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If Manager Delivers the Goods,
Club Will Rate High

BII.L EVANS, veteran club manager

who now is sales missionary for Pabst
in the club and restaurant fields, makes a
remark worth the consideration of club
officials,

Says Evans: “It is no accident that man-
agers stay longer at the higher class clubs.
At the other clubs the members and offi-
cials do not know what they want in club-
house service and cuisine; how can the
manager be expetced to guess? The
higher class clubs expect service and pay
for it; consequently they get the type of
men who know how to satisfy the club’s
requirements, and whose services are hard
to replace.”

Evans adds: “The rating of a club as
high class is not entirely dependent on the
wealth of its membership or the facilities
of its clubhouse. Quite a number of the
smaller community clubs are expertly man-
aged in such a way that they rate just as
high in their own situations as the famous
metropolitan district elubs stand in their
respective territories.”

From his perspective Evans believes that
if a club has a frequent turnover of man-
agers, the explanation lies within the club
and is by no means a damning reflection
on managers who have attempted to cope
with the condition.

Meet to Arrange Cooperation—Manufac-
turers’' Relations committee of the Illinois
PGA was host to representatives of the
leading golf goods manufacturing compan-
jes at a luncheon in the Morrison hotel,
Chicago, April 18, After lunch the pros’
chairman, Jack Patterson, presented to the
manufacturers’ men a list of points pro-
posed by state PGA members for discus-
sion.

Several misunderstandings were cleared
away and working arrangements made for
closer cooperation of pros and manufactur-
ers in handling some problems of expense
and concern to both parties.

Free Lesson to Buyers—Olin Dutra,
Wilshire CC pro, and his assistant Kurt
Apel, offer free one golf lesson for every
set of clubs bought in the Wilshire shop.
The Wilshire Club News says: “This idea
proves profitable in two ways. The player
has an opportunity to correct his errors
or brush up on his fundamentals, and he
assures himself getting a set of clubs
fitted to his style and choice.”
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the coolest hats under the

Tops for golfers . . .
sun . . . worn by scratch men and stroke-a-hole

duffers . . . everybody wears ‘em. You sell 'em!
The "Congo", illustrated above, retails for 50
cents. Made of white or fan duck with green
transparent pyralin visor. Steam blocked #to

porfocf‘ ;hapo.
KING fony.a

k> Now the famous “Congo™ lus
& new big brother . . .

"King Congo" retailing cf
$1.00. Made of light weight
sanforized Panama Repp in

-

Composition s

Had Blist white, tan, grey and light
fr::dmlh ;'l’)o:.v'\ green. Soft flexible stitched
King <|3°"9° brim. Steam blocked. Write
:‘."'." tremars.  for free copy of complete
ously, Sportswear Catalog.

JACKMAN SPORTSWEAR CO.
14 E. Jackson Blvd. .ie Chicago, I

YOUR HANDS PERSPIRE?
Golfers Use

SPORT

25¢ G R I P
for GRIP CONTROL

Smart golfers don't play without new, sclentific
SPORT GRIP, They all use this handy little packet
which assures a firm, positive grip on every shot.
SPORT GRIP Is greaseless, stainless, antiseptic and
healing. GIVES YOU A BETTER GAME|! Dealer
territories open. Write

SPORT GRIP MANUFACTURING CO,
451 E. 63rd St., Chicago. Tel. Normal 1714




