
COURSE EQUIPMENT 
& SUPPLY DEALERS 

I n d i a n a 

C E. GRIENER CO. 
Silver King Golf Course Tractors 
Ideal Fairway Mowers 
Power Lawn & Greens Mowers 
Golf Course Supplies 
125-127 E. New York St.. Indianapolis, Ind. 

Tel. Li. 1822 

M a s s a c h u s e t t s 

C O L L I N S SEED SERVICE CO. 
High Grade Turf Grasses and Grass Mixtures—Fer-
tilizers—Chemicals—Worm Eradicators & Insecticides. 

131 Beverly St. 
Boston, Mass. 

Tel. Lafayette 7453 

Cedar Swamp Road 
Glen Head. L. I.. N. Y. 
Tel. Glen Cove 2150 

N EW ENGLAND TORO C O M P A N Y 
New England's leading Golf Supply & Equipment 
House. l O R O Tractors, mowers, rollers, wagons, etc. 
BUCKNER Sprinklers and irrigation equipment. MIL-
ORGAN ITE and NETCO 8-6-2 Fertilizers. Grass Seeds 
—Tools—Chemicals—Accessories. 
1121 Washington St., NEWton North 7900 

West Newton (Boston), Mass. 

M i c h i g a n 

T E R M I N A L SALES C O R P O R A T I O N 
Milorganite, Dow Arsenate of Lead, Ford Ammonium 
Sulphate and Complete Line of Fertilizers, Fungi-
cides and other Chemicals. 

1627 W. Fort Street Randolph 7220 
Detroit, Michigan 

N e w J e r s e y 

E L W I N N SUPPLY CO. 
ELWINN Tubular Tine Turf Fork. Complete Stocks of: 
Supplies, and Equipment for Clubs, Parks and Estates. 

Roselle 4-5879 
ROSELLE NEW JERSEY 

N e w Y o r k 

A R T H U R D. PETERSON CO., inc. 
—More Than Twenty Years of Reliable Service— 
Worthington Mowing Machinery—Hardie Sprayers— 
Buckner Irrigation Equipment—Compost Mixers—Ag-
rico Country Club Fertilizers—Grasselli Arsenate of 
Lead—all Golf Course Supplies. 

420 Lexington Avenue NEW YORK, N. Y. 

G O L F AND L A W N SUPPLY CORP. 
Distributors of Toro machinery, Milorganite, seed, ac-
cessories and supplies of all kinds for golf courses. 

810 Scarsdale Ave., Phone Scarsdale 4600 
SCARSDALE, NEW YORK 

P A T R O N I Z E 
T H E S E D E A L E R S 
They are reputable, dependable and pre-
pared to give you fast efficient service 

on all your golf needs. 

AGAIN we come around to one of the 
handicaps to operating a golf club as 

a business; the matter of having pro con-
tracts expire in the spring. It's not only 
a rank injustice to turn a pro loose with 
little time for getting another job for the 
season but it's hard for a club to locate 
the candidates for a job the club would 
like to get and give these candidates care-
ful, thorough investigation. 

Kids Have Own Menu Card—Children's 
menus, especially printed, were instru-
mental in upping the family business at 
Albany (N.Y.) CC in 1936. Henry Dutton, 
Albany manager, is a strong believer in 
attractive menus at country clubs and 
points out that failure to have a distinctive 
appearing menu is a general shortcoming 
of otherwise high class service at golf 
clubs. 


