
enough to pick up odd jobs during the 
off-season. 

Do you wonder why few men come back 
to golf course work in the spring? The 
clubs either don't realize the situation or 
don't give a damn. They are going to have 
to pay higher wages for the men they can 
get to work during the season because 
they have neglected to show any interest 
in these men in the off-months. In the 
spring the clubs ask, "where is this man 
and where is that man," but they didn't 
give a damn about the men in the fall. 
So when spring comes and the green-
keeper asks a good man to come back to 
the club to work, the good man says to 
the greenkeeper . . . [Remark unfortu-
nately must be deleted although it is a 
gem as a soul's outburst.—Ed.] 

If clubs would show a little more con-
sideration for the men who do the work 
on the golf courses the men also would 
show their appreciation by doing better 
work and by coming back in the spring. 

Half of the clubs don't even appreciate 
an honest man. If a greenkeeper saves 
some money on his budget the club should 
show its appreciation by giving him part 
of the saving to split between himself and 

his force. Do they? Like hell they do! 
They just cut his budget the next year. 

If clubs would take a tip from Meister's 
article in GOLFDOM, golf clubs would be 
more pleasant places to work and better 
work would be done. 

John 
(Just a course laborer). 

Greenkeepers Course at Michigan State 
Covers Field Well 

^ O L F is big business in Michigan. In 
the Detroit area alone the golf 

courses have assessed valuations in excess 
of 20 million dollars, says a newspaper 
press release on the course in turf man-
agement at Michigan State college, which 
begins Jan. 4. 

The greenkeepers at Michigan State 
college are given information in prac-
tical floriculture, landscaping, golf course 
machinery, grass growing methods, soils 
and fertilizers, control of weeds and dis-
eases and pests, tree trimming and even 
practical work in golf course accounts 
and bookkeeping. 

Chicago's 

M O R R I S O N 
HOTEL 

_ $ 2 5 0 U P 

M a d i s o n a n d C l a rk Streets 

A guest of the Morrison 
Hotel enjoys all the comforts 

of home itself. Centrally lo-
cated, the Morrison is nearest 
to stores, offices, theatres 
and railroad stations. 

All rooms are outside with 
bath, circulating ice water, 
bed-head reading lamp and 
Servidor. Automatic garage 
facilities for guests with cars. 

2500 ROOMS 

LEONARD HICKS 
Managing Director 

Home of the 
TERRACE ROOM 


