
STOP BROWN PATCH 
—DESTROY CLOVER 
WITH TONAGREN 
Science h a s brought f o r t h a n o t h e r wonder 
to h e l p the Greenskeeper m a i n t a i n his 
greens in per fec t condi t ion . It Is no 
longer necessary to worry about brown 
p a t c h a n d c l o v e r — T O N A G R E N , in a s ing le 
s t roke m a k e s these t w o ev i l s a t h i n g of 
the past . It Is a double a c t i n g , e f fec t ive 
preparat ion tha t se l l s for l e s s m o n e y than 
m o s t prepara t ions tha t can be used for 
one purpose alone. 

W r i t e today for fu l l par t i cu lars 
a n d prices . 

P . & M . T O N A G R E N C O M P A N Y 
6324 B R O O K L Y N 

KANSAS CITY, MO. 

STAUDE 
General Utility 

TRACTOR $495UP 
Used by over 2,000 gol f courses and 
noted for l ight we ight , power , speed 
a n d e c o n o m y . Made c o n t i n u o u s l y s ince 
1916 a n d sold on a m o n e y - b a c k guar-
antee . B u y through Ford dea l er s or 
write direct to us. 

E. G . STAUDE MAK-A-TRACTOR CO. 
2696 Univer»ity Ave. , St. Paul, M i n n . 

give him a better equipped shop so that 
he may successfully repair any kind of 
club which may come into his hands. Our 
educational program calls for the addition 
of two more men for this work. One man 
will be added in the spring of the year for 
the purpose of lecturing and instructing in 
golf course maintenance. 

CONLIN U N L O A D S SOME PRO 
I D E A S 

Chicago, 111.—Ed Conlin, sales manager, 
Golf Ball division of United States Rubber 
Products, Inc., continues to see America 
first with his cheery message of uplift and 
is making midwestern points at this writ-
ing. 

Here's a summary of Eddie's contribu-
tion of news and inspiration made during 
a recent talk with some Chicago district 
pros: 

(1) Pros should send their receipted 
bills from manufacturers on pro-branded 
ball purchases to the PGA at Chicago and 
collect the 50 cents a dozen rebate. Manu-
facturers ' checks are sent monthly to the 
PGA. 

(2) Although Conlin thinks the new 
Three Star U. S. Royal ball package is the 
smartes t thing he ever has seen, the U. S. 
Nobby dozen and 3-ball packages were 
awarded highest honors over all other 
packages shown at an exhibit of packages 
conducted by Modern Packaging, an au-
thority on packages. 

(3) Pros who keep wide-awake con-
stant ly studying their business, continue 
to write in to the U. S. people for copies 
of The Golf Professionals ' Handbook of 
Business. Business building ideas in the 
book are just as good as ever, and really 
more important this year, because of need 
for livelier, smar te r selling. Conlin main-
ta ins that a thorough re-reading of this 
book by the master pros and their insist-
ence that their assistants study it, will 
make cash jingle in pro cash registers. 

(4) The "Ask Your Pro" series of 7 
shop display cards, 7" by 11" in size and 
brightly colored, are going strong with the 
pros. Some of the pros are making use of 
several sets of these cards. Cards will be 

C u t Cost of T r e a t i n g a n d F e r t i l i z i n g 
Y o u r G r e e n s Way D o w n 

McCLAIN HYDRO-MIXER 
T r e a t s a Green in 10 t o IS 
m i n u t e s by p u m p i n g o n l y 25 
g a l l o n s of water . I n s u r e s 
p e r f e c t a p p l i c a t i o n of s o l u b l e 
Fert i l i zers , F u n g i c i d e s , Ver-
m i c i d e s , e t c . R e d u c e s labor 

c o s t s t o b o t t o m . F a s t e r t h a n power rig. E l i m i n a t e s 
s p r i n k l i n g c a r t s a n d expens ive sprayers . A real 
m o n e y saver. Wri te f o r d e t a i l s . 

McCLAIN BROS. CO. , 121 2nd St . , CANTON, O H I O 



sent free by the U. S. Rubber Products, 
Inc., at Providence, R. I., or any of its 
branches. 

WORTH INGTON MOWER OFFERS 
PRICE REDUCTIONS 

Stroudsburg, Pa.—Worthington Mower 
Co. announces that increased production 
facilities and lower costs for raw mate-
rials have made possible a reduction in 
list prices on the entire Worthington line 
amounting to 10 to 20 per cent. Only ex-
ception is the tractor, on which price re-
mains at $625 because of a new rear end 
of special design, the cost of which is 
greater than the Ford axle formerly used. 
The rear end now carries a guarantee 
against breakage for the life of the ma-
chine. 

Several changes are announced in the 
Worthington sales staff. E. H. Schoonover, 
formerly in charge of the Washington, 
D. C., office, has been t ransferred to the 
Metropolitan district to assist E. H. 
Worthington. Schoonover's place in 
Washington will be assumed by E. H. 
Worthington, J r . 

In the Boston area, E. R. Sawtelle and 
Robert B. Beale, Jr., will cover the clubs, 
while Chester Sawtelle has been added to 
the Stroudsburg staff as field sales repre-
sentative. 

STANDARD 
LINE 
/S , 

B E T T E R É 
lag Po 

• C o t t o n or W o o l e n 
Flags 

• O n e - p i e c e (A luminum 
or Cast Iron) H o l e 
Rims 

• Tee Markers and Bag 
Racks 

• Fairway, Parking and 
Special Signs 

• A n d the Famous "Cuts-
True" H o l e Cut ter 

E V E R Y 
I T E M 

F U L L Y 
G U A R A N T E E D 

L A T E S T D E S I G N S — D U R A B L E M A -
T E R I A L S — F I N E S T W O R K M A N S H I P 

S t a n d a r d i z e o n S t a n d a r d — K e e p y o u r G o l f 
C o u r s e p r o p e r l y a n d e c o n o m i c a l l y m a i n -
t a i n e d a n d c o n v e n i e n t f o r p l a y e r s . W r i t e 
f o r c o m p l e t e d e t a i l s a n d l a t e s t p r i c e l i s t . 

S T A N D A R D M F G . C O . , C e d a r F a l l s , I o w a 

OGG IRONS P R E S E N T E D BY 
WILSON-WESTERN 

Chicago, 111.—Iron clubs designed by 
Willie Ogg, veteran pro of the Worcester 
(Mass.) C. C., have been put on the mar-
ket by Wilson-Western Sporting Goods 
Co. 

Reception given these Ogg clubs has 
exceeded in interest and enthusiasm any-
thing the Wilson-Western people have of-
fered before to the golf field, according to 
company officials. With the opening of 
the active playing season several weeks 
away, early orders for Ogg irons give 
strong promise of establishing a record 
year's business in one line of clubs, the 
Wilson organization adds. 

Principle of the design of the clubs is to 
extend the "sweet spot" on a club clear 
across the club face. Weighting the up-
per part of the toe, with location and 
amount of weight varied for each club in 

T E C H N O C R A C Y . . . Y E S ! 
. . . U T O P I A . . . for Golf Greens 
Give your g r e e n s a n e w lease on l i f e . . . 
One t r e a t m e n t with a " M A R V E L T U R F 
rOXDTTTONER" will conv ince you of 
G R E A T E R s a v i n g s and B E T T E R greens . 

Write for our T R I A L T R E A T M E N T plan. 
WALTER B. HELMS, Inc. 

B o x 133 L I M A , O H I O 

N A T I O N A L M O W E R CO. 
8 3 9 C r o m w e l l A v e n u e St P a u l , M i n n , 

W h e r e r u g g e d e n d u r a n c e , s t u r d l n e s s , a n d 
q u a l i t y c o m e f i r s t , t h e l a t e s t 1933 M o d e l 
N a t i o n a l H e a v y D u t y F a i r w a y m o w e r w i l l 
m e e t y o u r s e v e r e s t p r o b l e m . 

F A I R W A Y M O W I N G 

O N D I R E C T S A L E S 

L O W C O S T 
O n d i r e c t s a l e s , t h e N a t i o n a l M o w e r C o . 

w i l l g i v e y o u t h e b e s t V A L U E , t h e f i n e s t 
m o w e r f o r t h e l e a s t m o n e y . 

U s i n g t h e m o s t p o w e r f u l f r a m e , d o u b ' e s e t s 
o f t e m p e r e d s t e e l c u t g e a r s In o i l t i g h t 
c a s e s , T i m k e n B e a r i n g s — I t l a s t s l o n g e r . 

G R E A T E R V A L U E S P E R D O L L A R 
W r i t e f o r c a t a l o g a n d p r i c e s o n F a i r w a y 

m o w e r e a u i p m e n t . g a n g s a n d t r a c t o r s . 
T h o u s a n d s o f N A T I O N A L m o w e r s h a v e s a t -
i s f i e d o w n e r s c o v e r i n g e v e r y s t a t e . 


