Jackman company has also issued 
a new 1941 golf trophy and luggage folder, which 
is being distributed to golf pros and other in-
dividuals at golf clubs who are in charge of tourna-
ment prizes. Copies of the catalog and folder m a y 
be obtained promptly upon request to the Jackman 
company. 

WANT ADS: Rates— 10c Per Word 
—Minimum, $2.50 

Hotel Resorts—Aggressive Pro, confident of abi l i ty 
to boost club's prestige, desires connection with 
Eastern summer course. A g e 35, married, sober, 
wide experience. Now successfully operat ing own 
golf school. Excel lent references. Address: Ad 
500, % Golfdom, Chicago. 

Posit ion Wanted by club manager with 20 years' 
experience, thoroughly famil iar with operation of 
all departments ; have a good record of reducing 
costs. Salary or concession. Address: Ad 501, 
% Golfdom, Chicago. 

C L U B OFFICIALS— 
are you seeking high grade Managers, Stewards 
or Bookkeepers? Write t o : Club Systems Service, 
4836 Drexel Blvd., Chicago. 




