
T O W N MERCHANTS GIVE PRIZES 
Here are two accounts of how mer-
chants support muny golf events 

T H E v a l u e of t o u r n a m e n t s a s an i n t e r e s t bui lder in gol f is u n q u e s t i o n e d , 
A b u t w h e n e v e r a m u n i c i p a l c o u r s e t h i n k s of s u c h a t h i n g to g e t p l a y e r s 

s t i rred u p in the g r a n d o l d g a m e , there ' s a l w a y s the w a i l of "no f u n d s . " 
T h e m u n i c i p a l i t y g e n e r a l l y p r o v i d e s 
m o n e y f o r the u p k e e p of t h e c o u r s e • 
o n l y ; t h e r e s t of t h e m a t t e r s c a n w o r k 
t h e m s e l v e s o u t as b e s t t h e y can . B u t 
a l o n g c o m e s a l e t ter f r o m E d L i v i n g -
s t o n t e l l i n g w h a t he h a s d o n e at t h e 
E l m h u r s t P a r k Golf Club , a m u n i c i -
pal l a y o u t in S i o u x F a l l s , S . Dak . , a n d 
E d ' s w a y of w o r k i n g o u t a tourna-
m e n t p l a n l o o k s p r e t t y g o o d as a 
m e a n s of g i v i n g m u n i c i p a l c o u r s e s 
s o m e sor t of an e x t r a a d d e d at trac-
t ion. S a y s E d of h i s p l a n : 

" A t Elmwood we have hi t upon a plan 
which has worked out very well. At the 
s t a r t of the season I make personal calls 
on the var ious business f i rms in the city 
and solicit prizes fo r the tournament 
events. All prizes a re placed in a trophy-
case which is kept on display a t the club-
house the en t i r e season. Each prize, with 
a courtesy ca rd bear ing the name of the 
donor, is displayed in the case. 

"We run a handicap event each week-end 
and each event is named f o r the firm 
which has given the prize. The merchants 
have cooperated very readi ly , because, 
aside f r o m the adver t i s ing va lue of the 
clubhouse display and the pr in ted pro-
gram, we have a s tory in the newspaper 
the day preceding the event cal l ing a t ten-
tion to the special week-end tournament 
and ment ioning the prizes as well as the 
donors. Then again , on the day following 
the event, t he r e is ano the r s to ry in the 
pape r announcing winners and aga in men-
tioning the prizes and the firm or firms 
contr ibuting. The local paper and sports 
editor have helped to put over our pro-
g r a m by giving much space to our events, 
both before and a f t e r each tournament . 

"We find t h a t in the first p a r t of the 
season it is easy to keep up the in teres t in 
golf and t h a t our p lay will be quite 
heavy. In t he la t te r p a r t of J u l y and 
ear ly in A u g u s t there is a tendency f o r 
the play to lessen, so we have deliberately 

concentrated our ef for ts to this t ime by in-
creas ing the number and the n a t u r e of the 
tournaments . Due to the numerous events 
wi th valuable prizes p u t on a t th is t ime 
we have sustained the in teres t r igh t up to 
our closing time, which is usually a round 
the first of November. 

" W e have tried to present a balanced 
tou rnamen t p r o g r a m by runn ing the num-
erous handicap events so tha t each player , 
due to his handicap, is given an even 
chance. The bet ter p layers a re given the i r 
chance in the club championships and 
var ious flight t ou rnamen t s which a r e 
played without handicaps. A team match 
with the Minnehaha CC has done a 
lot to adver t ise golf in this vicinity and 
has also brought about a most cordial 
relat ionship between the players of both 
clubs. 

"A similar p rogram fo r ladies has been 
worked out and is announced each week in 
the local papers and on the Bulletin Board. 
One day each week is designated as 
Ladies ' Day and some interest ing event 
with sui table prizes, is played. This 
Ladies ' Day event ha s not only increased 
our play on this one par t i cu la r day but 
has s t imulated the in teres t among the 
lady golfers so t h a t many more of them 
are p laying each day of the week." 

Sixty Merchants Cooperate in 
Orange, Texas, Tourney 

r p H E important pa r t a golf club can 
play in the l ife and growth of our 

smaller communities is clearly demon-
s t ra ted by the highly successful Mer-
chants ' Golf Tournament held on the Sun-
set Grove CC course, Orange, Tex., last 
Augus t . This was one of the most un-
usual and successful tourneys ever held 
in Texas . A similar tournament would 



have great possibilities for other golf 
clubs as a builder of interest in the game, 
in the club, and as a revenue producer. 

Harold Stephens, energetic pro-manager 
a t Sunset Grove, sold the idea to the 
Orange merchants and the manner in 
which they responded is indicated by the 
entries of more than 60 firms, manufac-
turers , stores, etc. In speaking of the 
tournament Stephens says: 

"Each firm paid a $3.00 entry fee and 
selected a golfer to represent them or 
their product. The golfer immediately lost 

S t e v e n s ( l e f t ) a n d c o m m i t t e e secured t h i s 
i m p r e s s i v e p y r a m i d of pr izes f o r t h e e v e n t . 

his identity, playing under the name of 
the business or product he represented. 
The merchants got the publicity out of 
the tournament, and the golfers got the 
f u n of the competition. We had more 
entries than we could take care of, and 
many of the entries were f rom out of 
town concerns. Our local chamber of 
commerce, realizing the publicity possibili-
ties to the town, sponsored the event." 
The success of the tournament has 
prompted the chamber of commerce to 
underwrite the event again this season. 

Organizing 
Golf League 

Stephens is now engaged in organizing 
a golf league composed of the Sunset 
Grove, Lake Charles, Port Ar thur , Beau-
mont and Orange Country Clubs, designed 
to promote more golf interest in the com-
munities and to strengthen the f r iendly 
relations between the clubs. Stephens' 
plan is for each club to be represented by 
more than jus t a few of their golfers, 
set t ing a minimum number in order to 
br ing in most of the so-called average 
and dub players of each club, and the 
score for each club would be the averagw 
of all the scores turned in. A handicap 
event would be the climax of the season. 

A f a u l t y s tance . • . 
You can't dress in c o m f o r t in this way! 
It's too exhaust ing . And frui t less ! T h e 
germ o f "athlete's f o o l " lurks unseen o n 
the c leanest of f loors. O n c e lodged in 
your f o o t , it cannot be scrubbed off with 
a towel . S l ip on a pair o f fresh , c lean 
SANI-TREADS; walk to the locker and 
dress in c o m f o r t and sa fe ty . Discrimi-
nat ing c lubs provide SANI-TREADS f o r 
the conven ience of members . 

The original SÂ S I -
TREADS with their ex-
clusive, patented fea-
tures are obtainable at 
rock - bottom prices. 
Protect YOURSELF 
against cheap imita-
tions by looking for 
the name S A N I . 
TREADS stamped on 
every slipper. 

THE ORIGINAL CLUB BATH SLIPPERS 
SANI-TREAD COMPANY, INC. 

547 Washington St Buffalo. N. Y. 
578 King St. West, Toronto, Canada 
CHARLES F. HUBBS & C O M P A N Y 

383-389 Lafayette Street, New York 
Distributors in Metropolitan District 




