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A n y S p r i n k l i n g 
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• • . S e n d f o r Y o u r 

F R E E Copy of this 

VALUABLE BOOK 
Showing our dynamically balanced 
Greenkeepers and the many other fine 
items that make up the most complete 
line of advantageous sprinkling equip-
ment In the world. 

THE MARCI I A U T O M A T I C 
1RIIIC.AT I O N C O M P A N Y 
Dept. G-3 MUSKEGON, M ICHIGAN 

NATIONAL MOWER CO. 
839 C r o m w e l l Avenue St. P a u l , Minn. 

W h e r e rugged endurance, s turd iness , and 
qual i ty come f i rst , the latest 1934 Model 
Nat iona l H e a v y D u t y F a i r w a y m o w e r wi l l 
meet your severest problem. 

F A I R W A Y M O W I N G 

O N D I R E C T S A L E S 

LOW COST 
On direct sales, the N a t i o n a l M o w e r Co. 

wil l give you t h e best V A L U E , t h e finest 
mower for the. least money. 

Using the most power fu l f r a m e , double sets 
of tempered steel cut gears in oil t ight 
cases, T i m k e n B e a r i n g s — i t lasts longer . 

G R E A T E R V A L U E S P E R D O L L A R 
W r i t e for ca ta log and prices on F a i r w a y 

mower e a u i p m e n t . gangs and t r a c t o r s . 
Thousands of N A T I O N A L mowers h a v e sat-
isfied owners cover ing every s tate . 

expense to clubs; either ice must be sup-
plied to coolers or artificial refrigeration 
used. 

McClain Brothers Co. has solved this 
problem for clubs with their Kooldrink 
outfit, which consists of a heavy sectional 
casing to be driven into the ground 20 or 
30 feet. From the present club water sys-
tem, water is forced to the bottom of the 
casing where it becomes cooled by the 
lower temperature of the deep-lying soil. 
When the drinking fountain valve is 
opened, this cold water returns to the sur-
face through a small inside pipe connected 
direct to the fountain nozzle. 

There are no delicate parts and the first 
cost is the only cost. 

Interested club officials are urged to 
write McClain Brothers for full details and 
prices. 

P I M M ' S " N O . 1 C U P " I N B I D F O R 
C L U B P O P U L A R I T Y 

Chicago, 111—Heaton Wine & Spirit 
Corp., 612 N. Michigan avenue, and 30 
Rockefeller Plaza, New York City, is mak-
ing a big drive to introduce Pimm's "No. 
1 Cup" to U. S. golfers. The drink is com-
posed of gin, French vermouth, Cointreau 
and several secret ingredients, and a jig-
ger of it is poured in a tall glass, to which 
is added lemon soda, plenty of ice, cucum-
ber rind and mint. It is a summer drink, 
very smooth, very palatable, very cooling 
and with an unsuspected "kick." 

Pimm's 50 years of popularity in Eng-
land suggests that club managers search-
ing for a "di f ferent" summer taste sensa-
tion to present to their members will do 
well to write the Heaton Corp. for prices 
and full information. 

P A Y S T O P R O T E C T PROS, S A Y S 
E D C O N L I N 

Revival in the golf business is putting 
the pros back in the driver's seat firmer 
than ever before, says E. C. Conlin, golf 
ball sales manager of U. S. Rubber Prod-
ucts, Inc. 

Buying "at wholesale" and other cut-
price deals gave the pros a whipping that 
not only cost them mill ions in legitimate 
sales income, but caused a dangerous di-
vert ing of purchases f rom proper channels, 
points out Conlin, who took a courageous 
step to eliminate this practice when the 
historic "U. S. Golf Ball Selling Pol icy" 
statement was issued as a platform of the 
company's sales practices. 

The company agreed not to sell U. S. 
golf balls at trade prices to anyone but 
professionals and other legitimate dealers 
in golf equipment, not to sell golf balls 
to the U. S. Rubber Co. customers in other 
lines for personal use or the use of their 
friends, and not even to sell U. S. golf 



balls to the company's own employes for 
their own use or that of friends. It fur-
ther agreed not to sell U. S. balls to any 
retailer at a price less than the pros pay. 

Conlin declares that the staunch mainte-
nance of this pro protective policy by the 
U. S. company and the pro patronage forth-
coming in appreciation of the policy are 
proving highly effective in putting the pros 
in a commanding position in golf mer-
chandising. 

A C U S H N E T INSTALLS M O R E 

X-RAY M A C H I N E S 
New Bedford, Mass.—Additional X-ray 

equipment has been installed in the Acush-
net factory here for the inspection of golf 
ball centers. The perfectly centered cores 
of Acushnet balls are proving correctness 
of their theory by performance, Phil 
Young, Acushnet head, says. 

B A L L SALES B O O S T E D BY SLOT 

M A C H I N E V E N D I N G 

Chicago, 111.—Golf ball selling through 
slot machines which has been pleasantly 
and profitably successful on the west coast 
for two years and in Florida last season, 
is to be presented to the pros nationally 
by the Pro Golf Ball Machine Co., 21st 
floor, 8 S. Michigan avenue, Chicago. The 
company already has installed some ma-
chines in Chicago. Reports from Chicago 
district pros confirm the California and 
Florida endorsements of the devices. 

The machines pay out 75-cent balls 
which are bought from the pros in whose 
shops the machines are installed. The 
device demonstrated its popularity prompt-
ly at a number of prominent clubs and for 
some time has been a feature of enter-
tainment and sales promotion in such sales 
shops as those at Brentwood, Riviera, Fox 
Hills, Olympic, Lake Merced, Sequoia, 
Chula Vista, Palos Verde, Santa Monica, 
Santa Anna, Montecito, Montebello, Sun-

STAMP OUT 
DROWN SOIL 
PATCH 1 V E R M I N 

Prove the Double Economy of 
FUNGOL on Your Own Greens! 

The Test Will Pay You Well 
This newer idea of supplying a combination Putting 

Creen Fungicide and Vermicide should interest every 
Greenkeeper and Club Manger who wants to save. 

The dependability of FUNGOL for prevention and 
control of Large and Small Brown Patch is shown by the 
annual increase in its favor by Clubs everywhere. 

The performance record of FUNGOL in past years on 
hundreds of Golf Courses has established this product the 
most advantageous one for Brown Patch and eradication 
of earthworms, cutworms, sod webworms, grubs, etc. 

Your Fungicide dollars will go farther 
by using FUNGOL because of its very 
large covering capacity. Each pound 
treats not less than 3,500 square feet 
of Green. 

Send for c o m p l e t e d e t a i l s , 
application schedules and free testing 
samples of FUNGOL and VEGE TONIC. 

M c C L A I N BROTHERS C O M P A N Y 
117 S«ond Street, Canton. Ohio 

VEG-E-TONIC 
Compl«!« cool |t<u food specially for Putt.n, Crffni Die-eolve. in watar. No uaelese filler*. Extra Nitrogen. Phosphoric Acid and Pot a ah con-ton*. Small amount Iroopa turf in hi«hoat 

HEALTHY 
t l i r f 
builds 

up 
play! 

Hungry turf can't help hu t show its 
poor condition. You can't conceal 
it — it's right there to smack the 
players between the eyes. 

B u t , y ou can cor rec t i t — w i t h 

P i t E M I E R 
P O U L T R Y M A N U R E 
A natural grass food and st imulant 
that has proven its effectiveness and 
thrift on hundreds of America's 
finest courses. 

Let us tell you the complete story—write: 

PREMIER POULTRY MANURE CO. 
327 S. LaSalle Street Chicago 

CREEPING BENT TURF 
I l l inois Grass Co. 's True Washington Strain C r e e p i n g 
Bent is used by hundreds of golf and country clubs, 
greenkeepers, etc., in solid turf form. Furnished in 
rolls ready to lay down like a carpet. G u a r a n t e e d 
qual i ty. Furnished in stolons also. W r i t e today for 
prices and samples. W e grow Blue Grass sod, too . 

18455 Raigel Road, 
Homewood, I I I . 

'Phone H o m e w o o d 744 
ILLINOIS GRASS CO. 


