ON THIS NEW

FREE TR'A WEED BURNER

THAT KILLS WEEDS QUICKLY WITH

Weeds in rough, traps, pathways

are quickly destroyed once and

for all with the new AEROIL

No. 99 BURNER. Ideal to use in

Fall for searing dense putches of
clover or other weeds in greens before re-
seeding. Effective also for sterilizing com-
post to kill weed seeds; destroying insect

pests; and J01 other uses. Burns kerosene,
gasoline, stove oil, ete. Simple, economi-

cal. ABSOLUTELY SAFE! Endorsed by
practical greenkeepers. Illustrated Folder,
1 Free. AEROIL BURNER CO.,
West New York, N. J., or Chicago, III.,
or San Francisco, Calif.

R. H. Tractor
Wheel SPUDS

quickest to put on or
take off. Increase tractor
efficiency and cultivate
turf . . . that’s why more
than half the U. S. and
Canadian clubs use them.
Durable and low priced.
All sizes for all purposes.

Sample spud and circu-
lar om request; advise
make of tractor and pur-
pose for which intended.
Immediate shipment
If your Ford or equip- 3
ment dealer cannot sup- -
ply, write direct to G

R. S. HORNER
Geneva, Ohio

MFR. OF SPUDS, FORD-
SON WHEELS, ETC.

DIAMOND
Steel Center

Tractor
Spud

Always
Sharp
Extra
hard steel
core keeps
spud sharp
until complete.
ly worn away.
Softer outside
steel wears first,

leaving harder center.

‘Will not harm ‘turf, Write

DIAMOND CALK HORSESHOE CoO. for
4702 Grand Ave., Duluth, Minn. Details.

KEATING NURSERY

SPECIALIZING in
GENUINE METROPOLITAN BENT STOLONS
Proven the fastest grower and most re-
sistant to disease.
Good supply of Atlantic City and Wash-
ington bents always on hand.

ORDER NOW

WM. KEATING—Greenkeeper, Clive, Ia.

GOLFDOM

dication that results of McGregor’s intro-
duction of Tommy Armour clubs this year
as pro-only line is to be pushed strong.

TORO MFG. CO., MINNEAPOLIS, an-
nounces the appointment of Cape Motors,
Ltd. of Cape Town, South Africa, and
Oscar Taves & Co. of Rio de Janeiro,
Brazil, as general distributors. For the
Hawaiian Islands the company has ap-
pointed Theodore H. Davies & Co., Ltd. of
Honolulu.

In addition to these places, Toro now
has distributors in Japan, Philippine Isl-
ands, Venezuela, Chile, the West Indies,
Argentina, Bermuda and Canada.

HORTON MFG. CO., BRISTOL, CONN,,
believes the Japanese are going in for golf
in a big way, and our stars must look for-
ward to some serious competition from
Nipponese golfers in the near future.
Following a survey of the Japanese mar-
ket, recently completed by Irwin Vladimir,
Maxon Inc. executive, advertising agents,
the Connecticut firm has released an ex-
tensive advertising campaign to sell
Bristol Golf Clubs throughout Japan.

HILD FLOOR MACHINE CO., 108 W.
LAKE ST., CHICAGO, has carpet and up-
holstery washing outfit that is well suited
for club interior work.

ACUSHNET PROCESS CO., NEW
BEDFORD, MASS., has adopted a pro-
only policy on all golf balls bearing the
Acushnet name. Previously the company
had one line of balls for pros and another
for general sale. The latter line is being
discontinued.

A spokeman for Acushnet commenting
on the new policy remarks: “Our decision
to cast our lot entirely with the profes-
sionals has been made at a time when our
store business was showing a steady and
large increase, just as our pro business
has been growing. It was becoming in-
creasingly apparent, however, that store
sales of the Acushnet line were based on
the excellent public recognition of the
brand that followed pro endorsement of
Acushnet merit.

“Our primary objective and achieve-
ment was to make fine golf balls. After
making a line of balls of high perform-
ance we found that our success involved
us in unhealthy retail price-cutting situa-
tions through store distribution and in
other affairs over which merchandising
method control could not be exercised by
us. Rather than attempt the expensive
and continuous job of trying to protect
our brands in stores with a ruinous policy,
and rather than risk the loss of pro good
will and cooperation which had established



