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• For golfers . . . the best hat under 
the sun. Light, airy, soft and comfort -
able on the hottest day. New head-on 
venti lators catch every breeze and make 
the Congo a veri table a i r -condi t ioning 
system. 

Congo has been the golfers' favor i te 
for years . . . and this new 1937 model 
tops them all. Made of pre-shrunk duck with pyra-
lin non-glare visors . . . Steam-blocked to perfect 
shape. Retail price 50c. Display card free. 

VOGUE SUN VISORS 
• For the golf ing sportswoman . . . visors and 
sunhats . . . made in plain colors and novelty 

prints . . . pique, twi l l 
and s t r a w t e x . Five 
smart models retai l ing 
for 50c. The visor 
i l lustrated here . . . 
The Bermuda . . . 
has large eye-shade 
and adjustment to as-
sure a perfect f i t . 

Write for Complete 
Sportswear and 

Tufhorse Bag Catalog 

JACKMAN SPORTSWEAR CO. 
218 S. W A B A S H AVE. C H I C A G O , I L L 

Check-Up Lessons on Season Basis 
Planned at Butterfield 

y ^ N IDEA for increasing the interest of 
members in golf instruction by making 

available brief correction or "check-up" 
lessons has been employed by pros with 
great satisfaction to members of several 
Eastern clubs during the past two years. 
News of the idea has been spread around 
by players visiting the clubs at which this 
idea has been in operation, and by articles 
in GOLFDOM. The plan is being adopted 
by the Butterfield CC, among others, this 
year. Butterfield announces the plan by 
sending the following letter to its mem-
bers: 

This season we are i n a u g u r a t i n g a t 
the club a new policy of golf ins t ruct ion, 
which h a s been t r ied and found highly 
sa t i s fac tory a t some of the na t ion ' s f a -
mous clubs. 

I have learned the details and the suc-
cess of th i s p lan f r o m the pros and mem-
bers of the clubs tha t have employed 
the plan and our directors suggested t h a t 
I p u t it up to you. 

Cost Is 
$15 for Year 

The plan calls f o r ins t ruct ion on a 
seasonal basis, instead of the usual indi-
vidual or f a i r l y short series of lessons. 
These individual lessons, of course, will 
be re ta ined a t the r a t e of $1.50 pe r half 
hour . Bu t the new idea calls f o r a 
seasonal ins t ruct ion charge of $15 f o r 
one member and $10 f o r any addit ional 
member of the fami ly . This charge per-
mits the one who pays f o r such service 
to take any necessary instruct ion on the 
fundamenta l s of the game, instruct ion in 
correct ing f a u l t s t h a t happen to become 
par t i cu la r ly serious, or in mak ing f r e -
quent check-ups on the player ' s swing. 
The periods of these lessons probably will 
not exceed 20 minutes . 

The idea of the whole p lan is t h a t 
f r equen t ins t ruct ion a t more convenient 
in tervals is f a r more effective and sat is-
f ac to ry to the pupil t han the intense and 
prolonged sessions. The charge also in-
cludes a 9-hole p laying lesson. 

All you have to do to make a r r a n g e -
ments f o r these lessons any t ime du r ing 
the season is to not i fy me a reasonable 
t ime in advance as to wha t period would 
be most convenient fo r you. I a m in-
formed by the other professionals who 
have used th is p lan t ha t the re seldom 

Brand THAT MAVERICK! 
Golf Balls without Fulname 
Marking are like cattle with-
out brands — both are easy 
prey to enterprising chiselers. 
Fulname Marking! 
T h e p o s i t i v e b r a n d i n g 
I r o n . D e m o n s t r a t e d by 
a c t u a l t r i a l i n s t a l l e d 
i f s a t i s f i e d F R E E O F 
C H A R G E u n d e r l i b e r a l 
p l a n . 
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is any difficulty in accommodating all 
the members. 

Some of the lessons may even run as 
short as 10 minutes. The basic principle 
of the whole plan is to give the pupil 
jus t what is most needed at the moment 
for his or her game—and just as much 
of tha t instruction as can be absorbed 
easily and soundly. 

We are adopting this plan a t But ter-
field because in every place it has been 
employed it has been a tremendous im-
provement over the old idea of receiving 
instruction. I t is an extension of But-
terfield's pro department service t h a t 
makes pleasant and effective instruction 
at t ract ive to members who now ordinarily 
do not take golf lessons. We know t h a t 
the better you play the more you will 
enjoy golf and it is a certainty t ha t th is 
type of golf instruction will improve your 
game. 

These lessons can be taken a f t e r you 
have finished a round and are f resh ly 
acquainted with the fau l t s tha t you want 
to have eliminated. 

g D D I E CONLIN, after a month of tour-
ing pro-shops to get a close-up on 

field conditions for US Rubber, makes two 
especially pertinent observations. He says: 

"The blaring of radio sets in some shops 
is a disturbing racket of bad psychological 
effect and a definite retardant to sales. 
When a player comes to a golf club he 
is seeking country quiet among other 
things. To have a radio blasting away 
like a boiler fac tory certainly doesn't 
produce the atmosphere of class a pro-
shop should have. 

"A t some clubs the shop radio is turned 
on so loud players can hear it all over the 
course. The pro who loud-pedals the play-
by-play radio account of a baseball game 
is distract ing players ' attention f rom the 
game on which the pro's living depends. 

" I also note tha t some pros take all 
balls out of boxes and display the balls, 
minus every bit of wrapping, loose in 
cardboard boxes. Certainly this sacrifice 
of the selling value of box display opens 
up competition fo r cheap ball sales by 
stores. 

"Whatever li t ter may result f rom the 
purchase of balls in the packages should 
be very easily disposed of by orders to 
caddies insisting t h a t the boys pick up 
any carelessly discarded ball wrappers 
and put this l i t ter in the nearest waste-
box." 
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The distinctive, stream-lined beauty of 
LOUISVILLE POWER BILT clubs has 
the "eye-appeal" that crystallizes that 
"buying urge" every pro wants for the 
equipment he stocks. But their beauty 
is just one of the many selling points 
these sensational new clubs offer. 
LOUISVILLE POWER BILTS with 
their patented Heddon Duo-flex Shafts 
were designed by the pros themselves 
to help the average golfer improve his 
game . . . to give him greater distance, 
extra wrist power and positive control. 
Investigate the PROTECTED PROFIT 
PLAN that LOUISVIIXE POWER 
BILT clubs offer you, and remember 
they are sold only through Pros . . . 
exclusively yours! Write for the new 
1937 H & B catalog. 
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