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By TOM REAM

Mgr., Westmoreland CC

Don’t complain about the club business
involving your being at everybody's beck
and call. It develops the sort of alertness
which makes it easy for opportunity to
attract your attention.

B

Conspicuously successful
isn’t conspicuous. o

management

Maybe the fault finder is a erank. And
again, maybe he has put his finger on a
flaw in the operation of the club.

B

In the club business, those who move
slowly, move so slowly to the top that
they never get there.

-

The name the club is given doesn’t mat-
ter much. What counts is building up a
good name for it. o

To the man who finds fault with starting
at the bottom of the success ladder and
climbing up: it's either that or starting at
the top and tumbling down.

2

You're of value as an employee only if
you arrive in good condition. Appearances
to the contrary notwithstanding, the only
way to come out right is to do what’s
right. °

Just as salemen aim for high selling
average, so club employees should strive
for high pleasing average.

“

It takes rare ability to be both a genial

host and a thrifty manager.

Carolina Club Clinic Pleases:
to be Repeated

HE “Country Club Clinic,” sponsored

by the Carolinas Golf Assn., and held
March 20 at the Pinehurst CC, proved such
a success in every way that plans are
already being made to hold similar, regu-
lar sessions in the very near future.

In arranging the program it was felt

|
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The Air-Cooled Top Dressing
for Golf Addicts

Tops for golfers . . . the coolest
hats under the sun . . . worn from
Hollywood to Halifax by scratch
men and sod-busters . . . everybody
wears 'em. You sell ’em at 50 cents
per! Made of pre-shrunk white or
tan duck with green transparent
pyralin in front brim . . . and mesh
ventilators for air-cooling. Steam
blocked to perfect shape.

“The King Congo’ retailing at
$1.00 is made of sanforized gabar-
dine in white with green underbrim
and edging. Send for complete
catalog on Sportswear.

JACKMAN SPORTSWEAR CO.
14 E. JACKSON BLYD., CHICAGO, ILL.

that especially in the smaller clubs, the
pro was really the key man, and that no
club could succeed unless the pro was on
the job and had the support of his mem-
bership. An effort was therefore made to
supply information which would better
equip the pro to do his job and at the
same time to increase the pro's interest
in his club by making his position more
profitable to him.

Donald J. Ross led off the program with
a discussion on golf course architecture.
There was an open discussion following
his talk. Horton Smith and Jimmy Thom-
son put on a two-hour discussion of “swing

fundamentals,” with emphasis being
placed on the teaching end.
Following a buffet supper, Dr. John

Monteith, Jr., showed some slides on the
valuable development work being done
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ALL THESE VALUABLE

MOST EFFECTIVE LARGE AND SMALL BROWN PATCH CONTROL

GOLFDOM

FEATURES

POWERFUL SOIL VERMIN

PREVENTATIVE

Nothing equals Fungol
for safe and quick action
in preventing and control-
ling Large and Small
Brown Patch.” A real
field tested product.

Learn about our econ-
omy plan of Putting
Green spray treatments. Get
acquainted with this greater
POWER for prevention of fungous turf
diseases. Fungol gets right down to
grass roots, stays there, and works
fast. Saves big money,

McCLAIN BROTHERS COMPANY,

No need to buy special
chemicals for Earthworms,
Sod Webworms, Cutworms,
Grubs. Fungol gives you

this without extra
cost.

Take advantage _of
large covering capacity

of Fungol. Use this wide-

spreading product to keep
fungicide bills down. Each pound cov-
ers 3,500 to 7,000 feet of Green, More
courses using it yearly to save. Write
for literature and free sample.

Canton, Ohio

GOLF
FLAGS

Direct from factory to you. Made from
highest quality APEX brand bunting.
Size 17"x18". Three eyelets and tapes
for attaching to pole. CHAMBERLAIN
flags excel in material, workmanship and
appearance. Furnished in Red with white
figures, Gold with black figures and
White with red figures.

Any color, numbered 1-9 or 10-18
Price per set (9) $3.75
Any color, not numbered,

per set, $2.50

CHAMBERLAIN FLAG CO.

8628 ELMIRA AVE. DETROIT, MICH.
————

with grasses by the USGA Green Section,
The meeting was closed with a questions
and answers session. H. S. Cheney, Green-
ville, 8. Car., president of the association,
presided over the meeting.

USGA Museum Growing
Rapidly: Golfers Help
BOOK contributions from veteran ama-
teurs and pros are adding greatly to
the interest and value of the United States
Golf Assn. library at the Association’s
headquarters, 73 E. 57th St.,, New York
City.

Among the books given to the USGA by
the old-timers are many rare items located
in corners of bookcases and closets and out
of circulation for many years. The USGA
is endeavoring to make its library and
museum an invaluable and extensive array
of historical items in American and foreign
golf. Gifts of old clubs and balls, and of
old golf books will be welecomed and safe-
guarded.

Affixed to each item in the museum and

library is a label or bookplate identifying
the donor. '



