
vote of 2 to 1. Application to the Supreme 

court of the U. S. to review the Appeals 

court reversal was denied. 

So the law today holds that a tax of 10 

per cent must be paid on all payments, in-

cluding purchase of stock, which are re-

quired to be made as a condition precedent 

to membership in a club. 

Club officials interested in the full text 

of the opinions of the U. S. Circuit Court 

of Appeals in this case can obtain a leaflet 

on the subject from the United States Golf 

ass'n., 110 E. 42nd St., New York City. 

P R O S B U S I N E S S H A N D B O O K H A S 
119 P R O F I T I D E A S 

Easily the ace of this series of practical 
classics on mak ing more money and im-
proving service at the pro shop is the U. S. 
Rubber Co.'s Oolf Professionals' Handbook 
of Business, 1932 edition. The book is a 
compilation of ideas profitably used by suc-
cessful professionals. This issue has 119 
ideas that pro business men have furnished 
from their own experiences. 

It is an expensive job of bookmaking, 
runn ing 110 pages and being well illus-
trated. 

The United States Rubber Co. puts out 
this volume for free distribution among 
the professionals with the idea of provid-
ing a valuable and unique text book on 
pro golf business, written by the pros 
themselves and not presented as what a 
manufacturer th inks a pro ought to do to 
make himself solid as a vital department 
head in club operations. 

Chapters include: The Pro's Job ; Plan-
ning Sales; Sell ing Lessons; Club-clean-
ing; Service; Advertising and Publ ici ty; 
Shop Arrangement; Profitable Buying; 
Stock-keeping; Tra in ing Assistants; Book-
keeping; Sending Out Letters (wi th 11 
suggestions of letters); Tournaments and 
Matches. 

The book is especially timely considering 
the PGA plan of conducting business train-
ing schools for professionals this year. It 
is the only text book on pro golf business 
operation and is the outcome of a work 
that has been revised annual ly from field 
notes supplied by professionals. Material 
is selected so it wi l l be of interest and help 
to the pros at the smaller clubs as well as 
to the men at the larger establishments. 

A copy of the book may be obtained free 
by every pro from any representative of 
the United States Rubber Co., Golf Ball 
div., or from the Providence headquarters. 

A SCOTCH GOLF paper says idea of 

* * patented tee made of fertilizer is 

stirring up interest In Great Bri ta in . The 

proposition got a brief play in the U. S. 

several years ago. 

SOFTREd 
Rugs For Golf Clubs 

This new and exclusive weave and 
material was specially planned by a 
golf club president to satisfy the stiff 
requirements for club house use. 
Locker Room Runners: Cheaper than 
poorer materials, yet fully washable, 
durable, reversible, non-curling, non-
slipping. 

For the Club Porch: SOFTRED Rugs 
and Runners in all standard widths 
up to six feet now available in color-
fast heather mixtures and stripes, at 
moderate prices. 

For Din ing Rooms: These runners in 
various widths serve every purpose of 
sanitation, quiet, etc. 
For Halls, Staircases, Proshops, etc.: 
SOFTRED is unequalled for price 
and utility. 

John Lord, president of N . E. New 
York Division of the P. G . A. , says: 

have used SOFTRED runner* in my golf 
shop where they have been subjected to 

the s e v e r e s t k i n d of wear. I have just 
had them washed and they look bright and 
clean, l ike new, all r e a d y f o r a n o t h e r 
season. This new fabric is the best floor 
covering for golf c lub locker rooms and 
pro shops I h a v e y e t c o m e ac ross . " 

Amsterdam Textiles stand back of 
SOFTRED and guarantee workman-
ship, quality and durability without 
reservation. 

Send for sample and the surprisingly low 

price list I Yo ur members u>ill be de-

lighted if you install SOFTRED this Spring. 

SOLD THROUGH LEADING GOLF SUPPLY HOUSES 

AMSTERDAM TEXTILES 
A m s t e r d a m , N . Y . 

•Trade mark registered. 


