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I T ' S O X T H E 

HOUSE 
It a T O M I t C A M 

Mpr., Westmoreland C C 

Material procrpss will not be made in 
safeguarding health until the individual 
worker is imbued with the idea that the 
well being of his family depends in part 
on his personal cleanliness. 

The manager of the elub has achieved 

something if the member thinks and 

stpeaks of it as "my club." 

The loyalty of old employees makes 
club operation a pleasure. 

''Getting by"—the two shabbiest words 

in the vocabulary. 

New pieces of equipment, carefully de-
signed and manufactured, can take out 
many kinks in a busy club kitchen, 

A club employee should be happy. He 

is ]>aid to be where other people pay to be. 

Saving space and steps count much to-
ward efficient service in any club kitchen. 

The employee who is easily insulted 

hasn't fully learned the club business. 

Earning Ihe pay one gets is the world's 
best way to receive the pay ore would like 
to get. 

A tip', members don't mind your mnk-

ing money on them but they do resent 

your saving on them. 

Buying cheap merchandise to save 
money is like stopping the clock to save 
time. 

Let rest fulness, beauty and dignity 

characterize, your club, 

G O L F A T M O S P H E R E 
Your clubhouse or golf shop 'has it' when you 

decorate walls with photographs of nil the ureal 
golfers, past nnd present. <k>lfers like nothing hot-
ter than 'browsing among the greats/ 
Photograph prices; 8 x 10 glossy or dull finish, 

mounted on 11 x 14 inch cardboard all ready for 
framing—$12 per doxen. 

11 x 1*1 Inch glossy or dull finish, mounted an 
14 x IS Inch cardboard—$24 per dozen. 

For further particulars write to 

D. S C O T T C H I S H O L M 
The G o l f e r ' s Photographer 

2424 WiUhlre Blvd. Lot AnqeJei, Calif. 

( 

S a n i - T r e a d s 

never dUoppoInt member! 

I M I T A T I O N S D O ! 

FO R 1 6 y e a r * . P " ' -

e n l e d S a n i - T r e a d 

B a t h S l i p p e r s h a v e h e e n 

t h e first c h o i c e o f m a n -

„KVT* a n d member* 
n l i k e l T h e y ' r e s t u r d i e r s o f t e r — w a t e r - r c -

„Utbig — " i d fil 1 , k p a 

e l o v e ! A f f o r d p r o t e c -

t i o n f r o m A t h l e t e s 

F o o t — « " 

t h a t l u r k u n s e e n o n t h e 

c l e a n e s t o f floor*. 

K e e p v o u r m e m b e r s 

happy - ' " w 1 * 

T r e a d s f o r t h e i r s a f e t y . 

T a r t COBI o f S a m - T r e a d * 

c o v e r e d b y c u l l i n g 

d o w n w e n r - a n d - t c a r < m 

t o w e l s . P r i c e * » t r o c k -

i H . l t o m . O r d e r » s u p p l y 

t o d a y — o r , w r i t e f o r 

frre samples-

SAMI-TRtAO COMPANY. INC. 
W W a l K l n f t o t S t . . « 

Kin. St- W , 

C H A R L E S f . H U » S » C O M P A N Y 

3 S J L « f « t t t « 

S A N I - X R E A D 5 

THE ORIGINAL CLUB BATH SUPPERS 


