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The NEW

GOLF TEE PACKAGE

Answers the demand of the
present-day golfer

HANDI-PACK GOLF TEES

convenient — economical

SOLD EXCLUSIVELY AT THE GOLF COURSE

Manufactured by
THE HANDI-PACK COMPANY
14 SO. ROBY ROAD, MADISON, WISC.
Send for Descriptive Circular and Price List

PPro head quarters for
CAPS { Linen- Wool- Flannel : KNICKERS
BAGS SWEATERS

Leather—Canvas Domestic—Imported
BALLS—Leading Brands
(also for practice and driving ranges)
CLUBS—Quality makes and models

Write for prices of complete Pro line

G. A.SULLIVAN & C0.

Headquarters for Pro Shop Merchandise
218 So. Wabash Ave. Chiecago

SCORE CARDS |

Took Their Fourth Cut
for 1933!

Each of our five styles at new lows with
prices ranging from $18 to $30 for
5,000 guantities.

J

Samples on request to all clubs

JOHN H. VESTAL CO., PRINTERS

703 South La Salle Street - - Chicago

—————

The New PEERLESS JR.

Mower Sharpener
A high-grade Mower
Sharpener of ample
size and capacity
at a very low price.
Grinds all makes of
power mowers and
tractor units with
blades up to 36
inches wide, as well
as putting green and
hand lawnmowers,
without  removing
wheels or reel knives,
“lapping in” with emery paste,
folder ng! plr'ic‘u

"ATE-ROOT-HE > O ¢

123-169 Bell St. ""rn,‘»’.ﬂ.ff.f:‘.‘.”&m.,

Equipped with Reconditioner for

Write for descriptive

GOLFDOM

ticular importance to the golf industry,
and something, heretofore a far cry to the
greenkeeper suddenly hits home. For the
golf industry discover local governments
constructing golf courses, maintaining
them at a loss, and nonchalantly extract-
ing the difference out of the hides of the
genial but long suffering taxpayer. Par-
ticularly has this problem confronted
the owner or manager of ‘fee courses' in
the ‘provinces’ away from the thickly pop-
ulated metropolitan areas. With the ris-
ing popularity of golf several years ago
many such cities built and now maintain
fine courses for their people. In a great
many cases these courses were built at
the organized insistence of golfers who
had not the facilities to enjoy fully this
newly found sport at prices they could af-
ford to pay. Needless to say, all this sup-
port has had an important influence on
golf, generally speaking, and more specif-
ically in the health building and recrea-
tional advantages it provided for thou-
gands of people who a few years ago,
thought a driver was the boss, and a
mashie had something to do with potatoes.

“This entrance of government into golf
was a fine thing for the golfer, especially
if he wasn't a taxpayer of consequence,
but it was a bitter pill for the public golr
course owner. How does he fit into this
picture? And particularly, how does he
fit into the picture, if the city-owned
course operates at a deficit and he then
contributes a share of his tax money to
foster golf at less than cost and at the
expense of his own business? Unfor-
tunately for him, lower prices means more
votes to his competitor, and he is inter-
ested in profits, not votes.

“Competing against this obstacle means
nothing but red ink and probably insol-
vency. And to further aggravate the sit-
uation, he doesn’t even get credit for his
passive and genial resignation to the wolf
at his own door.”

LYMAN CARRIER NOW OFFERS
SEASIDE BENT SEED

Granger, Ind.—Lyman Carrier is intro-
ducing a new seed known as Carrier's
Seaside Bent Seed; it is Agrostis palustris,
H. Maritima; Coos County strain. Tests
rate this seed at 95 per cent purity and 90
per cent germination.

Carrier tells why he is introducing this
new brand at this time: “I have felt for
gsome time that a high quality, reasonably
priced product, backed by our concern,
would reach the hearts and pocketbooks.”



