
not entirely satisfactory under a l l soil con-
ditions. He suggested the use of carbon 
disulphide emulsion. The strength of the 

4> emulsion should be governed by the soil 
temperature; for example, with a soil tem-
perature of 40 to 50 degrees Professor 
Pettit recommended 68 C. C. of carbon 

,_disulphide per gal. of water. When the 
soil temperature goes to between 50 and 60 
degrees only 57 cc. of carbon disulphide 
to a gallon should be used. Wi th higher 

^soil temperatures running between 60 and 
70 degrees the quantity of carbon di-
sulphide should be cut down to about 45 
cc. per gal. After stirring the carbon di-

• sulphide into the water thoroughly so as to 
make a uniform emulsion about 2% gal. 
per 1000 sq. ft. of area should be applied 
and drenched down into the ground with 

¿water. 

Tee Business Status Makes Pros 

Study Prices 

ONE OF THE pro business developments 
of 1931 that threatens lasting injury 

y to a neat bit of pro profits was the retail 
price attack on patented tees. Wi th slight-

l y over 93,000,000 rounds of golf played dur-
ing the year and a tee production esti-

. mated at 100,000,000, the manufacturers 
were caught knee-deep in tees and shoveled 
them out on the market at liquidation 
prices. The situation was thrown out of 
control by so many of the tee makers being 
newcomers to the field and having as main 

»assets a small investment in automatic 
woodworking machinery and hope of escap-
ing patent infringement suits. 

The damage done by the hit-and-run club 
* manufacturers was repeated in the tee 

field. The pros at the 18-hole clubs aver-
age about $200 a year profit on tees. The 
direct profit is only part of the tee ad-

vantage , as the boys have found that tee 
requirements bring into the shops a lot 
of people who are subjected to the buying 
attraction of other well-displayed mer-

1 chandise. 

Tees of the leading manufacturers have 
been selling for 25c a box. with no one 
getting rich on the deal and none of the 
customers complaining. Part of the tee sales 
income went for some effective advertising 
that had the direct result of speeding the 
general adoption of the patented tees with 

I a consequent saving of thousands of dol-
lars to golf courses in the elimination of 
sandbox maintenance. Considerable adver-

NATIONAL MOWER CO. 
839 Cromwel l Avenue St. Paul , M inn . 

W h e r e rugged endurance, sturdiness, and 
qua l i ty come first, the latest 1932 Model 
Nat iona l H e a v y Du ty F a i r w a y mower will 
meet your severest problem. 

U s i n g the most powerful f rame, double sets 
of tempered steel cut gear s in oil t i ght 
cases, T i m k e n B e a r i n g s — i t las t s longer. 

P R I C E S A T T R A C T I V E L Y L O W 

W r i t e for descriptive l i terature and prices 
on F a i r w a y mower equipment and tractors. 
T h o u s a n d s of N A T I O N A L mowers have sat -
isfied owners covering every state. 

HU.LSIDES 

STRAIGHTAWAY 

¡ ¡ pS t s » 

ThisMwerdoes it ALL! 
i . . . the steep sides of traps and sharp bunkers; 
rough at the edge of fairways, around trees and 
other obstacles; tall weeds and grass on steep hill-
sides; corners and places no ordinary mower can 
reach—those are places the G R A V E L Y works with 
a smile! . . . W i th 39" Sickle Bar for tall, rough 
work, and 30" Rotary mower for ordinary mowing, 
the G R A V E L Y positively eliminates tedious, un-
certain and costly hand-scything and trimming. Pat-
ented Swivel action permits mower to follow con-
tour of ground on steepest hillside. Tools in front, 
it noses in anywhere. An indispensable machine 
for special work on large courses. Does entire 
work on small courses. Pays for itself quickly in 
money saved. Get the FACTS. Name and address 

on postcard brings 
them. . . . Gravely 
Motor Plow & Cult. 
Co., Box 209, Dun-
bar, W . Va. 



SAVE YOUR GREENS 
AND BANK. ACCOUNT • 

WITH FUNGO 
AND VEG E TONIC -

Operate your course for less this season. 

Investigate — F U N G O for Brown Patch 
. . . and other fungus diseases. Also controls worms, 
grubs and other vermin. Very economical. Makes purchase 
of Lead Arsenate and other insecticides unnecessary. 
Don't buy a pound of fertilizer without investigating 

V E G - E - T O N I C 
Golfdom's soluble turf food. Cuts expense 
way down. Free from inert "filler." Send 
for the McClain Monthly Schedule System of 
green treatment. Mailed free on request. 
Our system will save you money. 
McClain Bros. Co., 127 Second St., Canton, O. 

I D E A L G O L F E Q U I P M E N T 
B U L L D O G G A N G M O W E R S 

P O W E R G R E E N S M O W E R S 

FLAGS, 
POLES, 

ETC. 

I F I T ' S S O L D B Y 

I T ' S G O O D 

COMPLETE 
EQUIP-

MENT 

E V A N S I M P L E M E N T C O M P A N Y 
569-71 Whitehal l St., S . W . 

A T L A N T A , G A . 

VESTAL Announces a New 

HANDICAPPING 
SYSTEM 

Yes, it is very economical! 

Costs average clubs about 8? per member. 

Samples on Clubs request 

JOHN H. VESTAL COMPANY 
PRINTERS , SPECIALIZING O N G o t r 

7 0 3 S O U T H L A S A L L E S T R E E T C H I C A G O 

tising, done by the originators of the pat-
ented tees, has gone to building up the 
pro shop as a retail outlet for golf goods. 

With the transient makers of tees throw- 4 

ing overboard their stocks at cut prices 
the pro is liable to be stampeded into a 
price-breaking action that will ring down 
the curtain on pro shop sales and profits 
in tees. Stocks of liquidating manufactur-
ers' tees have been available as low as 
$3.75 a gross, and with the retail price of 
well-known tees established at $36 a gross, 
retailers of the unbranded and unknown 
goods have about a 1,000 per cent margin 
inviting them to cut into the pros' tee 
business. The pros had a sour taste of * 
what this means when they had the 5-and-
10-cent stores selling packages of a popular 
tee for a dime. The tees had been secured 
in quantity and package by the stores. The * 
pros put up such a howl that the manu-
facture of the tee being featured went to v 

the expense of securing an injunction 
against his product being sold at the cut " 
price. After that experience with the tee 
business getting away it would seem like 
the pros would make some effort to sell 
tees at a price allowing everyone to make 
some money and assuring protection of 
their market. v 

The situation is one of the many com-
plexities that the pros have to solve dur-
ing the coming year, and from the way the 
line-up looks today they will not arrive at 
a solution by promoting the collapse of a 
•price position that now lets them make a 
fair profit and gives the player the utility 
and convenience of a pro shop supply at a " 
low price. 

R I P , 

I 
4 1 

N E W S P R I N K L E R , G O E S A T . 
L O W P R E S S U R E 

Jacksonville, Fla.—R. I. P. Co., 
837 Florida ave., is now offering 
through the golf course equipment 
and supply dealers their R ip < 
sprinkler, a small unit that its 
makers state will throw a 50 ft. 
diameter circle at 50 lbs. pressure 
and will operate on pressures from 
5 lbs. to 100 lbs. The device is 4 

simple, having one moving part, 
and is non-corrosive. The Rip 
sprinkler is stuck into the ground 
by its spike stake and may be * 
operated singly or in series. Price 
is low. 

N E E D A G O O D M A N A G E R ? 
Wr i te for G O L F D O M ' S list of qualified 
men seeking positions for 1932. 


