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LANGFORD and MOREAU, Lid.

Twenty-five successful years demonstrate our ability to cope satisfactorily
with all problems of golf course design and construction.

REMODELING
LANDSCAPING

GOLF ARCHITECTS

MODERNIZATION

DRAINAGE IRRIGATION

SWIMMING POOLS
2405 Grace Street, Chicago, Il

LANDSCAPE ENGINEERS

upon request, either by writing the company’s To-
ronto office, or to 567 Washington St., Buffalo,
N. Y

Penfold Golf Balls, Inc., has moved from its
former offices on the 16th floor of 11 Park Place,
New York City, to more convenient rooms on the
5th floor of the same building.

The Monroe Co., Colfax, Ia., is introducing this
summer its new type shelter construction for golf
courses—the Tee Shelter. The Tee Shelter canopies
are not of the tilting type, but are rigid. Most
clubs will leave the iron pipe frame up the entire
year, and the canvas top, only, will be taken off
after the season closes. The vertical frames are
inserted in heavy iron pipes driven into the ground
approximately two feet and fastened with a heavy
set screw. The frame is easily assembled or dis-
assembled should a club prefer to remove the
frames at the end of the season.

Canopy is “Circus Tent Twill,” about the tough-
est material woven. Colors withstand time and
weather in great shape and it makes the ideal ma-

terial for this purpose. For a small additional
cost, clubs may obtain a drop curtain for the
back, which will immediately appeal to greens offi-
clals as far more practical than the old-fashioned
adjustable angle idea.

The canopy is built in three sizes—8 ft. x 8 ft.,
8 ft. x 10 ft., and 8 ft. x 12 ft. The new Tee
Shelter sells at a price considerably under the
former shelter types, but is built to give maximum

protection, and is equally as sturdy and rigid as
any former shelter. Further details and prices of
the new Tee Shelter may be obtained by writing
the Monroe Co. direct.

A. G. Spalding & Bros. shows a six-month profit
for the period ending April 80, 1989. The profit
coming in the toughest half-year of the sports
business ie a very bright indication that things
again are on the way up.

North & Pfeiffer Mfg. Co., Hartford, Conn., is
enthusiastic over “Grip Rite” Shu-Spikes sales this
yvear., The company, in its advertising, has been
making strong point of the fact that many golfers,
who think they have adequate protection on their
golf shoes against slipping, are really playing on
worn down spikes that no longer give them a good

footing, and that they can be made to play and
enjoy the game more if they change to new
spikes this year. And the campaign is working,
the company reports. The Shu-Spikes, which are
removable, are made solely by the North & Pfeiffer
concern,

WANT ADS

Wanted—Active golf club, ball, or specialty sales-
man who contacts professionals to handle manu-
facturer’s line of golf bags. Complete protection on
territory. Good commissions. Address: Ad 614, %
Golfdom, Chicago.

Pro—desires 1940 position. 81 years old; married.
15 years experience. Member of PGA; A-1 credit
rating, Successful teacher; a low-70 pluyer No
bad habits and never discharged from a job. Can
furnish best references; willing to go anywhere.
Address: Ad 601, % Golfdom, Chicago.

For Sale—three unit, Toro, The Trojan, Fairway
mower, with universal hitch, has been used very
little—like new. Address: S. Darnall, Winterset,
lTowa (Winterset G. & C.C.)

JANSSEN GRAYBAR HOFBRAU

Lexington Ave. at 44th St.
New York City
®

golfers meet in the atmosphere of ‘Old

Heidelber;’—khe perfect combination of a delight-
ful eating place and ‘19th hole’ in the heart of New
York. Open Sundays.
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