BOOK BARGAINS!

Nogolf club in America should be
without copies of the two fore-
most books on greenkeeping . . .

GOLF COURSE
COMMON SENSE

By G. A. FARLEY

$€)00

Formerly $4.00—Now Postpaid
A complete manual of greenkeeping
in simple, usable form—explains in
detail the methods of the country’s
foremost greenkeepers in handling
every conceivable problem around a
golf course. And just two months
ago the book took its first price cut
—from $4 to $2—which makes it
more than ever greenkeeping’s out-
standing bargain buy !

THE LINKS

ROBERT HUNTER'S
famous book on golf architecture

This recognized authority, a best

seller at $4, offered to 75 c

GOLFDOM’s readers for
illustrated with photo-

ONLY...
Profusely

graphs and diagrams of famous golf
holes in America and England, and
tells why these holes are famous.
Send $2.75 in cash, check or money
order TODAY for greenkeeping’s
biggest bargain book buys—or order
singly, as you prefer.

GOLFDOM BOOK DEPARTMENT
14 E. Jackson Blvd. Chicago
T ——————————

GOLFDOM

all the golf world might see that here is
a pro who knows his business. You just
can’t get around facts.

No, you certainly cannot get around
facts. We pros, as a class, can’t get
around the fact that we have allowed the
merchandising plum to slip through our
fingers simply because we have been too
indolent and cocksure of ourselves to look
in a mirror and recognize what we see
there. And the manufacturers can’t get
around the fact that they, in their eager-
ness to get profits, overstepped them-
selves. And when the thing kicked back
at them they retreated to the wholesale—
wholesale exit—only to find it was not an
exit, after all.

Would such an educational program as-
sure us that every man emerging there-
from be competent and a credit to our
profession? Certainly not. Such an as-
sumption would be asinine. If a man is
not endowed with good old-fashioned guts,
education is merely a horse for him to
ride—and fall off of.

It all boils down to an application of
sound business principles. In a recent con-
versation with one of the best informed
figures in the golf industry, he said:

“The pros are worried so much about
running the manufacturers’ business and
the manufacturers are worried so damn
much about running the pros business that
in my opinion both of them have neglected
to realize that it is the ordinary player
who runs the whole show.”

We had all better get that latter fact
firmly in our heads—and now! And the
sooner the pros convince the manufactur-
ers that we have reformed, reconnoitered
and regenerated, the sooner the manufac-
turers will reciprocate by tossing the golf
merchandise market back where it belongs
—In the the pro-shop!

Tom McNamara, Veteran Pro,
Dies at Age 57

OM McNAMARA, one of the most

widely known and beloved figures in
pro golf, died suddenly at his home at
Mount Vernon, N. Y., July 21, Tom was
57 at time of his death. He was born at
Brookline, Mass., and in 1892 began cad-
dying at The Country Club, where his
brother Dan was pro. Rapidly Tom devel-



AUGUST, 1939

oped as a golfer and became the first of
the great home-bred players. He was sec-
ond to George Sargent in the 1909 Na-
tional Open at Englewood, second to
Johnny McDermott in the 1912 Open at
the Country Club of Buffalo, and second
to Jerry Travers in the 1915 Open at Bal-
tusrol. In the National Opens of 1909
and 1912 he broke 70, being the first
man to accomplish the feat in the major
U. S. tournament. He was the first Amer-
ican pro to qualify for the British Open.

Became Pro at 17

Tom broke in as a pro in New Hamp-
shire when he was 17 years old, then
served several clubs in the Boston district
as pro. He was in Houston, Texas, sev-
eral winters as the Country Club’s pro.
Tom won innumerable regional tourna-
ments from fast fields. In 1921 he shot
w b8 at Southbridge, Mass., over a course
that was far from a set-up.

In 1913 he became Wright & Ditson’s
sports goods manager at Boston. After
three years in this capacity he went to
New York to manage Wanamaker’s whole-
sale golf dept. In 1921 he became one
of the founders of Holmaec, Inc. In 1924
he joined the Wilson Sporting Goods Co.
as field representative and was an active,
valuable member of that organization
until the day of his death. Tom is sur-
vived by his widow, Mrs. Mary E. Mec-
Namara; five sons, Thomas, jr., Edward,
Paul, James and Leo, and a daughter,

P Mary.

Services were held at Sacred Heart
church, Mount Vernon, July 24. When
news of Tom’s death was received during
the Western Open Championship the
Medinah Country Club’s flag was lowered
to half-mast. MecNamara won this cham-
pionship in 1915.

Tom was a kindly man. Time without
number he went far out of his way to en-
courage, aid and counsel some pro, young
or old, native or foreign born, when that
fellow was in dire need of a wise, true
friend. Thrice disappointed when golf’s
foremost playing honor slipped away from
him, Tom never showed the slightest sign
of souring. He was a quiet, helpful phil-
osopher who knew the business of golf,
the game of golf, the spirit of golf, and
of all these, the hearts of men.

He was a fellow we’ll all miss; even those
in golf who never met him. May his fine
soul rest in peace.

for
BROWN PATCH

An organic mercury compound. Will not
shock or discolor turf. Constantly improved
during the last six years, its efficiency has
now been increased to a marked degree.
Product of Curex, Inc.

L ANT BAIT

KILLS ANTS!

A 32 oz. can of viscous liquid with special
applicator costs only $5. Order from your
supply house now, and plan to use Magikil
Golf Club Ant-Bait during the
Product of Lethelin Products Co,, Inc.

season.

for Better Control
of BROWN PATCH

A calomel corrosive sublimate mixture con-
taining a special activating ingredient in-
creasing efficiency of both materials; very

voluminous; wide margin of safety when
applied either wet or dry.

WOOD-RIDGE
MIXTURE 21

for Turf
DISEASE CONTROL

Used for many years from coast to coast
by leading Greenkeepers to control large
Brown Patch, Dollar Spot and Snow-mold
on golf greens and fine lawns,

Your regular dealer can supply you. Write
for literature covering the use of the above
products.

THE WOOD RIDGE MFG.
Division of
F. W. BERK & CO., Inc.
Wood Ridge, New Jersey

*Registered U. S. Patent Office.






